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BEST  OF  GAK.  skTH' 1987 

For  the  11th  year,  prominent  journalists  and  media  professionals  have  reviewed 
the  work  of  Gannett  newspaper  staffers  and  chosen  The  Best  of  Gannett. 

Outstanding  Achievement  by  a  Newspaper 


Metro  Division 


Community  Division 


Metro:  THE  DES  MOINES  REGISTER 
"This  has  to  be  listed  os  one  of  the  best 
written  newspopers'in  the  country." 

Judge's  commer^ 


Community:  RenO  (Nev.) 
Gazette-Journal 

"Throughout  this  newspaper  you  see 
standards  higher  than  the  others. 

It's  not  just  the  projects  that  moke  this 
newspaper  great." 

June's  comment 


Editorof  the  Year 


For  more  information  on 
The  Best  of  Gannett 
see  pages  28  and  29 


Edward  Manassah, 

Executive  Editor, 

Florida  Today  at 
Brevard  County 

'The  quintessential  editor. 
Rethinks,  lives  and  breathes 
newspapers." 

Nominator's  Comment 


Editor  &  Publisher 


For  Caring  and  for  Sharing, 

THANK  YOU, 
AMERICA. 


MIDLAND, TEXAS \OCTOBER  16,1987X7:58  PM 

Rescuers  gather  around  18-month-old  Jessica  McClure 
as  she  is  lifted  from  an  abandoned  water  well.  She  had 
been  trapped  22  feet  underground  for  almost  58  hours. 

It  was  a  story  that  touched  the  hearts  of  Americans 
everywhere. 


A  HEARST  NEWSPAPER 


In  Personal  Privacy 


•  •  • 


••  Contrary  to  Judge  Bork,  Americans  do  have 
a  right  to  privacy-a  right  that  extends  beyond 
their  bedrooms.  And  nowhere  is  that  right  more 
abused  and  disregarded  than  in  America’s 
workplaces. 

More  than  two  million  American  workers 
subjected  to  the  ^ 

trodes,  and  inflat-  ^ 

able  cuffs,  and  « 

asked  personal,  v  ;  i 

impertinent,  and  i 

self-incriminating  ,  ^Jjlj  p 

unrelated  to  work.  ^  'ij ( 

for  this  invasion  of  M 

privacy  is  to  some-  • 

employer’s  property 
rights,  as  if  property 
rights  superior  to 

Beyond  the  coercive 
invasion  of  privacy,  there 
is  another  problem  with  polygraph 
machines.  They  simply  don’t  work.  * 

Study  after  study  have  proven  ^  ^ 

that  “lie  detectors”  detect  stress. 


not  lies,  and  what  could  be  more  stressful  to  a 
worker  than  being  attached  to  a  machine  and 
asked  questions  that  could  lead  to  being  fired 
or  denied  work? 

That’s  why  the  United  Food  &  Commercial 
Workers  Union  is  leading  the  fight  to  get  Congress 
to  ban  polygraph  testing  in  private 
f  employment.  Like  the 

^  dunking  stool,  they  have 

no  place  in  America. 
Workers  do  not  abdicate 
their  right  to  privacy 
when  they  go  to  work, 

|H|r  as  some  employers 

would  claim.  Yet 
workers’  telephone 
calls  are  secretly 
'  ^  monitored,  work 

V  production  is 

I  I  secretly  monitored 

by  computers,  physi- 
cal  searches  are  con- 
ducted  and  bodily 
fluids  tested  without 
-  rhyme,  or 

‘ The  battle  to  safeguard 
the  right  to  privacy  didn’t 
stop  when  Judge  Bork 
wasn’t  confirmed.  It  goes 
on  every  day  in  America’s 
workplaces,  and  the  UFCW 
-  is  proud  to  A  A 

be  on  the  front  lines.  // 


The  United  Food  &  Commercial  Workers 
International  Union,  1.3  million  members 
strong,  making  a  difference  for  workers, 
community  and  country. 


William  H.  Wynn 

International  President 


United  Food  &  Commercial  Workers 
1775  K  Street  NW 
Washington,  D.C.  20006 
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In  Brief 
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DECEMBER 

6- 7 — Missouri-Kansas  AP  Publishers  and  Editors,  Annual  Meeting, 

Alameda  Plaza  Hotel,  Kansas  City. 

10-11 — Newspaper  Association  Managers,  Legislative  Conference,  The 
Newspaper  Center,  Reston,  Va. 

10-12 — Regional  Minorities  Conference  and  Job  Fair,  Sponsored  by  the 
American  Society  of  Newspaper  Editors,  Westin  Hotel,  Boston. 

JANUARY 

7- 9 — Regional  Minorities  Conference  and  Job  Fair,  Sponsored  by  the 

American  Society  of  Newspaper  Editors,  University  of  Texas/Cam¬ 
pus  Inn  Motel,  Arlington,  Texas. 

14-16— Northwest  Missouri  Press  Association,  Convention,  Sheraton  St. 
Joseph,  St.  Joseph. 

14-16 — Regional  Minorities  Conference  and  Job  Fair,  Sponsored  by  the 
American  Society  of  Newspaper  Editors,  Omni  Netherland  Hotel, 
Cincinnati. 

14- 16 — Wisconsin  Newspaper  Association,  Mid-Winter  Meeting,  Holiday 

Inn,  Stevens  Point. 

20- 22 — Idaho  Press  Association,  Winter  Convention,  Red  Lion  Hotel  Inn, 

Boise. 

21- 23 — Kentucky  Press  Association,  Winter  Convention,  Galt  House,  Louis¬ 

ville. 

21-23 — North  Carolina  Press  Association,  64th  Newspaper  Institute,  Car¬ 
olina  Inn,  Chapel  Hill. 

21-23— University  of  Tennessee-Tennessee  Press  Association,  Institute- 
Winter  Convention,  Sheraton  Music  City  Hotel,  Nashville. 

24- 27— International  Newspaper  Advertising  and  Marketing  Executives, 

New  Orleans  Hilton. 

28-29 — Regional  Minorities  Conference  and  Job  Fair,  Sponsored  by  the 
American  Society  of  Newspaper  Editors,  University  Plaza  Hotel, 
Seattle. 

31 -2'6— Suburban  Newspapers  of  America,  Publishers  Winter  Conference, 
Sheraton  Royal,  Waikoloa,  Hawaii. 

FEBRUARY 

10- 1 1 — Missouri  Associated  Dailies,  Meeting,  Holiday  Inn  Executive  Center, 

Columbia. 

11- 14 — California  Newspaper  Publishers  Association,  Hotel  del  Coronado, 

Coronado. 

Seminars/ Workshops/Clinics 

DECEMBER 

3- 4 — Gannett  Center  for  Media  Studies,  Technology  Studies  Seminar 

Columbia  University,  New  York. 

4- 6 — Atlanta  Seminar  on  Photojournalism,  Lanier  Plaza,  Atlanta,  Ga. 
6-11 — American  Press  Institute,  Circulation  Sales  and  Marketing  Strate¬ 
gies,  Kellogg  West.  Pomona,  Calif. 

6-1 1 — The  Poynter  Institute  for  Media  Studies,  Graphics  Center:  Design  for 
Spanish  Language  Newspapers,  St.  Petersburg. 

7-9 — ANPA  Advanced  Management  Workshop.  Amelia  Island  Plantation, 
Amelia  Island,  Fla. 

7 — Gannett  Center  for  Media  Studies,  Technology  &  Advanced  Study 
Group,  Columbia  University,  New  York. 

13-18— America  Press  Institute,  Editorial  Page  Editors  and  Writers,  Reston, 
Va. 

13-18 — American  Press  Institute.  Newspaper  Photojournalism,  Reston,  Va. 

JANUARY 

5- 8 — The  Poynter  Institute  for  Media  Studies,  Teaching  Fellowship  Pro¬ 

gram,  Writing:  Writing,  Thinking  &  Teaching  Conference,  St.  Peters¬ 
burg,  Fla. 

10- 13 — SNPA  Foundation  Seminar,  Improving  Newspaper  Writing,  Birming¬ 

ham,  Ala. 

11- 13 — ANPA  ASNE  APME,  Leadership  in  the  Newsroom,  San  Francisco. 

15- 17 — Mid  America  Press  Institute,  Political-Governmental  Reporting,  Cla¬ 

rion  Hotel,  St.  Louis. 

25- 27 — ANPAICMANPRA,  Managing  People  in  the  Circulation  Depart¬ 

ment,  San  Francisco. 
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Globe  employees  group 
calls  for  contract  approval 

The  Boston  Globe  Employees  Association  negotiating 
committee  has  unanimously  recommended  approval  by 
union  membership  of  a  new  contract  said  to  provide  an 
18.1%  wage  boost  over  the  three-and-a-half-year  life  of  the 
contract. 

The  membership,  in  October,  had  rejected  by  a  7-1 
margin  a  company  offer  of  a  13.9%  wage  increase  over  a 
three-year  span. 

Union  sources  said  that  the  wage  difference  between  the 
earlier  offer  and  the  new  one  applies  to  the  last  year  of  the 
contract  only.  The  previous  offer  called  for  a  2.2% 
increase  the  last  six  months  of  a  three-year  contract.  The 
new  proposal  calls  for  a  6%  increase  in  the  last  year  of  a 
three-and-a-half-year  contract. 

A  vote  is  tentatively  scheduled  for  December. 

Newton  libel  award  trimmed 

A  federal  district  Judge  has  reduced  to  $5.3  million  the 
$22. 8-million  libel  judgment  awarded  to  entertainer 
Wayne  Newton  in  his  suit  against  NBC. 

Judge  Myron  Crocker  ruled  that  evidence  did  not  sup¬ 
port  Newton’s  assertion  that  television  broadcasts  linking 
him  to  organized  crime  figures  had  hurt  his  reputation  or 
income. 

However,  Crocker  upheld  the  jury’s  determination  that 
Newton  was  defamed  and  that  the  network  had  shown  a 
reckless  disregard  for  the  truth. 


About  Awards 


Distinguished  Leader.  John  Seigenthaler,  chairman,  edi¬ 
tor  and  publisher  of  the  Tennessean  and  editorial  director 
of  USA  Today,  was  presented  with  the  Distinguished 
Leadership  Award,  established  by  the  Vanderbilt  Univer¬ 
sity  School  of  Law  Alumni  Board  to  recognize  people  who 
did  not  graduate  from  the  school  but  whose  contributions 
to  the  community  have  enhanced  the  school’s  opportuni¬ 
ties  for  growth  and  excellence. 

Travel  Writing  Award.  The  first-ever  Discover  America 
Travel  Writing  Award  went  to  Dixie  Franklin,  a  free-lance 
journalist  from  Marquette,  Mich.  The  $1,000  award  was 
presented  during  the  Travel  Industry  Association  of 
America’s  national  conference  in  Reno,  Nev.  The  com¬ 
petition,  held  in  conjunction  with  the  five-year  Discover 
America  program,  recognized  the  U.S.  journalist  who 
produced  the  best  print  or  broadcast  article  or  series 
relating  to  the  importance  of  the  travel  industry  to  the 
national  or  regional  economy. 

Franklin’s  winning  entry,  “Looking  Up:  Tourism 
Proves  a  Strong  Bridge  to  the  Top  Peninsula,"  appeared  in 
the  June  1986  issue  of  Michigan  Business.  Franklin  has 
also  contributed  to  the  Green  Bay  Press-Gazette, 
National  Geographic  Traveler,  Home  &  Away,  Michigan 
Living,  Detroit  News,  Milwaukee  Journal,  Lake  Superior 
Magazine  and  USA  Today. 
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Al  RossKer 

is  the  man  who  shaped 
the  nation's  coverage 
of  the  U.S.  space  pro¬ 
gram.  Rossiter's  award¬ 
winning  byline  has 
buttressed  UPl's 
science  report  for  more 
than  two  decades.  One 
of  the  nation's  most 
distinguished  science 
writers,  Rossiter  be¬ 
comes  executive  editor 
and  will  oversee  all  of 
UPl's  financial,  sports, 
photo,  graphics,  fea¬ 
tures  and  regional  cov¬ 
erage,  as  well  as  UPl's 
worldwide  network  of 
correspondents  and 
bureaus.  ' 


Bill  Ferguson,  who 

joined  United  Press  in 
1 950,  has  developed 
many  of  UPl's  most  in¬ 
novative  editorial  and 
broadcast  products, 
including  CustomNews 
for  broadcasters  and 
CustomData  for  news¬ 
papers.  As  managing 
editor/National,  he  will 
have  responsibility  for 
UPl's  coverage  of  nat¬ 
ional  affairs,  including 
government  and  pol¬ 
itical  reporting  at  the 
state  and  federal  level. 


Leon  Daniel  has  been  a 
UPl  reporter  and  over¬ 
seas  corresjpondent  for 
31  years.  With  ex¬ 
perience  of  five  con¬ 
tinents  and  a  score  of 
world  capitals,  he  has  re¬ 
ported  on  most  of  the 
major  international 
stories  of  our  time  in¬ 
cluding  Vietnam,  Grena¬ 
da  and  the  Persian  Gulf. 
Daniel  becomes  mana¬ 
ging  editor/Infernational 
with  overall  respon¬ 
sibility  for  UPl's  cover¬ 
age  of  international 
affairs,  including  diplo¬ 
matic  and  national  se¬ 
curity  reporting. 


Mike  Freedman  has 


been  director  of  the  UPl 
Radio  Network.  With 
nearly  two  decades  of 
award-winning  experi¬ 
ence  in  radio  news  gath¬ 
ering  and  reporting, 
Freedman  becomes  man¬ 
aging  editor/director  of 
Broadcasting.  He  will 
oversee  the  UPl  Radio 
Network  and  the  broad¬ 
cast  wires  in  addition  to 
special  services  for  UPl 
television  clients. 


NEW 
EDITORIAL 
MANAGEMENT 
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Sex-crime  story  gets  scrutiny 


By  Jim  Fox 

Sex  is  a  surefire  way  for  a  newspa¬ 
per  to  attract  attention  to  a  story. 

There  is  a  saying  in  this  business 
that  three  topics  certain  to  grab  read¬ 
ers  are  Lincoln,  doctors  and  dogs.  1 
have  been  told  this  before,  but  I  have 
got  to  give  the  punch  line. 

This  anecdote  led  an  editor  to  say, 
“Then  the  ideal  story  would  be  about 
Lincoln’s  doctor's  dog.” 

Well,  add  sex.  I  don’t  think  this  is 
an  indictment  of  the  press.  Most  read¬ 
ers,  even  though  they  may  not  openly 
admit  it,  will  read  and  read  avidly 
stories  involving  sex.  (Remember 
Gary  Hart?) 

A  story  involving  sex  appeared 
recently  in  the  St.  Louis  Post-Dis¬ 
patch  and  sent  shock  waves  through 
the  staff  and  congregation  of  Parker 
Road  Baptist  Church,  in  north  St. 
Louis  County. 

The  trouble  is.  at  least  from  my 
standpoint,  the  story  was  basically 
accurate  and  newsworthy.  If  it  had 
any  serious  flaw,  it  may  be  that  it  was 
flawed  by  omission  rather  than  com¬ 
mission.  Even  this  is  open  to  debate. 

The  story  was  headlined,  “Member 
of  Church  Group  is  Indicted  in  Sex 
Attacks.” 

The  lead  said,  “A  21-year-old 
member  of  a  church  youth  group  in 
Spanish  Lake  has  been  indicted  on 
charges  that  he  sexually  attacked 
younger  members  of  the  group.” 

The  story  went  on  to  explain  that 
two  boys,  14  and  15,  were  alleged  to 
have  been  the  victims.  It  said  they 
were  in  “an  interdenominational 
youth  group  that  meets  at  Parker 
Road  Baptist  Church,  2675  Parker 
Road.” 

The  story  was  written  by  Mary 
Chollet,  who  covers  the  courts  in  St. 
Louis  County.  She  routinely  picks  up 
indictments,  sort  of  a  laundry  list  of 
people  in  trouble,  and  they  are 
recorded  in  the  paper. 

Several  questions  were  raised  by 
callers. 

Why,  asked  one  man,  did  Chollet 
begin  her  story  with  the  sex  indict¬ 
ment? 

Four  other  indictments  were  listed 
at  the  end  of  the  story. 

The  answer  —  and  it  may  upset 
some  people,  but  it  is  an  accepted 


(Fox  is  reader’s  advocate  of  the  St. 
Louis  Post-Dispatch.  This  article  is 
reprinted  from  that  newspaper.) 


technique  in  newspapering  —  is  that 
the  reporter  leads  with  what  seems 
likely  to  offer  the  greatest  interest  and 
importance  to  the  greatest  number  of 
readers. 

In  this  case,  the  ingredients  were 
children,  sex  charges,  and  the  fact 
that  the  children  were  in  a  setting  in 
which  the  public  would  not  expect 
such  an  incident  to  take  root.  In  other 
words,  it  ran  contrary  to  what  was 
expected  to  happen,  so  it  became 
news. 

One  of  the  most  distressed  callers, 
and  understandably  so,  was  the  Rev. 
Harold  Hendrick,  pastor  of  the 
church  identified  in  the  story. 


The  Rev.  Hendrick  had  a  factual 
point  to  make  right  off  the  bat  and  he 
was  right.  The  story  said  the  church 
was  in  Spanish  Lake;  it  is  in  Floris¬ 
sant. 

These  are  the  types  of  errors  news¬ 
papers  should  not  make,  and  while 
they  may  seem  small,  they  make  read¬ 
ers  question  the  credibility  of  the 
whole  story. 

In  response,  Chollet  said,  “I  got 
hold  of  a  bad  directory.” 

That  aside,  Hendrick  said  that  the 
man  indicted  was  not  a  “member”  of 
the  youth  group  and  that  the  group 
was  not  officially  connected  with  his 
church. 

Well,  when  does  a  “visitor” 
become  a  member?  The  man  charged 
had,  according  to  those  familiar  with 
the  group,  attended  sessions  only 
about  three  times.  The  group  has  no 
official  membership  cards,  people  do 
not  pay  dues,  and  there  is  no  induc¬ 
tion  ceremony.  In  other  words,  it  is  an 
informal  collection  of  people. 

I  think  “member”  in  a  general 
sense  was  a  legitimate  word,  but  Hen¬ 
drick  and  some  others  disagreed. 

The  headline  including  the  words 
“church  group”  also  was  challenged. 
The  challengers  said  it  wasn’t  a 
church  group. 

I  would  think  that  if  the  group 
engaged  in  Bible  study,  which  it  did, 
and  met  in  a  church,  calling  it  a  church 
group  was  not  that  far  off  target. 

Hendrick  was  right  in  saying  the 


group  was  not  officially  connected 
with  his  church. 

But  Chollet  had  written  that  the 
group  was  “interdenominational,” 
not  just  Baptist,  and  met  at  Parker 
Road  Baptist  Church.  This  was  an 
accurate  statement.  How  readers 
interpreted  it  could  not  be  controlled 
by  the  newspaper. 

She  said  further,  “I  had  to  mention 
the  church  name.  If  I  didn’t,  every 
reader,  would  ask,  ‘Just  what  church 
was  it?”’  I  agree. 

Finally  Hendrick  and  some  others 
wanted  printed  the  fact  that  people 
connected  with  the  youth  group  had 
called  the  police  as  soon  as  they  real¬ 


ized  the  man  later  indicted  was  creat¬ 
ing  a  problem  for  them.  He  had,  in 
fact,  been  paroled  on  a  sodomy  con¬ 
viction  three  days  before  the  alleged 
attacks  began. 

News  can  be  harsh,  and  I  can  sym¬ 
pathize  with  Hendrick  and  others  for 
their  distress.  But  again,  the  report,  in 
my  view,  was  basically  accurate. 

The  thing  that  amazed  me  was  that 
in  the  calls  1  received,  some  were 
concerned  about  the  reputation  of  the 
church,  others  were  concerned  about 
the  reputation  of  the  youth  group.  No 
one,  to  my  recollection,  said,  “What 
about  those  poor  boys  who  were  vic¬ 
timized?” 

Sad,  isn’t  it? 

K.C.  Star  to  limit 
home  delivery  area 

Home  delivery  of  the  Kansas  City 
(Mo.)  Star  will  be  limited  to  an  eight- 
county  area  around  Kansas  City 
beginning  Jan.  1,  with  a  few  excep¬ 
tions. 

The  change  would  cut  20,000  sub¬ 
scribers  of  the  afternoon  Star,  nearly 
all  of  whom  would  continue  to  receive 
morning  delivery  of  the  Kansas  City 
Times  and  the  Kansas  City  Star  on 
Sundays,  according  to  circulation 
manager  Wilbur  Reagan. 

Reagan  said  home  delivery  in  out¬ 
lying,  areas  is  not  profitable  and  the 
cutback  is  being  made  to  save  money. 


News  can  be  harsh,  and  I  can  sympathize  with 
Hendrick  and  others  for  their  distress.  But  again,  the 
report,  in  my  view,  was  basicaiiy  accurate. 
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You’re  on  deadline.  Suddenly  the  wire 
services  are  moving  an  important  story 
about  a  coup  halfway  around  the  world. 
Didn’t  The  Times  carry  a  piece  on  that 
general  last  fall?  Good  thing  you’re 
online  to  Nexis®  You  select  NYTBIO  from 
The  New  York  Times  Information  Bank 
menu  and  enter  his  name.  There  it  is. 
Solid  biographical  material  you’ll  run  as 
a  sidebar. 


Names  in  the  news.  Today’s  news.  More 
than  7,500  biographies  ...online.  And 
adding  2,500  each  year.  All  from 
NYTBIO  on  The  New  York  Times 
Information  Bank.  It  makes  you  look 
good.  And  your  newspaper  even  better. 

The  New  York  Times  Information  Bank 
via  Nexis®  Gall  for  details.  1-800-227-4908. 
Or  write  Mead  Data  Central,  P.O.  Box 
1830,  Dayton,  OH  45401.  '  •  " 


Much  of  the  Soviet  Union  is  off 
limits  to  foreigners,  and  even  in 

D 

open  cities  like  Moscow,  outsiders 

are  viewed  suspiciously  So  photog- 

□ 

rapher  Dirck  Halstead  (shown  here) 
and  the  99  other  world-class  photo- 
journalists  who  set  out  on  May  15, 
1987  to  record^ Day  in  the  Life  of 
the  Soviet  Union  faced  an  unprece¬ 
dented  challenge.  Nonetheless,  they 
succeeded  in  producing  a  composite 
portrait  of  Soviet  life  in  the  brief 

-MS 

span  of  24  hours.  The  Professional 
Photography  Division  of  Eastman 
Kodak  Company  is  proud  to  have 

I 

been  a  major  sponsor  of  this 
extraordinary  project  and  to  have 
supplied  the  film  that  made  it 
possible 

Kodak  professional  film.  Choice  of 
the  world's  top  photographers 
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Editor  &  Publisher 

THE  fourth  estate 

Robert  U.  Brown,  President  James  Wright  Brown 

Ferdinand  C.  Teubner,  Publisher  Publisher,  Chairman  of  the  Board,  1912-1959 

The  change  at  UNESCO 

The  election  of  a  new  director-general  at  UNESCO,  Federico 
Mayor  of  Spain  to  succeed  Mahtar  M’Bow  of  Senegal,  gives  some 
encouragement  to  the  hope  that  things  will  change  for  the  better  in 
that  vast  international  organization. 

Mayor  has  the  opportunity  to  restructure  the  finances  of  UNESCO 
as  well  as  re-defining  its  goals  to  eliminate  the  East- West  battle¬ 
ground  which  its  secretariat  as  well  as  its  international  conferences 
had  become.  The  latter  includes  a  new  appraisal  of  the  proposal  for  a 
New  World  Information  Order  which  has  never  been  defined. 

It  was  over  these  issues  that  both  the  United  States  and  Great 
Britain  withdrew  their  memberships  and  thus  a  large  piece  of  UN¬ 
ESCO’s  financing.  We  hope  that  these  two  countries,  as  well  as  all 
the  other  member  nations,  will  monitor  closely  Mr.  Mayor’s  progress 
in  solving  these  matters.  If  the  political  problems  in  the  secretariat 
can  be  solved,  we  feel  the  U.S.  would  be  better  off  participating  and 
having  a  voice  in  UNESCO  activities  rather  than  being  an  outside 
observer  with  no  voice. 

Provocative  ideas 

Newspaper  publishers  and  their  circulation  managers  need  all  the 
new  ideas  they  can  muster  to  hold  on  to  old  subscribers  as  well  as 
getting  new  ones. 

James  K.  Batten,  president  of  Knight-Ridder  Newspapers,  came 
up  with  a  good  one  at  a  recent  meeting  {E&P,  Nov.  14,  page  20).  If 
airlines,  hotels  and  car  rental  companies  reward  their  repeat  custom¬ 
ers,  why  shouldn’t  newspapers?  he  asked.  “Maybe  three-,  five-  and 
15-year  subscribers  ought  to  get  special  recognition,  perhaps  pre¬ 
miums  or  invitations  to  exciting  special  events,”  he  suggested. 

Noting  the  high  subscriber  turnover  which  affects  newspapers, 
Batten  acknowledged  “we’re  all  better  at  attracting  new  subscribers 
than  we  are  at  hanging  on  to  the  old  ones.”  Along  with  “special 
recognition”  of  old  subscribers,  how  about  “special  rates,”  also?  This 
is  already  done  with  two-  and  three-year  subscriptions.  Why  not 
longer? 

Another  of  Batten’s  ideas  that  is  worth  experimentation  is  the 
exchange  of  key  managers  between  newspaper  ad  departments  and 
retail  advertisers  for  their  mutual  education  as  well  as  a  better 
understanding  of  each  other’s  opportunities  and  problems. 

Deja  vu,  aii  over  again 

Newspaper  production  managers  are  warning  that  continuing 
price  increases  for  newsprint  may  sabotage  the  industry’s  hard-won 
efforts  at  standardization  of  page  sizes  and  advertising  units.  It 
would  involve  trimming  web  widths  to  conserve  paper. 

It  was  for  the  same  reasons  that  newspapers  trimmed  their  sizes, 
shrank  their  pages,  and  created  the  hodgepodge  that  existed  before 
some  farsighted  executives  put  over  the  concept  of  Standard  Adver¬ 
tising  Units. 

It  would  be  a  tragedy,  in  our  opinion,  if  all  that  work  should  be 
thrown  into  the  trash  can  to  pursue  some  savings  in  paper  costs. 
There  must  be  a  better  way. 
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Letters  to  the  Editor 


He  left  newspapers  for  better-paying  ad  agency  job 


I  had  to  smile  when  I  saw  the 
National  Education  Association’s 
advertisement  in  the  Nov.  7  edition  of 
Editor  &  Publisher.  The  ad  —  en¬ 
titled,  “Would  you  apply?  —  dealt 
with  the  low  salary  paid  teachers.  The 
ad  applies  equally  to  journalism. 

Today’s  newspaper  publishers 
should  read  that  ad  and  insert  reporter 
for  every  reference  to  teacher.  I 
would  love  to  work  again  as  a  newspa¬ 
per  reporter,  but  with  a  growing  fam¬ 
ily  it  is  impossible  to  stay  in  a  field 
which  feels  $300  a  week  is  excessive. 


A  look  at  E&P's  own  classifieds 
demonstrates  the  poor  salary  range 
offered  to  reporters  and  editors.  Two 
ads  for  reporters  offered  $140  and 
$250  a  week  respectively.  A  position 
for  a  sports  editor  paid  $  1 5 ,000  —  but 
what  a  great  career  opportunity  — 
while  another  ad  offered  $30,000  for 
a  managing  editor. 

Each  advertiser  sought  a  college- 
educated  individual  who  was  pol¬ 
ished,  experienced,  enthusiastic  and 
ambitious. 

With  such  low  salaries,  is  it  a  won¬ 


der  that  many  qualified  Journalists 
have  opted  to  pursue  careers  in  fields 
of  public  relations  and  copywriting? 
Two  years  ago  I  left  journalism  for  a 
job  with  an  ad  agency.  Since  then, 
my  salary  has  nearly  doubled  from  my 
days  as  a  reporter. 

To  steal  from  the  NEA  ad,  “What 
keeps  college  students  from  wanting 
to  be  journalists?  First  and  foremost, 
pay.”  And,  “Qualified  reporters, 
paid  professional  wages.” 

Gee,  what  a  concept. 

Richard  D.  Meier 


Disagrees  that  Blondie  should  work  outside  the  home 


Fran  Matera  is  right  in  suggesting 
that  women  in  comic  strips  today 
could  be  better  role  models  (“Femin¬ 
ists  and  the  Funnies,”  E&P,  Oct.  24). 
But  she’s  off  the  beam  in  asking  that 
Blondie  Bumstead  work  outside  the 
home. 

Ms.  Matera  argues  that  Blondie 
“lives  in  ...  a  modern  timeless  era” 
in  which  Bruce  Springsteen  songs  are 
sung  and  “the  story  lines  often  reflect 
modern  themes.”  Where  does  she  get 
that? 

Some  history:  For  many  years, 
“Blondie”  was  a  so-called  growth 
strip  in  which  the  characters  grew  up 
and  aged  a  la  “Gasoline  Alley.”  Baby 
Dumpling  became  the  youthful  Al¬ 
exander,  and  his  sister  Cookie  also 
grew  from  infancy  to  school  age. 
About  35  years  ago,  however,  author 
Chic  Young  froze  the  strip,  stopping 
the  characters’  growth.  Alexander 
and  Cookie  will  forever  be  teen-agers; 
Dagwood  and  Blondie  are  stuck  in 
their  40s. 

At  the  same  time,  everything  else  in 
the  comic  was  also  frozen.  Thus,  the 
Bumsteads  have  an  infrequently- 
watched  tv,  but  no  home  computer. 
Door-to-door  salesmen  are  always 
knocking;  when  was  the  last  time  one 
came  to  your  door?  Dagwood  rides 
prompt,  clean,  safe  public  transporta¬ 
tion  to  work  and  eats  in  the  neighbor¬ 
hood  diner,  not  in  a  fast-food  place, 
and  Blondie  works  only  in  the  home. 
The  whole  scenario  is  out  of  place  in 
1987  —  but  not  in  1952. 

True,  from  time  to  time  there  are 
references  to  sushi  or  heavy-metal 
music.  These  are  infrequent  aberra¬ 
tions. 

I  have  no  doubt  that  Blondie  would 
make  a  fine  businesswoman.  At  any 
rate,  she’d  have  to  be  better  than  the 


perpetually  napping  Dagwood.  But  if 
she  went  to  work,  she’d  be  remark¬ 
ably  ahead  of  her  time .  And  then  there 
are  the  children. 

Alexander  and  Cookie  aren’t 
“grown,”  as  Ms.  Matera  claims. 
They  are  still  in  high  school.  By  the 
standards  of  1952,  they  have  every 
right  to  expect  that  good  ol’  mom  will 
be  at  home  to  greet  them  when  classes 
let  out. 

The  likes  of  “Adam,”  “Arlo  and 


Vt.  weekly  folds 

The  Valley  Voice,  a  weekly  news¬ 
paper  serving  the  Middlebury,  Vt., 
area,  has  ceased  publication  after  13 


Janis,”  “Francie”  and  other  comics 
of  the  1980s  provide  plenty  of  role 
models  for  today’s  young  women. 
Let’s  leave  the  Bumstead  family  in 
the  early  1950s;  they’ve  been  there  for 
35  years  and  are  probably  used  to  it. 

Henry  B.  McNulty 

(McNulty  is  associate  editor  and 
reader  representative  at  the  Hartford 
[Conn.]  Courant.) 


years,  with  publisher  John  Michael 
White  and  his  wife,  editor  Elizabeth 
White,  citing  ongoing  financial  prob¬ 
lems. 


On  any  given  weekday  or  Sunday, 
about  7  out  of  10  people  age  50  and  over 
read  at  least  one  daily  newspaper. 

Are  they  reading  yours? 

Be  certain  with  MATURITY  NEWS  SERVICE 
a  weekly  package  of  news,  features 
and  columns  on  topics  such  as 
investments,  travel,  consumerism, 
legislative  issues  and  personalities. 

Call  Dan  Barber  at  The  New  York 
Times  Syndication  Sales  Corp. 

800-972-3550,  for  a  free 
month’s  trial  and  details 
about  availability. 

MATURITY  NEWS 

^HOn^^HBSERVICE 

National  Press  Building,  Washington,  D.C. 

Reaching  Out  To  Your  Most  Loyal  Readers 
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THE  PICAYUNES 

CREOLE 
COOK  BOOK 

New  Orleans’  definitive  cookbook  on  Creole  cuisine  since  1901 

HE  PICAYUNE’S  CREOLE  COOK  BOOK  has  been  published 
in  celebration  of  The  Times-Picayune’s  150th  anniversary. 
Compiled  at  the  turn  of  the  century  to  preserve  for  posterity  the  secrets 
of  Creole  cookery,  The  Picayune’s  Creole  Cook  Book,  now  in  its  15th 
edition,  has  been  praised  by  a  century  of  New  Orleans  epicures. 

This  exquisite  edition  is  more  than  a  mere  cookbook.  It  is  a  mirror 
of  history,  offering  a  taste  of  a  New  Orleans  that  no  longer  exists.  The 
original  recipes  are  accompanied  by  updated  measurements  and  sug¬ 
gestions  from  Creole  cuisiniere  Marcelle  Bienvenu  and  enchanting 
turn-of-the-century  New  Orleans  photographs. 

The  Times-Picayune  is  proud  to  have  a  part  in  preserving  the  Creole 
heritage  for  future  generations. 


“To  this  day  I  love  to  refer  to 
it.  As  soon  as  I  do,  I  am  off 
dreaming  about  what  a  great 
place  we  live  in,  and 
remembering  so  many  things 
past  that  relate  to  our  great 
Creole  cuisine.  ” 

Ella  Brennan,  Owner 
Commander’s  Palace 


tThc  crimes -^3icai4unc 


If  your  paper  would  like  a  copy  of  the  book  to  review,  call  Crawford  Carroll  (504)  826-3120. 
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Preparing  for  the  press 

Press  center  site  is  tentativeiy  seiected  for  the  massive  infiux 
of  journaiists  expected  to  cover  the  ReagamGorbachev  summit 


By  George  Garneau 

Where  do  you  put  several  thousand 
reporters  and  technicians  swarming 
for  news  about  the  two  most  powerful 
political  leaders’  talks  to  limit  the 
world’s  most  destructive  weapons? 

Solving  this  problem  has  been 
harder  than  it  seems  —  especially 
given  the  short  notice  for  planning  the 
superpower  summit  in  Washington, 
D.C.,  Dec.  8-10. 

Hotels  and  convention  centers  in 
the  city  have  been  booked  up  for 
months. 

After  several  unsuccessful  weeks 
of  searching,  planners  found  a  tenta¬ 
tive  site  for  a  press  center  just  three 
weeks  before  the  summit  meeting 
between  U.S.  President  Ronald  Rea¬ 
gan  and  Soviet  Secretary  General 
Mikhail  Gorbachev. 

According  to  U.S.  Information 
Agency’s  Robert  Garrity,  director  of 
foreign  media  centers,  the  site 
planned  for  use  is  a  centrally  located 
building  owned  by  the  Department  of 
Commerce  on  Pennsylvania  Avenue 
between  14th  and  15th  streets. 

About  a  block  from  the  White 
House  and  several  blocks  from  the 
National  Press  Building,  the  building 
has  been  used  by  the  city  as  a  visitors 
center,  Garrity  said. 

Efforts  to  confirm  the  location  with 
the  White  House  and  State  Depart¬ 
ment  were  unsuccessful  as  E&P  went 
to  press. 

Garrity  said  it  might  cost  $500,000 
to  set  up  the  press  center  to  accom¬ 
modate  more  than  3,000  out-of-town 
and  foreign  press  representatives  — 
in  addition  to  several  thousand 
reporters  already  based  in  Washing¬ 
ton. 

“The  whole  event  will  be  extraordi¬ 
nary  for  us,"  said  Nikolay  Tur- 
katenko,  Washington  bureau  chief  for 
the  Soviet  press  agency  Tass,  which 
is  boosting  its  staff  of  seven  by  three. 


He  was  unsure  how  many  other 
Soviet  journalists  would  support  the 
12  currently  on  assignment  in 
Washington  for  several  Soviet  agen¬ 
cies. 

Garrity  expected  an  especially  big 
influx  of  television  crews  from  sta¬ 
tions  across  this  nation  and  from 
about  1 ,000  foreign  stations,  some  of 
which  plan  to  anchor  news  shows 
from  Washington.  Heavy  coverage  is 
also  expected  by  newspapers  not 
already  represented  in  Washington, 
he  observed. 


All  kinds  of  telecommunications 
facilities  are  planned  to  accommodate 
various  forms  of  information  flow. 
The  press  center  will  operate  24  hours 
a  day  and  will  house  the  White  House 
and  Soviet  press  offices.  Organizers 
are  still  looking  to  arrange  food  con¬ 
cessions  for  hungry  newshounds. 

The  National  Press  Club  had 
offered  its  ballroom  as  a  press  center, 
but  it  is  too  small.  The  club  however, 
has  opened  many  of  its  facilities  to 
visiting  journalists. 

Before  settling  on  the  commerce 
building,  George  Washington  Univer¬ 
sity,  whose  athletic  center  was  the  top 
choice  of  planners  because  it  is  big 
and  located  six  blocks  from  the  White 
House,  riled  the  White  House  by 
refusing  to  take  in  the  press. 

The  university  said  it  would  have 
had  to  cancel  or  relocate  64  classes, 
seven  basketball  games,  two  wres¬ 
tling  matches  and  a  swim  meet,  as 
well  as  close  other  facilities. 

GWU  spokesman  Dan  Moshavi 
said  the  press  center  would  have  lim¬ 


ited  the  school’s  access  to  its  athletic 
center  to  some  extent  for  two  weeks, 
including  setup  and  breakdown,  dur¬ 
ing  the  last  two  weeks  of  classes. 

"Obviously  there  were  tremendous 
PR  benefits  to  be  gained,  but  we 
decided  that,  unfortunately,  we 
would  not  be  able  to  accommodate 
them  without  serious  disruption  to 
academic  programs,”  Moshavi  said. 

When  summit  plans  were  con¬ 
firmed  in  October,  most  Washington 
hotels  and  convention  centers  had 
already  been  booked  months  in 


advance,  Garrity  noted. 

Other  sites  examined  but  ruled  out 
because  of  conflicts  or  insufficient 
accommodations  were  the  Pension 
Building,  Constitution  Hall  and  the 
Washington  Convention  Center. 

Journalists  will  have  to  take  care  of 
housing  needs  on  their  own. 

Arizona  store 
stops  charging 
newspaper  tax 

After  one  week,  the  Circle  K  Corp. 
of  Arizona  has  rescinded  its  policy  of 
collecting  the  state  sales  tax  on  news¬ 
papers. 

On  Nov.  2,  Circle  K  began  collect¬ 
ing  an  extra  two  cents  on  each  35-cent 
paper  sold  in  its  Arizona  stores. 

The  collection  was  sparked  by  a 
state  Department  of  Revenue  audit, 
Kris  D’Amico,  a  spokeswoman  for 
the  Phoenix-based  convenience  store 
chain,  told  the  press. 

(Continued  on  page  44 i 
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Harte-Hanks  selling  more  units 

Chain’s  direct  marketing  exec  wili  buy  the  units  and  ieave  company 


By  Andrew  Radolf 

Harte-Hanks  Communications  is 
selling  off  more  operating  units. 

The  San  Antonio,  Texas-based 
company  has  announced  that  it  will 
sell  six  direct  marketing  units  to 
Charles  Everill,  head  of  its  direct  mar¬ 
keting  sector,  and  Cal  Ingram,  a  for¬ 
mer  vice  president  who  has  been  a 
consultant  to  Harte-Hanks. 

The  units  are  located  in  Denver, 
Chicago,  Buffalo,  Albuquerque,  Nor¬ 
folk  and  Louisville. 

The  company  will  also  sell  the  Bay 
Area  Moneysaver,  a  shopper  in 
Tampa,  Fla.,  to  Dick  Mandt,  cur¬ 
rently  president  of  Harte-Hanks’ 
shopper  The  Flyer  in  Miami. 

Everill  and  Mandt  will  leave  Harte- 
Hanks  after  the  acquisitions  are  com¬ 
pleted. 

This  latest  sale  announcement 
comes  a  little  more  than  a  month  after 
Harte-Hanks  said  it  hoped  to  raise 
S500  million  for  debt  reduction 
through  the  sale  of  14  properties, 
including  three  daily  newspapers  and 
a  semiweekly  newspaper  in  Texas, 
two  television  stations,  seven  cable 
companies  and  Urban  Data  Process¬ 
ing,  a  direct  marketing  firm. 

The  dailies  are  the  Bryaii/College 
Station  Eaftle,  Denison  Herald  and 
Greenville  Herald  Banner.  The  semi¬ 
weekly  is  the  Commerce  Journal. 

Harte-Hanks  took  on  $800  million 
in  debt  in  1984  in  order  to  finance  a 
leveraged  management  buyout  which 
took  the  company  private.  Harte- 
Hanks  executives  have  repeatedly 
denied,  however,  that  the  debt  ser¬ 
vice  has  become  too  burdensome. 

However,  in  its  1987  third-quarter 
report  to  “Harte-Hanks  team  mem¬ 
bers,"  president  Bob  Marbut  said  the 
combination  of  increased  competition 
“on  every  front"  and  the  “slowdown 
in  energy  and  agriculture”  have 
resulted  in  the  company  not  achieving 
its  financial  targets  “three  years  in  a 
row.” 

Marbut  continued:  “Because  of 
our  performance  shortfall  and  the 
continued  prospect  for  a  less-than- 
robust  environment  in  most  of  our 
markets  near  term,  we  have  made 
several  bold  moves  over  the  past 
three  years  to  support  the  Harte- 


Bob  Marbut 

Harte-Hankes'  president 


Hanks  mission  of  being  a  customer- 
focused,  high-performance,  growth 
company.  If  we  are  to  remain  commit¬ 
ted  to  our  mission,  we  must  make 
further  course  corrections,  again 
proactively.” 

In  the  same  report,  executive  vice 
president  Larry  Franklin  said  Harte- 
Hanks  would  end  the  year  “with 
revenues  above  1986  levels  but  with 
operating  profit  below  last  year.  The 
expectation  that  the  difficult  eco¬ 
nomic  climate  will  continue  in  1988  — 
coupled  with  increased  newsprint  and 
postage  prices,  major  expense 
categories  for  us  —  prompted  our 
decision  to  divest  additional  units  to 
support  our  commitment  to  our  mis¬ 
sion.” 


The  third-quarter  report  showed 
Harte-Hanks'  revenues  were  up  6. 1% 
to  $136. 1  million  from  $128.3  million, 
but  operating  profits  were  down  8%  to 
$20.7  million  from  $22.5  million. 

For  the  first  nine  months  of  1987, 
Harte-Hankes’  operating  profits  fell 
5.3%  to  $63.1  million  from  $66.7  mil¬ 
lion,  although  revenues  were  up  7.3% 


to  $401.7  million. 

The  14  properties  account  for  18% 
of  Harte-Hanks’  revenues  and  25%  of 
its  profits.  Marbut  told  E&P  “there’s 
a  lot  of  interest”  in  the  properties  and' 
the  company  hopes  to  close  on  the 
transactions  by  the  first  quarter  of 
next  year. 

The  third-quarter  report  was  issued 
after  Harte-Hanks  announced  its 
intention  to  sell  14  operating  units  but 
before  it  revealed  the  pending  sales  to 
Everill,  Ingram  and  Mandt. 

The  transactions  involving  Everill, 
Ingram  and  Mandt  “are  not  the  same 
thing  at  all”  as  the  sales  taking  place 
to  reduce  company  debt,  Marbut 
said. 

The  properties  the  executives  are 
buying  “collectively  total  less  than 
1%  of  the  operating  profits  of  the 
whole  company,”  he  continued. 
Neither  the  sale  prices  nor  the  financ¬ 
ing  terms  are  being  disclosed  because 
the  “dollars  involved  [are]  really  just 
not  material.” 

Marbut  said  the  sale  of  the  direct 
marketing  units  “was  not  planned” 
and  came  up  about  three  weeks  ago 
when  “Chuck  suggested  this  might  be 
good  for  him  and  the  company.  He 
wanted  to  have  his  own  show.” 

Marbut  added  that  it  was  “a  total 
coincidence”  that  Mandt  “suggested 
the  same  kind  of  thing”  with  the 
Tampa  shopper. 

Everill  also  declined  to  reveal  spe¬ 
cifics  of  the  financial  terms,  but  he 
told  E&P  that  he  and  Ingram  will  have 
100%  ownership  of  their  new  com¬ 


pany.  He  added  that  the  six  direct 
marketing  unit  have  about  $16  million 
in  annual  revenues  and  are  profitable. 

“It’s  an  attractive  basis  to  build  a 
company,”  he  said.  Everill  explained 
that  Harte-Hanks’  strategy  is  to  focus 
on  a  “few,  larger  units”  in  an  effort  to 
build  a  national  direct  marketing  sys- 
(Continued  on  page  39) 
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SPJ,SDX  faces  midlife  crisis 

Numerous  changes  are  proposed  —  like  changing  its  name  and  trying  to 
find  ways  to  bring  in  more  money  to  pay  for  its  membership  services 


By  Mark  Fitzgerald 

At  the  age  of  78,  the  Society  of 
Professional  Journalists,  Sigma  Delta 
Chi  is  having  a  midlife  crisis. 

“SPJ  is  a  mature  organization.  It’s 
on  the  downside  of  its  natural  growth 
curve,”  Region  5  director  Howard  S. 
Dubin  told  delegates  to  the  society’s 
recent  convention  in  Chicago. 

Like  a  middle-aged  adult  taking 
stock  of  life,  SPJ,SDX  is  taking  a  long 
look  at  what  is  has  been,  what  it  wants 
to  be  and  where  it  stands. 

Also  like  the  human  in  midlife  tur¬ 
moil,  the  society  has  been  tempted  to 
change  its  look  dramatically. 

A  sweeping  white  paper  presented 
at  the  convention,  for  example,  called 
for  eliminating  from  the  bylaws  the 
Sigma  Delta  Chi  badge,  its  motto  and 
its  watchwords  —  all,  the  paper  said, 
“vestiges  of  the  old  fraternity  sys¬ 
tem.” 

Some  delegates  also  pressed  to 
change  the  society’s  name. 

“Anything — just  as  long  as  it  is 
shorter,”  Jackson  (Tenn.)  Sun  editor 
Frank  Sutherland  said. 

“I  find  it  utterly  ridiculous  for  a 
journalistic  organization  to  have  a 
name  that  takes  up  two  lines  of  print, 
has  an  unpronounceable  alaphabet 
soup  for  an  acronym  and  .  .  .  never 
fails  to  be  used  incorrectly  in  newspa¬ 
pers  and  magazines,”  said  Business 
Week  writer  Frances  Segher,  presi¬ 
dent  of  the  Washington,  D.C.,  chap¬ 
ter. 

At  the  same  time,  however.  Sigma 
Delta  Chi  retains  the  conservatism  of 
advanced  age. 

Delegates  —  almost  evenly 
divided  between  men  and  the  women 
who  were  first  admitted  in  1969  — 
rejected  the  attempts  to  eliminate 
fraternity  symbols.  Their  reluctance 
is  perhaps  understandable:  They 
were  being  asked,  after  all,  to  vote 
against  the  watchwords,  “Talent, 
Truth,  Energy.”  If  those  are  three 
virtues  the  society  has  had  in  abun¬ 
dance  over  the  years,  what  it  has 
recently  been  lacking  is  money  and 
membership  growth. 

The  first  half  of  the  1980s  was  a 
particularly  hard  time  for  the  society. 

Membership  was  declining  at  a  rate 


of  10%  each  year,  society  president 
Robert  H.  Wills,  Milwaukee  Sentinel 
editor,  said.  Between  1985  and  1986 
alone  membership  dropped  an  alarm¬ 
ing  17%,  according  to  the  recently 
hired  membership  director,  Anne 
Carpenter  Hayashi. 

That’s  had  a  direct  effect  on  the 
bottom  line.  For  each  of  the  last  three 
years  dues  received  have  been  more 
than  $10,000  below  budget  estimates. 

At  the  same  time,  SPJ,SDX’s  long¬ 
time  willingness  to  subsidize  many  of 
its  services  —  a  practice  that  reflects 
its  large  student  membership  —  has 
cost  the  organization  considerable 
money. 


The  Mark  of  Excellence  contest, 
for  example,  is  free  to  enter  —  but 
costs  the  society  about  $13,000  annu¬ 
ally.  Its  national  convention  is  a  seri¬ 
ous  drain  on  the  organization. 

“Other  organizations  make  money 
on  their  conventions  and  seminars,” 
Dubin  told  delegates. 

Then  too,  computer  and  personnel 
problems  at  the  Chicago  national 
headquarters  worried  some  mem¬ 
bers.  A  management  consultant 
recommended  changes  at  the  head¬ 
quarters,  and  chided  the  organization 
for  essentially  giving  away  its  ser¬ 
vices  to  non-members. 

Vivian  E.  Vahlberg,  who  recently 
replaced  the  retiring  Russell  E.  Tor- 
nabene,  64,  conceded  things  have  not 
gone  smoothly  in  recent  years. 

“We  had  trouble  delivering  the 
basics  —  getting  your  addresses 
right,  billing  you  correctly,”  she  told 
delegates.  “Our  mailing  list  became 
so  flawed  that  we  were  sending  mail 
to  people  in  Boston  and  Japan  using  a 
California  zip  code.” 

Beyond  all  of  this,  however,  there 
has  been  an  even  more  troubling 


worry  for  society  members.  SPJ,SDX 
faces  competition  for  journalists’ 
attention  —  and  membership  —  as 
never  before. 

If  some  members  had  not  consid¬ 
ered  that,  it  was  brought  home  force¬ 
fully  at  a  seminar  that  the  society 
itself  organized. 

Speaking  on  managing  a  multicul¬ 
tural  newsroom  were  leaders  of  jour¬ 
nalist  organizations  that  are  attracting 
many  of  the  people  SPJ,SDX  once 
had  virtually  to  itself.  There  was 
someone  from  the  National  Associa¬ 
tion  of  Black  Journalists,  from  the 
National  Association  of  Hispanic 
Journalists,  from  the  Association  of 


Asian  American  Journalists,  even  the 
publisher  of  a  magazine  for  American 
Indians. 

Meeting  in  the  same  hotel  on  the 
day  of  the  convention  was  the  Free 
Press  Association,  a  5  year-old  group 
that  appeals  to  First  Amendment 
“absolutists.” 

FPA  board  director  Paula  Brook- 
mire,  herself  active  in  SPJ,SDX, 
emphasized  to  a  reporter  that  the 
group  was  not  trying  to  draw  mem¬ 
bers  away  from  the  society. 

Membership  troubles  have  inserted 
themselves  into  nearly  every  debate 
the  society  has  had  in  recent  years. 
During  the  controversy  over  whether 
to  adopt  specific  punishments  for 
violators  of  the  ethical  code,  for 
example,  one  proponent  of  sanctions 
argued  that  a  strong  emphasis  on  eth¬ 
ics  would  be  a  good  “niche”  for  the 
organization’s  growth. 

Journalism  students,  the  most 
career-minded  in  two  decades,  have 
also  been  demanding  more  specific 
professional  help  from  SPJ,SDX.  The 
fairly  formal  “networking”  struc- 
(Continued  on  page  44) 
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New  UPl  editors  take  control 

Fourth  editorial  management  team  since  Vazquez  took 
over  is  made  up  entirely  of  longtime  UPi  employees 


By  George  Garneau 

United  Press  International  tapped 
its  veteran  journalists  to  form  a  new 
management  team  to  replace  three 
top  editors  who  abruptly  quit  a  few 
weeks  ago  amid  feuding  over  financial 
control  and  impending  layoffs. 

As  had  previously  been  speculated, 
veteran  science  editor  A1  Rossiter  Jr. 
was  named  executive  editor  and  will 
head  what  amounts  to  the  fourth  man¬ 
agement  team  to  run  UPI  news  opera¬ 
tions  since  Mexican  publisher  Mario 
Vazquez  Raha  last  year  bought  con¬ 
trolling  ownership  of  the  financially 
ailing  news  service. 

Bill  Ferguson,  managing  editor  for 
broadcast  news,  was  made  managing 
editor  for  national  news.  Senior  cor¬ 
respondent  Leon  Daniel  was  named 
managing  editor  for  international 
news.  And  Michael  Freedman,  will 
succeed  Ferguson  as  managing  editor 
for  broadcasting. 

The  appointments  by  Vazquez  con¬ 
trast  with  his  hiring  last  January  of 
three  editors  from  outside  the  com¬ 
pany.  That  trio  quit  en  masse  last 
month  after  financial  authority  had 
been  stripped  from  them  and  exten¬ 
sive  layoffs  were  planned  to  cut  con¬ 
tinuing  financial  losses. 

The  latest  appointments  were 
announced  Nov.  19,  the  day  editors 
Ben  Cason,  Barry  Sussm.an,  previ¬ 
ously  of  the  Washington  Post,  and 
Kim  Willenson,  who  came  from 
Newsweek,  departed. 

Rossiter,  51,  has  spent  28  years 
with  UPI.  He  takes  over  the  manage¬ 
ment  of  about  850  editorial  employees 
after  leading  a  UPI  science  team  of 
about  seven.  Science  editor  since 
1973,  Rossiter  has  managed  UPFs 
coverage  of  the  space  program. 

Ferguson,  61 ,  joined  UPI  in  1950  as 
a  reporter  and  entered  broadcasting  in 
1957.  He  has  helped  create  many  of 
UPTs  services  and  systems. 

Daniel,  56,  joined  UPI  in  1956  and 
went  on  to  become  its  chief  roving 
reporter,  covering  major  stones  all 
over  the  world. 

Rossiter  told  E&P,  as  he  was  about 
to  meet  with  the  staff  for  the  first  time 
in  his  new  role,  that  he  had  “no  illu¬ 
sions”  about  his  job. 

“There  will  undoubtedly  be  some 
cutbacks,  there’s  no  question  about 


DPI's  new  top  editors:  (Seated  at 
right)  Al  Rossiter  Jr.,  executive  editor; 
(standing  from  left)  Mike  Freedman, 
managing  editor/broadcast;  Leon 
Daniel,  managing  editor/interna¬ 
tional;  and  Bill  Ferguson,  managing 
editor/national. 

that,"  Rossiter  asserted. 

He  said  he  had  “assurances  in 
writing”  that  when  a  new  operating 
plan  and  budget  are  approved  he 
would  have  “complete  authority”  to 
manage  editorial  operations  —  a 
major  cause  of  the  recent  editors’ 
resignations. 

Rossiter  said  the  first  task  was  to 
re-evaluate  the  entire  editorial  opera¬ 
tion  in  an  effort  to  find  where  to  cut 
and  where  to  reinforce.  He  expected 
to  have  a  plan  in  effect  early  next 
year. 

A  Wire  Service  Guild  spokesman 
welcomed  the  appointment  of  editors 
with  knowledge  of  the  company.  The 
union,  which  has  fought  UPl’s 
imposition  of  working  conditions  but 
remained  neutral  in  the  fight  between 
top  editors  and  managers,  issued  a 
statement  protesting  the  departing 
editors’  claim  that  they  could  not 
“ensure  the  quality  and  integrity”  of 
the  UPI  report. 

UPI’s  850  journalists  are  the  “pil¬ 
lars  of  UPI,”  it  said,  not  “three  new¬ 
comers  who  walked  in  the  door  nine 
months  ago  with  little  or  no  knowl¬ 
edge  of  how  a  modern  wire  service 
operates.” 

“We  understand  the  company,” 
Rossiter  said.  “We  know  the  ins  and 
outs  of  the  company.  That  is  our  key 
advantage.” 


Rossiter  said  he  will  report  to 
Claude  Hippeau,  who  rejoined  UPI 
recently  as  executive  vice  president 
and  who  reports  to  Vazquez. 

New  ad  campaigns 
for  color  network 

The  Four-Color  Newspaper  Net¬ 
work  has  announced  three  campaigns 
this  fall  launched  by  new  advertisers. 

American  Tobacco  has  scheduled  a 
continuity  campaign  of  1 /3-page  ads 
in  five  markets.  Newspapers  involved 
include  the  Chicago  Tribune,  Detroit 
Free  Press,  Detroit  News,  Memphis 
Commercial  Appeal  and  the  Norfolk 
Pilot  &  Ledger  Star. 

Naturalizer  Shoes  ran  an  ad  in  three 
metro  markets,  including  the  Chicago 
Tribune,  Hartford  Courant  and  the 
Houston  Chronicle. 

RCA  Television  ran  co-op  ads  in 
markets  with  local  dealer  listings. 
Newspapers  that  carried  the  ads 
included  the  Cincinnati  Enquirer  and 
Post,  Siou.x  Falls  Argus  Leader  and 
Burlington  Free  Press. 

The  ads  are  sold  with  one  order, 
one  rate,  one  set  of  materials  and  one 
bill  and  may  be  placed  with  member 
newspapers  through  Gannett 
National  Newspaper  Sales,  the  net¬ 
work’s  principal  representative. 

Ore.  paper  will  run 
state  AIDS  ads  free 

The  general  manager  of  the  Regis¬ 
ter-Guard  in  Eugene,  Ore.,  has 
announced  that  the  newspaper  will 
print  public  service  advertisements 
that  are  part  of  the  state’s  campaign  to 
curb  the  threat  of  AIDS. 

Fletcher  Little  said  the  state’s  ads 
will  be  published  free  of  charge  when 
the  newspaper  space  is  available. 

The  advertisements  urge  people  to 
avoid  AIDS  by  abstaining  from  sex, 
by  maintaining  a  monogamous  rela¬ 
tionship  with  an  uninfected  person  or 
by  using  condoms. 

Some  Oregon  publishers  said  they 
consider  the  ads  to  be  in  bad  taste  or 
to  promote  promiscuity  by  encourag¬ 
ing  the  use  of  condoms. 
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Rival  bidder  recently  toured  UPl  facilities 

Financial  News  Network  teams  visited  UPl  headquarters  and  computer 
center,  fueling  rumors  that  the  wire  service  might  be  put  up  for  sale 


By  Andrew  Radolf 

Speculation  that  United  Press 
International’s  new  owner,  Mexican 
publisher  Mario  Vazquez  Raha, 
wants  to  sell  the  financially  troubled 
news  service  was  fueled  in  recent 
weeks  when  executives  teams  from 
Financial  News  Network  toured  UPl 
facilities. 

The  FNN  teams  visited  both  UPI’s 
news  and  business  headquarters  in. 
Washington,  D.C,  and  its  computer 
center  in  Dallas. 

FNN  had  been  the  main  rival  bid¬ 
der  during  UPl’s  Chapter  1 1  bank¬ 
ruptcy  proceedings  and  dropped  out 
of  contention  only  after  after  receiv¬ 


ing  $350,000  in  cash  from  Vazquez  in 
an  out-of-court  settlement. 

FNN  also  acquired  from  UPl  most 
of  its  45%  holdings  in  Comtext,  a 
publisher  of  electronic  business  infor¬ 
mation  which  owns  the  right  to 
repackage  UPl  material  for  electronic 
databanks. 

According  to  a  source  close  to  Vaz¬ 
quez,  the  new  UPl  owner  and 
FNN’s  chairman,  Earl  Brian,  became 
“good  friends”  once  their  legal  bat¬ 
tles  ended.  He  said  that  Vazquez  had 
invited  the  FNN  teams  to  visit  UPl  in 
order  to  seek  their  advice  on  how  to 
cut  UPI’s  communication  costs. 

The  FNN  teams  that  visited  Dallas 
asked  particularly  pointed  questions 


about  the  news  service’s  operations, 
and  that  sparked  rumors  that  a  sale 
was  in  the  works,  the  aide  said. 

A  spokesman  for  FNN  gave  basi- 
cially  the  same  account,  saying  UPl 
approached  FNN  for  its  communica¬ 
tions  expertise. 

UPl  is  reported  to  be  losing  at  least 
$1  million  a  month,  and  Vazquez  has 
stated  several  times  in  the  past  that 
the  news  service’s  losses  were  more 
than  he  expected  when  he  took  over 
in  June  1986. 

In  a  recent  memo,  Vazquez  also 
hinted  that  UPl  will  need  more  lay¬ 
offs,  but  the  owner  was  not  specific 
about  numbers. 


UPl  reorganizes  again 

Several  sales  execs  fired  in  latest  restructuring 


By  Andrew  Radolf 

Just  one  year  after  United  Press 
International  split  itself  into  2 1  decen¬ 
tralized  regions  “for  improved  ser¬ 
vice,”  the  news  service  has  decided 
to  reorganize  itself  back  into  six  larger 
divisions. 

In  the  process,  UPl  terminated 
eight  sales  executives  by  sending 
them  overnight  letters  via  Purolator 
which  essentially  told  them  not  to 
report  to  work  anymore. 

Five  of  those  let  go  were  women, 
including  one  female  sales  manager 
who  in  August  had  filed  a  sex  dis¬ 
crimination  complaint  against  UPl 
with  the  Equal  Employment  Oppor¬ 
tunity  Commission. 

One  of  the  men  who  was  terminated 
was  subsequently  rehired,  after  the 
news  service  learned  the  man  was 
seriously  ill,  according  to  UPl  offi¬ 
cials. 

Several  of  the  terminated  women 
said  UPl  informed  them  that  they  had 
to  sign  an  agreement  not  to  sue  the 
company  for  any  reason,  including 


discrimination,  before  they  would 
receive  any  severance  payments. 

In  October  1986,  UPl  restructured 
its  five  domestic  divisions  into  21  edi¬ 
torial  and  marketing  regions.  UPl 
owner  Mario  Vazquez  Raha  said  at 
the  time  that  the  decentralized  setup 
would  foster  better  contacts  with 
UPl’s  clients. 

One  year  later,  UPl  senior  vice 
president  Charles  Hollingsworth 
announced  that  “in  an  extensive 
modernization”  of  UPl’s  marketing 
and  sales  organization.  United  Press 
International  will  incorporate  its  cur¬ 
rent  21  management  regions  into  six 
new  regional  divisions. 

UPl  executive  vice  president 
Claude  Hippeau  said  that  Vazquez 
had  been  informed  of  Hollingsworth’s 
reorganization  plan  and  gave  his 
approval. 

The  six  new  division  managers  will 
report  to  T.  Swift  Lockard,  who  was 
named  to  the  new  position  of  man¬ 
ager/national  sales. 

UPl  spokesman  Chris  Smith  said 
the  latest  reorganization  was  “purely 


marketing.  The  other  [divisions]  had 
been  administrative.” 

Smith  said  the  21  regions  “will  con¬ 
tinue  to  exist,  but  as  part  of  the  six 
divisions.  It’s  like  counties  within 
states.” 

The  marketing  reorganization 
created  “redundancies”  in  the 
deployment  of  sales  managers.  Smith 
said.  There  were  a  total  of  20  jobs 
eliminated  in  the  reorganization,  but 
except  for  seven  that  were  let  go,  the 
other  people  were  reassigned.  Smith 
said. 

“Through  the  course  of  this  reorga¬ 
nization,  every  effort  was  made  to 
find  other  positions  for  people  where 
we  could  do  that,”  Smith  said. 
Regarding  the  seven  who  were  termi¬ 
nated,  “the  decision  had  been  made 
that  there  was  no  way  those  people 
could  be  kept  on,”  he  said. 

The  termination  letters,  dated  Oct. 
15,  were  sent  out  under  Hollings¬ 
worth’s  signature. 

“It  is  with  sad  regret  that  1  must 
inform  you  of  your  termination  from 
(Continued  on  page  16) 
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Hood  resigns  as  DPI  vice  president 

Joins  former  UPl  president  Miit  Benjamin's  consulting  firm 


By  Andrew  Radolf 

James  R.  Hood,  who  just  one 
month  ago  wrote  a  lengthy  defense  of 
United  Press  International’s  $2.5- 
million  contract  with  the  U.S.  Infor¬ 
mation  Agency  (E&P,  Oct.  24),  has 
resigned  as  vice  president  for  broad¬ 
cast  services  of  the  news  service. 

Hood  will  join  the  Washington, 
D.C.,  consulting  firm  of  Anderson, 
Benjamin,  Read  &  Haney  Inc.  as  a 
senior  consultant  and  work  mostly  on 
marketing  issues,  said  Milton  Benja¬ 
min,  one  of  the  principals. 

Benjamin  left  the  consulting  firm  in 
late  1986  in  order  to  become  president 
of  UPI.  He  rejoined  the  firm  in  April 
1987  after  resigning  from  UPI  in  a 
management  dispute  with  owner 
Mario  V^azquez  Raha. 

During  his  brief  tenure  as  UPI 
president,  Benjamin  hired  Hood  in 
February  1987  to  handle  broadcast 
development  for  the  news  service. 


UPI  reorganizes 

{Continued  from  page  15) 


United  Press  International  effective 
Oct.  30,”  the  letter  began. 

Citing  the  reorganization  plan,  it 
continued:  “One  of  the  many  impacts 
of  that  reorganization  is  a  diminishing 
role  for  your  position.  You  will 
receive  a  letter  from  the  human 
resources  department  outlining  the 
settlement  procedure  with  the  com¬ 
pany.” 

The  letter  also  told  the  terminated 
employees  that  it  was  “not  necessary 
for  you  to  report  to  work  through  Oct. 
30,  1987.  However,  we  will  appreci¬ 
ate  your  cooperation  in  an  orderly 
transition.” 

Several  of  those  terminated  said 
UPI  never  offered  any  transfers  to 
other  posts,  either  before  or  after 
sending  Hollingsworth’s  letter. 

However,  one  woman  who  was  let 
go  reportedly  had  been  offered  a 
transfer  a  couple  of  months  earlier, 
but  she  had  declined.  Another  woman 
said  that  after  she  received  her  termi¬ 
nation  letter,  UPI  officials  told  her 
that  if  she  were  willing  to  move  at  her 
own  expense,  she  could  re-apply  for 
employment  with  UPI  at  another 
location. 

“UPI  has  offered  severance,  but 
you  have  to  sign  quit  claims 


Hood  came  to  UPI  from  the  Asso¬ 
ciated  Press  where  he  had  been 
deputy  director  for  broadcast  ser¬ 
vices. 

UPI  officials,  including  executive 
vice  president  Claude  Hippeau,  said 
that  Hood  was  not  planning  to  resign 
at  the  time  he  wrote  the  article  which 
was  published  Oct.  24  in  E&P.  They 
denied  any  deception  on  Hood’s  part 
as  to  his  relationship  with  UPI  when 
he  requested  that  E&P  publish  his 
defense  of  the  USIA  deal. 

Hood  wanted  to  rebut  charges  that 
UPI,  by  signing  a  contract  to  transmit 
USIA  releases  overseas,  had  com¬ 
promised  its  editorial  integrity. 

“There  was  no  hint  he  was  going  to 
resign,”  Hippeau  said.  “This  was  a 
comparatively  recent  thing.” 

There  were  conflicting  accounts  of 
Hood’s  departure. 

According  to  several  sources,  who 
asked  for  confidentiality.  Hood  had 
worked  out  an  arrangement  with  UPI 


[agreements]  and  covenants  not  to 
sue,”  saiH  one  terminated  employee. 

Another  said  UPI  wanted  the  termi¬ 
nated  employees  to  agree  they  would 
“not  participate  in  any  EEOC  class 
action.” 

One  of  the  women  terminated  was 
Mary  Van  Meter,  former  regional 
sales  manager  in  Denver. 

Van  Meter  told  E&P  that  she  filed  a 
retaliation  claim  with  the  EEOC  after 
receiving  her  letter  from  Hollings¬ 
worth. 

She  also  said  that  UPI  recently 
revised  its  commission  structure, 
retroactive  to  July,  in  a  way  that 
would  preclude  salespeople  from 
receiving  large  commissions  for 
resigning  clients  which  had  previ¬ 
ously  canceled  the  news  service. 

“They’re  not  paying  out  the  big 
money,”  she  said.  “They  keep 
changing  the  rules.” 

UPI  spokesman  Smith  said  Van 
Meter’s  suit  is  “without  merit.” 

Hippeau  stated  that  the  decision  to 
terminate  Van  Meter  “had  nothing  to 
do  with  the  fact  [she]  was  suing  us. 
We  figured  these  were  not  the  type  of 
sales  executives  we  needed  at  this 
time.” 

In  addition  to  the  eight  terminated 
employees,  three  other  sales  and  mar¬ 
keting  people  were  transferred  to  edi¬ 
torial  positions.  Judy  Watson,  who 
had  been  regional  manager  for  New 
York,  became  New  York  regional 
editor.  Gordon  Sakamoto  in  Hawaii 
and  Jeff  Berliner  in  Alaska  also 


to  become  a  consultant.  The  agree¬ 
ment,  they  said,  allowed  him  to  keep 
an  office  at  UPI’s  Washington  head¬ 
quarters  and  also  have  outside 
clients. 

However,  these  sources  said,  when 
UPI  owner  Mario  Vaquez  Rana 
learned  that  Benjamin’s  firm  was  one 
of  Hood’s  clients,  he  ordered  that 
UPI  end  its  relationship  with  Hood. 

Hood  resigned  “for  personal  rea¬ 
sons,”  according  to  Hippeau. 

“We  tried  to  work  out  something 
by  which  he  would  remain  as  a  con¬ 
sultant,”  Hippeau  said.  “We  tried  it 
for  a  couple  of  weeks  but  it  doesn’t 
really  work.  We’ve  got  to  have  a  mar¬ 
keting  executive  full  time.” 

Hippeau  denied  that  Hood  left  UPI 
over  a  dispute  with  Vazquez. 

“There  is  no  bad  blood  between 
Jim  and  us,”  he  said.  “He  felt  by 
going  to  this  new  group  of  persons  it 
offered  a  larger  scope  of  personal 
development.” 


returned  to  editorial  posts. 

Several  other  sales  and  business 
executives  have  also  either  left  UPI  or 
are  planning  to  leave. 

Jessica  Hughes,  a  regional  sales 
executive  in  Philadelphia  who  has 
filed  a  race  discrimination  claim 
against  the  company,  has  submitted 
her  resignation  and  will  leave  UPI 
shortly. 

Dean  Wheeler,  who  in  the  October 
1986  reorganization  was  named  a 
deputy  to  general  operations  manager 
William  Morrissey,  recently  left  UPI 
to  become  a  sales  executive  in 
Washington  with  Reuters. 

Other  executives  who  left  UPI  in 
recent  months  include  Gordon  Rice, 
who  had  been  named  general  sales 
manager  in  October  1986,  and  Bruce 
Kanner,  who  a  year  ago  had  been 
named  regional  manager  for  Califor¬ 
nia/Nevada  but  left  the  company 
because  he  wanted  to  remain  in 
Washington. 

Under  the  latest  reorganization 
plan,  the  six  new  division  managers 
are:  Marge  Boatwright,  Southwest; 
Ernest  J.  Hutchinson,  West;  John 
Kady,  Central;  John  Morgan,  North¬ 
east;  Allan  Siegert,  Southeast;  and 
I.J.  “Pinky”  Vidacovich,  Mid-Atlan¬ 
tic. 

Peter  Zollman  was  named  man¬ 
ager/special  projects.  Victoria  Wake¬ 
field  was  named  manager/corporate 
and  government  sales  and  Jack 
Graeme  was  named  manager/newspa¬ 
per  group  sales. 
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Page  calls  for  end  to  cross-ownership  ban 


By  Mark  Fitzgerald 

The  federal  ban  on  cross-owner¬ 
ship  may  have  helped  him  become 
part  owner  of  the  Chicago  Sun- 
Times,  but  president  and  publisher 
Robert  E.  Page  says  the  regulation 
“should  be  sent  packing  with  a  lot  of 
other  bad  ideas  from  Washington.” 

“I  am  not  unmindful  that  my  inves¬ 
tor  group  and  I  benefited  from  the 
rule  —  without  which  [Rupert]  Mur¬ 
doch  wouldn’t  have  been  forced  to 
sell  the  Sun-Times  .  .  .  but  the  rule 
fosters  unfair  competition,”  Page  told 
the  recent  national  convention  of  the 
Society  of  Professional  Journalists, 
Sigma  Delta  Chi,  meeting  in  Chicago. 

Page  argued  that  the  proliferation 
of  broadcast  outlets,  particularly  in 
larger  cities,  make  the  Federal  Com¬ 
munications  Commission  rule  irrele¬ 
vant. 

“It’s  time  for  the  government  to 
step  aside  and  let  a  free  market  deter¬ 
mine  the  diversity  of  ownership  in 
major  media  markets.” 

Page  also  called  for  the  American 
Newspaper  Publishers  Association 
and  the  Newspaper  Advertising 
Bureau  to  get  involved  “in  a  very 
meaningful  and  public  way”  in  the 
new  Freedom  of  Expression  Founda¬ 
tion  that  is  challenging  the  cross-own¬ 
ership  ban. 

“We  support  the  non-profit  Free¬ 
dom  of  Expression  Foundation  .  .  . 
not  because  I  owe  Mr.  Murdoch  a 


Bob  Page 

Sun-Times  president 

favor  —  and  we’re  only  $150  million 
in  debt  because  of  that  favor  —  but 
rather  because  I  feel  strongly  that  we 
should  not  be  disallowed  an  oppor¬ 
tunity  to  own  a  radio  or  television 
station  in  Chicago  because  the  gov¬ 
ernment  says  we  can’t,”  Page 
declared. 

The  Tribune  Company,  publisher 
of  the  rival  Chicago  Tribune,  operates 
both  a  radio  station  and  a  television 


station,  which  is  also  a  cable  “supers¬ 
tation,”  because  of  a  grandfather 
clause  when  the  cross-ownership  ban 
was  adopted  in  1974. 

Murdoch  sold  the  Sun-Times  in 
July  1986  in  order  to  keep  WFLD-tv, 
a  Chicago  station  purchased  along 
with  six  other  Metromedia  tv  sta¬ 
tions.  The  stations  comprise  Fox 
Broadcasting  now. 

In  other  comments  to  SPJ,SDX, 
Page  praised  both  Murdoch  and 
publisher  William  Dean  Singleton  for 
their  ownership  of  second  papers  in 
several  markets. 

As  the  second  paper  in  Chicago, 
Page  said,  the  Sun-Times  “has  never 
been  more  profitable.” 

“At  the  Sun-Times,  we’re  a  lever¬ 
aged  buy-out,  which  means  we’re 
managing  debt  —  not  profits  — 
because  as  investors  we  bought  the 
company  with  a  lot  of  borrowed 
money,  using  the  company’s  cash 
flow  to  reduce  the  debt,”  he  asserted. 

The  company  has  been  “so  suc¬ 
cessful”  that  its  investors  have 
loaned  more  money  for  the  purchase 
of  a  chain  of  suburban  weeklies  and  a 
direct-mail  company. 

“We’ve  become,  in  a  short  span  of 
16  months,  a  $255-million  communi¬ 
cations  company  and,  while  that  pales 
in  comparison  to  the  Tribune’s  $2-bil- 
lion-plus  annual  revenues,  it  positions 
us  for  stability  and  growth,”  Page 
stated. 


Credential  requests  for  debate  coverage  now  being  accepted 


The  Des  Moines  (Iowa)  Register  is 
now  accepting  requests  for  press  cre¬ 
dentials  for  the  Register-sponsored 
presidential  debates  scheduled  for 
January  1988. 

Republican  candidates  are  slated  to 
debate  Jan.  8,  and  Democratic  candi¬ 
dates  on  Jan.  15.  Both  debates,  which 
precede  the  Iowa  precinct  caucuses  in 
early  February,  will  be  held  from  7  to 
9  p.m.  at  the  Civic  Center  in  Des 
Moines. 

Editor  and  debate  moderator  James 
P.  Gannon  has  invited  an  opposition- 
party  leader  to  serve  as  guest  ques¬ 
tioner  at  each  of  the  debates.  The 
Republicans  are  slated  to  be  ques¬ 
tioned  by  Gov.  Mario  Cuomo  of  New 
York;  Democrats  are  expected  to  be 
questioned  by  Gov.  James  Thompson 
of  Illinois. 

The  debates  will  be  open  for  full 
press  coverage  by  print  and  broadcast 


media.  Television  coverage  will  be 
handled  by  a  pool,  which  will  provide 
a  live  feed  to  all  tv  broadcasters. 
Radio  broadcasters  will  handle  their 
own  coverage.  A  pressroom  will  be 
set  up  at  the  Civic  Center  for  national 
and  local  print  media.  Still  photogra¬ 
phy  will  be  handled  by  a  pool. 

Print  and  broadcast  media  will  need 


credentials  issued  by  the  Des  Moines 
Register  to  cover  the  event  from 
inside  the  auditorium  and  for  admit¬ 
tance  to  the  pressroom. 

To  obtain  credentials,  write  to;  Deb 
Felton,  Des  Moines  Register,  8th 
Floor,  P.O.  Box  957,  Des  Moines, 
Iowa  50304.  Press  seating  will  be  lim¬ 
ited,  so  early  application  is  advised. 


AAF  wins  award  for  no  ad  tax  campaign 


The  American  Advertising  Federa¬ 
tion  was  recently  presented  with  an 
Award  of  Excellence  in  the  Field  of 
Government  Relations  by  the  Ameri¬ 
can  Society  of  Association  Execu¬ 
tives.  The  AAF  was  cited  for  the  high 
caliber  of  its  “No  Ad  Tax”  protest 
rally  and  no  ad  tax  campaign  in  Flor¬ 
ida. 

The  ASAE  awards  recognize 


national  associations  which  demon¬ 
strate  superior  design  and  execution 
of  national  campaigns  in  the  field  of 
government  relations.  The  AAF  pro¬ 
gram  staged  a  protest  rally  in 
Orlando,  in  response  to  the  state’s  5% 
tax  on  all  local  and  national  advertis¬ 
ing.  Over  900  people  attended  the 
rally,  which  was  held  in  conjunction 
with  the  AAF  National  Conference. 
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Sports  editor’s  dog  becomes  top  pigskin  prognosticator 


The  Baton  Rouge  (La.)  State- 
Times  added  a  new  feature  to  its 
sports  section  this  year,  selecting  a 
panel  of  guessperts  to  pick  college 
and  pro  football  games  against  the 
spread. 

It’s  not  your  typical  football  selec¬ 
tions  column.  It  matches  the  operator 
of  a  national  touting  service,  a  college 
beat  writer  and  pro  beat  writer,  and 
sports  editor  Sam  King’s  dog  Rhett. 

The  column  came  after  a  series  on 
the  ills  and  problems  that  gambling 
cause.  It  is  intended  to  show  that  no 
matter  how  much  you  know  about 
football,  when  it  really  comes  down  to 
gambling  against  the  spread,  you 
don’t  have  any  better  chance  of  win¬ 
ning  than  a  dog. 

It’s  beginning  to  look  as  though  you 
don’t  have  as  good  a  chance  to  win  as 
does  the  dog.  Last  week  the  dog  was 
five-to-five  in  picking  the  pro  games 


By  Debra  Gersh 

Pravda,  the  newspaper  of  the  Com¬ 
munist  Party  of  the  Soviet  Union,  has 
once  again  appeared  in  an  American 
newspaper,  this  time  in  the  Daily  Rec¬ 
ord  of  Wooster,  Ohio. 

The  newspaper  ran  Pravda  as  a  spe¬ 
cial  section  in  its  Oct.  16  issue,  urging 
readers  to  compare  the  controlled 
press  with  the  free  press. 

The  idea  came  about  after  manag¬ 
ing  editor  Melody  Snure  read  in  the 
Aug.  29  issue  of  E&P  that  the  North 
Platte  (Neb.)  Sunday  Telegraph  had 
included  an  issue  of  Pravda  in  its 
paper,  recounted  publisher  R.  Victor 
Dix. 

“I  thought  it  was  pretty  interest¬ 
ing,”  he  said.  “It’s  a  good  promotion 
and  it  has  real  educational  value.” 

According  to  Dix,  Snure  contacted 
the  Nebraska  paper,  which  in  turn  put 
her  in  touch  with  Associated 
Publishers  Inc.  of  St.  Paul,  Minn., 
which  holds  the  English-language 
rights. 

The  Daily  Record  was  sent  a  selec¬ 
tion  of  issues  from  which  Snure,  Dix 
and  marketing  manager  Frank  Bee¬ 
son  selected  editions  that  seemed 
interesting.  Pravda  usually  runs  about 
six  pages,  so  the  Daily  Record  ran  an 
eight-page  format,  using  Pravda's 
Sept.  20  edition  as  well  as  pages  from 


Rhett  ponders  his  picks 

and  hit  four-of-five  on  the  college 
games. 

The  dog’s  technique;  the  names  of 
teams  are  written  on  milk  bones  and 
spread  out  for  the  dog  to  make  his 
selection.  One  must  be  quick  to  grab 
the  opposing  milk  bone  for  the  dog 
will  pick  both  teams  if  you’re  not 


July  3  and  Aug.  13  issues,  Dix  said. 

A  short  statement  from  Dix  ran  on 
the  cover  page  of  the  Pravda  section, 
and  for  the  front  page  of  the  Oct.  16 
Daily  Record  Snure  penned  an  edito¬ 
rial  headlined  “A  precious  right,” 
asking  readers  to  compare  the  two 
newspapers,  that  ran  alongside  a 
three-column  picture  of  the  Pravda 
edition  inside. 


“It’s  a  good  promotion 
and  it  has  real 
educational  value.” 


As  the  sizing  of  Pravda  is  different 
than  American  newspapers,  causing 
it  to  come  out  slightly  shorter  when 
reproduced,  ads  ran  along  the  bot¬ 
toms  of  the  pages. 

Many  of  the  ads  carried  messages, 
such  as  the  one  from  Rubbermaid 
which  contained  the  famous  Thomas 
Jefferson  quote  about  choosing  gov¬ 
ernment  without  newspapers  or 
newspapers  without  government,  Dix 
explained. 

“Most  of  the  reaction  has  been 
positive,”  he  noted,  although  the 
paper  did  “get  an  occassional  ‘Why 
are  you  publishing  that  Communist 


quick  —  and  careful.  The  interest 
built  in  the  Baton  Rouge  area  and  the 
dog  was  featured  on  tv  station  WBRZ 
when  he  made  his  selections. 

Rhett’s  record  in  the  pro  ranks  this 
year  is  15-9-1,  including  3-1  on  Mon¬ 
day  night  games.  (No  pro  games  were 
selected  during  the  strike.)  He  and 
staffer  Sheldon  Mickles  are  tied  with 
the  most  overall  —  college  and 
pro —  winning  selections  with  40 
each,  although  the  dog  has  lost  two 
more  games,  36,  than  Mickles. 

The  syndicated  service’s  selector, 
known  as  the  Pro,  has  40  subscribers 
who  pay  him  $850  per  season  for 
advice.  It  is  pointed  out  to  the  readers 
that  such  a  type  of  service  is  great  — 
almost  as  great  as  that  of  a  dog. 

Some  selectors  like  to  be  good,  but 
Rhett  just  prefers  to  be  as  lucky  as  a 
dog. 


as  a  supplement 


propaganda?’  ” 

The  special  edition  was  promoted 
priorto  printing  with  ads.  The  roughly 
26,000-circulation  paper  printed  some 
3,000  additional  copies  that  day,  and 
Dix  said  single-copy  sales  did  show 
increases  —  possibly  because  of  the 
extensive  television  coverage  sur¬ 
rounding  the  special  edition.  Extra 
copies  were  also  made  available  to 
area  schools  and  libraries. 

“We’re  pleased  that  we  did  it,”  Dix 
said.  “Most  people  won’t  ever  get  a 
chance  to  see  an  issue  of  Pravda. 
[This  gives  them  a  chance]  to  com¬ 
pare  what  a  controlled  press  is  to  what 
we  have  in  the  United  States. 

“It  would  be  interesting  if  a  Soviet 
newspaper  would  reprint  an  Ameri¬ 
can  newspaper,”  he  commented. 

Buffalo  News  top 
carrier  also  wins 
N.Y.  state  award 

Susan  Frensch,  15,  has  been  named 
both  Buffalo  (N.Y.)  News  Carrier  of 
the  Year  and  the  New  York  State 
Carrier  of  the  Year.  This  marks  the 
second  year  in  a  row  that  a  Buffalo 
News  Carrier  of  the  Year  has  gone  on 
to  win  the  New  York  State  award. 


Another  U.S.  paper  carries  Pravda 
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TV  Data  survey  shows: 

68%  of  adults  refer  to  newspaper  tv  listings 

Survey  refutes  TV  Guide  commercials 


By  Andrew  Radoif 

A  survey  commissioned  by  TV 
Data,  an  affiliate  of  Scripps  Howard- 
owned  United  Media,  found  that  68% 
of  American  adults  refer  to  their  local 
newspaper  for  information  about 
what  to  watch  on  television. 

TV  Data  provides  computerized 
program  listings  to  numerous  U.S. 
newspapers.  United  Media  also  pro¬ 
duces  a  syndicated  supplement,  TV 
Update,  for  newspapers. 

The  survey,  conducted  by  the 
Roper  Organization,  found  that  40% 
of  adults  regularly  read  both  daily  tv 
listings  in  newspapers  and  weekend 
supplements. 

Another  19%  of  adults  use  only  the 
weekend  supplements,  bringing  total 
adult  usage  of  weekend  supplement  tv 
listings  to  59%.  An  additional  9%  of 
adults  refer  only  to  the  daily  listings  in 
their  papers,  to  bring  total  usage  by 
adults  of  the  daily  tv  listings  to  49%, 
the  survey  found. 

The  survey  also  found  that  only 
38%  of  adults  rely  on  TV  Guide  for 
television  listings,  while  24%  of  adults 
said  they  used  guides  distributed  by 
their  cable  television  companies. 

One  “surprising”  result,  according 
to  United  Media  spokesman  Kirk 
Nicewonger,  is  that  TV  Guide  readers 
“are  slightly  more  likely  to  refer  to 
newspaper  television  listings  than  the 
average  adult  American.  They  just 
consume  any  information  [about 
television]  they  can  get.” 

Nicewonger  said  the  survey  results 
were  “a  general  research  tool”  and 
not  intended  to  rebut  recent  radio  and 
television  commercials  in  which  peo¬ 
ple  said  they  much  preferred  TV 
Guide  to  their  local  newspaper’s  tv 
listings  for  program  information.  In 
one  commercial,  a  man  leaving  a 
supermarket  says  he  likes  TV  Guide 
so  much  he  throws  his  newspaper’s  tv 
supplement  in  the  garbage. 

The  TV  Guide  commercials  were 
produced  by  Man-in-the-Street  Pro¬ 
ductions  of  San  Francisco.  TV  Guide 
spokesman  Fred  Jervis  said  the  com¬ 
pany  uses  spotters  to  find  people 
buying  TV  Guide  on  supermarket 
checkout  lines  and  who  are  then 


approached  for  interviews  as  they 
leave. 

“We  didn’t  do  a  study.  This  isn’t  a 
representative  sample  of  anything,” 
Jervis  said.  “The  purpose  was  to  talk 
to  people  who  buy  TV  Guide.” 

Jervis  said  people  were  asked  ques¬ 
tions  about  newspapers  “because 
Sunday  newspapers  carry  tv  supple¬ 
ments  and  daily  newspapers  carry  tv 
listings.” 

However,  TV  Guide,  which  was 
provided  with  a  copy  of  TV  Data’s 
survey  results,  did  not  challenge  the 
findings. 

“TV  Guide  is  a  magazine,”  he  said. 
“People  buy  us  for  reasons  not  just  to 
find  out  what’s  on.  We  cover  our  cho¬ 
sen  field  in  depth.” 


cantly  less  likely  to  read  TV  Guide. 

More  affluent  people,  especially 
those  with  household  incomes  of 
$35,000  or  more,  are  more  likely  to 
use  both  newspaper  tv  supplements 
and  daily  listings  for  program  infor¬ 
mation,  the  survey  said.  Adults  with 
household  incomes  in  the  $15,000-to- 
$35,000  category  tend  to  be  TV  Guide 
users,  it  said. 

Similarly,  the  survey  found  that 
better  educated  adults  tended  to  rely 
on  newspaper  listings  and  supple¬ 
ments  for  tv  information,  while  those 
less  educated  tended  to  rely  on  TV 
Guide. 

Residents  of  large  metro  areas, 
Nielsen  A  and  B  counties,  are  signif¬ 
icantly  more  likely  to  refer  to  newspa¬ 


One  “surprising”  result,  according  to  United  Media 
spokesman  Kirk  Nicewonger,  is  that  TV  Guide  readers 
“are  slightly  more  likely  to  refer  to  newspaper 
television  listings  than  the  average  adult  American” 


The  TV  Data  survey,  Nicewonger 
said,  “shows  a  lot  less  of  a  competi¬ 
tive  aspect”  between  newspapers  and 
TV  Guide  and  “a  lot  more  of  a  com¬ 
plementary  aspect.” 

There  is  little  difference  in  the  pro¬ 
portion  of  men  and  women  who  read 
either  newspaper  tv  supplements  or 
listings,  the  survey  found,  while  men 
are  somewhat  less  likely  to  read  TV 
Guide  than  women  are. 

Adults  18  to  29  are  less  likely  to 
refer  to  newspaper  listings  or  tv  sup¬ 
plements  than  the  average  American 
adult,  the  survey  found.  On  the  other 
hand,  adults  in  this  age  group  are 
more  likely  than  average  to  read  TV 
Guide. 

However,  both  the  30-44  and  45-59 
age  groups  are  more  likely  than  adults 
of  other  ages  to  use  newspaper  tv 
listings  and  supplements. 

Adults  60  and  over  are  more  likely 
to  use  daily  tv  listings  and  less  likely 
to  use  weekend  tv  supplements,  the 
survey  said.  It  said  adults  over  45,  and 
especially  those  over  60,  are  signifi¬ 


pers  for  tv  information  than  are  peo¬ 
ple  who  live  in  smaller  communities, 
the  study  said.  People  who  live  in  the 
South  and  Northeast  are  also  more 
likely  to  use  newspapers  for  tv  infor¬ 
mation  than  are  those  who  live  in  the 
Midwest  and  West. 

The  Roper  Organization  inter¬ 
viewed  a  nationwide  sample  of  1 ,990 
adults  in  their  homes  during  the  last 
week  of  September. 

Ethnic  papers  will 
exchange  columns 

The  publishers  of  black  and  Jewish 
weeklies  are  writing  columns  for  each 
other’s  newspapers  in  an  effort  to  end 
a  “state  of  distrust”  between  the  two 
communities. 

Jack  Levine  and  David  Abramo- 
witz,  publishers  of  the  Miami  (Fla.) 
Jewish  Tribune,  write  for  the  black- 
owned  Miami  Times.  Times  publisher 
Garth  Reeves  has  a  column  in  the 
Tribune. 
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Free  Press  staffers 
win  harassment  suit 

A  federal  jury  has  awarded 
$159,000  to  five  female  Detroit  Free 
Press  employees  who  claimed  they 
were  sexually  harassed  and  intimi¬ 
dated  while  working  in  the  newspa¬ 
per’s  composing  room. 

The  jury  also  rejected  similar 
claims  by  two  other  female  workers, 
which  publisher  David  Lawrence  Jr. 
said  the  newspaper  would  cite  in  its 
appeal  of  the  award. 

The  women  sued  in  1984,  alleging 
that  for  years  they  were  subject  to 
profane  taunting  about  their  sex  and 
bodies  by  male  co-workers.  They  also 
said  some  men  grasped  their  breasts, 
slapped  their  buttocks  and  stepped  on 
their  feet. 

Six  of  the  seven  plaintiffs  still  work 
at  the  Free  Press.  The  seventh,  Mar¬ 
garet  Rood,  retired  after  the  suit  was 
filed  in  1984  and  was  awarded  $62,000 
by  the  jury,  the  largest  single  amount. 
Other  awards  ranged  from  $7,000  to 
$51,000. 

The  women  said  they  sued  because 
Free  Press  management  failed  to 
respond  to  their  complaints. 

Mike  Warner,  an  attorney  for  the 
newspaper,  said  some  of  the  com¬ 
plaints  cited  during  the  trial  weren’t 
brought  before  management  before¬ 
hand.  The  Free  Press  also  had  three 
other  female  composing  room  work¬ 
ers  testify  on  its  behalf. 

James  Spaniolo,  the  newspaper’s 
vice  president  of  human  resources, 
said  one  male  worker  was  demoted 
and  another  reprimanded  in  response 
to  the  women’s  complaints. 

—  AP 

Ohio  court  will  not 
rehear  access  case 

Ohio’s  Supreme  Court  has  refused 
to  rehear  a  case  in  which  a  newspaper 
was  denied  access  to  certain  hospital 
records,  despite  a  new  law  establish¬ 
ing  its  right  to  pursue  them  through  an 
immediate  court  order. 

By  a  vote  of  4-3,  the  court  refused 
without  explanation  Nov.  4  to  recon¬ 
sider  its  decision  in  the  case  of  the 
Fostoria  Review  Times. 

The  newspaper  appealed  to  the 
state  Supreme  Court  earlier  this  year 
after  the  3rd  District  Court  of  Appeals 
refused  to  issue  an  order  to  require 
the  Fostoria  City  Hospital  to  surren¬ 
der  the  records. 


Instead,  the  appeals  court  said  that 
a  1985  law  established  an  alternative 
to  an  immediate  court  order  by  pro¬ 
viding  authority  to  seek  relief  in  a  civil 
court  trial.  In  September,  the 
Supreme  Court  upheld  the  appeals 
court. 

The  Legislature  then  enacted  an 
emergency  law  that  restored  the  right 
to  seek  compliance  with  Ohio’s  open 
records  statute  by  means  of  a  court 
order. 

The  court  has  agreed  to  rehear  two 
other  similar  cases  that  involve  hospi¬ 
tals  in  Cuyanoga  County  that  were 
challenged  for  withholding  records 
before  the  new  law  went  into  effect. 

—  AP 

Sheriff  sues 
for  $1  million 

A  suburban  New  Orleans,  La., 
sheriff  has  filed  a  $1 -million  lawsuit 
against  the  Times-Picayime  newspa¬ 
per  and  columnist  James  Gill,  saying 
Gill  falsely  accused  him  of  suppress¬ 
ing  a  child  molestation  case  against  a 
deputy. 

Jefferson  Parish  sheriff  Harry  Lee 
filed  suit  in  state  court,  saying  Gill  and 
the  newspaper  were  trying  to  damage 
Lee’s  re-election  chances  in  a  Nov.  21 
runoff  against  assistant  district  attor¬ 
ney  Art  Lentini. 

The  deputy,  Raul  Marrero,  eventu¬ 
ally  was  convicted  and  sentenced  to 
prison  in  the  molestation  case. 

Gill  wrote  in  a  column  Nov.  8  that 
Marrero  “is  now  doing  time  despite 
the  best  efforts  of  Lee  and  his  top 
brass  to  suppress  the  case  against 
him.” 

Lee’s  lawyer,  Danny  Martini,  said 
Gill  knew  that  was  untrue. 

“We  will  prove  not  only  was  it  a  lie, 
but  that  the  Times-Picayune  knew  it 
was  a  lie  prior  to  printing  the  article,” 
Martini  said. 

Lee  has  refused  to  answer  ques¬ 
tions  about  the  article.  Editors  also 
declined  comment  on  the  lawsuit. 

—  AP 

Man  photographed 
at  treatment  center 
entitled  to  jury  trial 

The  Oregon  Court  of  Appeals  has 
ruled  a  man  is  entitled  to  have  a  jury 
decide  whether  he  is  due  damages 
because  a  newspaper  photograph 
showed  him  in  an  alcohol  treatment 
center. 


The  appeals  court  decision 
reversed  a  lower  court  in  a  $433,000 
lawsuit  against  the  Register-Guard 
newspaper  of  Eugene. 

Orlin  Dean  claimed  he  was  injured 
when  the  newspaper  published  a  pho¬ 
tograph  in  1982  showing  him  at  an 
open  house  at  a  Raleigh  Hills  alcohol¬ 
ism  treatment  center  when  it  opened 
in  Eugene. 

Dean  acknowledged  he  is  an  alco¬ 
holic,  but  he  was  not  undergoing 
treatment  at  the  center.  He  contended 
that  the  photo  made  it  appear  he  was 
in  a  room  where  alcoholics  are  given 
liquor  and  then  drugs  to  make  them 
sick. 

Dean  sued  on  the  grounds  he  was 
damaged  by  being  portrayed  in  a  false 
light.  That  requires  evidence  that  the 
portrayal  would  be  “highly  offen¬ 
sive”  to  a  reasonable  person. 

Lane  County  Circuit  Judge  Maur¬ 
ice  Merten  ruled  in  favor  of  the  news¬ 
paper  on  grounds  that,  because  Dean 
is  an  alcoholic,  the  public  perception 
of  him  could  not  be  worsened  and  he 
could  not  be  highly  offended  by  the 
implication  that  he  was  a  patient  at  an 
alcohol  treatment  facility. 

But  the  appeals  court  disagreed, 
returning  the  case  to  the  circuit  court 
for  a  new  trial. 

“We  do  not  agree  that  the  circum¬ 
stances  in  which  an  alcoholic  is  por¬ 
trayed  cannot  affect  how  he  and  his 
condition  are  perceived,”  the  appeals 
court  said. 

—  AP 

Child  abuse 
series  prompts 
action  on  bill 

In  response  to  a  Boston  Globe 
Spotlight  series  of  articles,  a  Massa¬ 
chusetts  state  legislative  committee 
has  unanimously  approved  a  pro¬ 
posed  measure  that  would  serve  to 
streamline  the  handling  of  child  abuse 
cases. 

The  bill,  prior  to  Globe  publication 
of  stories  on  child  abuse,  had  been 
languishing  in  the  House  Ways  and 
Means  Committee  since  gaining  ini¬ 
tial  approval  last  April  in  the  House 
Human  Services  Committee.  The  for¬ 
mer  panel’s  move  to  vote  was  unex¬ 
pected. 

State  Rep.  Barbara  Grey  (D-Fra- 
mingham),  a  committee  member,  said 
that  the  Ways  and  Means  Committee 
vote  was  in  reaction  to  the  Globe 
series.  Grey  said  she  asked  the  com¬ 
mittee  to  consider  the  measure  out  of 
turn,  with  the  bill  passing  less  debate. 
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The  last  word  in  tension  control: 

Mitsubishi 

Mitsubishi's  newspaper  offset  press  tension  control  system 
results  in  more  consistent  print  quality,  less  running  waste, 
fewer  web  breaks,  higher  productivity,  reduced  maintenance 
and  less  paper  dust. 


Other  presses  control  web  ten¬ 
sion  by  adjusting  paper  roli 
speed,  using  static  or  running 
beits  acting  on  the  outside  of 
the  roll.  This  method  requires 
the  paper  roll  inertia  to  be  over¬ 
come  each  time  a  correction  in 
tension  is  made. 

In  contrast,  Mitsubishi  maintaihs 
web  tension  at  the  unit  by 
means  of  a  P.i.V.-driven  infeed, 
with  closed-loop,  automated, 
electronic  control.  Extremely  ac¬ 
curate  tension  control  is  thus 
obtained  even  during  pasters 
and  speed  increases  and  de¬ 
creases.  Two  electronic  tension 
sensors  are  used  —  one  before 
the  infeed  and  one  after  the 
unit.  This  tension  detection  sys¬ 
tem  provides  a  controlled,  con¬ 
sistent  situation  within  which 
the  best  quality  printing  can 
occur. 

The  inertia  of  the  roll  and  slack 
to  the  infeed  are  moderated  by 
a  core  brake.  There  are  ho  belts 
touching  the  outside  of  the 
paper  roll.  Even  the  pre-drive  for 
the  new  roll  is  core-driven. 


We'd  like  to  talk  with  you  about  Mitsubishi  newspaper  presses. 
Write  to  us  or  call  Paul  Dickinson  at  512/6406242. 

A  MITSUBISHI 

Lithographic  Presses 

Manufactured  by  Mitsubishi  Heavy  industries.  Ltd.,  Tokyo,  Japan 
Exported  by  Mitsubishi  Corporation,  Japan 

M.L.P.  North  America  -  Newspaper  Presses  Division 
A  Division  of  Mitsubishi  international  corporation 
85  west  Algonquin  Road,  Suite  550 
Arlington  Heights.  Illinois  60005 
Phone:  312/640-6242 
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Does  media  attention  encourage  tampering? 


Operations,  noted  that  of  the  215  tam¬ 
pering  threats  received  during  a  peak 
month  in  1986,  only  38  —  or  18%  — 
were  covered  in  the  press. 

“I’m  not  saying  media  coverage 
doesn’t  spawn  some  things,  but  you 
can’t  make  overall  generalities,’’ 
Swanson  observed. 

However,  a  food  industry  spokes¬ 
man  disagreed.  “We  know  that  tam¬ 
pering  activity  increases  when  the 
media  gives  it  attention,”  declared 
Oscar  Katov,  director  of  media  rela¬ 
tions  for  the  Food  Marketing  Insti¬ 
tute,  an  industry  association  for 
supermarkets. 

However,  both  men  agreed  that  the 
news  media,  and  especially  the  print 
media,  have  been  responsible  in  their 
handling  of  product  tampering  sto¬ 
ries. 

“Both  industry  and  the  news  media 
have  responded  admirably  to  this 
problem,”  Katov  asserted. 

Still,  newsrooms  are  generally  not 
prepared  to  handle  calls  about  prod¬ 
uct  tampering  —  whether  real  or 
hoaxes.  That  unpreparedness  is  espe¬ 
cially  unwise  given  that  tampering 
and  threats  remain  a  startingly  com¬ 
mon  problem. 

“Tampering  has  not  stopped  and  it 
is  not  going  to  go  away,”  Swanson 
said. 

In  1986,  for  example,  there  were 
1 ,706  complaints  of  tampering  or  false 
reports  of  tampering.  Some  253 
threats  of  tampering  were  made  dur¬ 
ing  that  time.  Unaccountably,  151  of 
them  came  in  the  month  of  July. 

One  reason  that  so  few  of  these 
tampering  incidents  or  threats  get 
coverage  is  the  government’s  proce¬ 
dure  for  handling  tampering  allega¬ 
tions.  In  the  three-stage  process  — 
alert,  presumption  and  confirma¬ 
tion  —  the  government  does  not 
issue  press  releases  until  the  third 
stage,  Swanson  explained. 

“We  will  talk  to  you  [at  stages  1  and 
2],”  he  said,  “but  what  we  will  not  do 
is  speculate.” 

Reporters  need  to  take  the  same 
caution.  Food  Marketing  Institute’s 
Katov  advised.  One  of  the  biggest 
problems,  he  said,  is  a  rush  to  print  or 
broadcast  tampering  threats  that, 
upon  reflection,  are  unlikely  at  best. 

At  the  seminar  Katov  showed  a 
videotape  from  ABC’s  Good  Morning 
America  reporting  on  an  anonymous 
caller’s  claim  that  he  had  sprayed 
supermarket  produce  shelves  with 
cyanide  mist.  The  threat  was  proved  a 
hoax. 

(Continued  on  page  44) 


When  President  Reagan  and 
General  Secretary  Gorbachev  begin 
their  summit  conference  in  Washington 
Dec.  7,  KEN  ADELMAN,  director 
of  the  U.S.  Arms  Control  and  Disarm¬ 
ament  Agency,  will  be  a  part  of  the 
American  delegation. 

On  Sunday,  Dec.  13,  the  first  of  his 
three-part  series  “Inside  the  Summit" 
will  be  available  to  newspapers  around 
the  world.  Parts  two  and  three  will 
be  released  Dec.  14  and  15.  The 
twice-weekly  KEN  ADELMAN 
column  will  officially  debut  the  week 
of  Dec.  21. 

Don’t  leave  your  readers  out  in  the 
cold.  Bring  them  “Inside  the  Summit” 
with  KEN  ADELMAN.  Then,  put 


ADELMAN  to  work  for  you  on  a 
regular  basis.  He  promises  to  he  the 
most  talked  about  columnist  in  1988. 

Contact  John  B.  Matthews  or  Mary 
Kee  at  Tribune  Media  Services  for 
availability  and  rates. 


A  Tradition  of  Creativity 


Tribune  Media  Services 


Robert  S.  Reed,  President/CEO 
64  East  Concord  Street 
Orlando,  Florida  32801 
305-422-8181  1-800-322-3068 


By  Mark  Fitzgerald 

Reporting  product  tampering 
encourages  copycat  tampering  or 
hoaxes.  Then  again,  maybe  it  doesn’t. 

Both  those  conclusions  were 
voiced  at  a  panel  discussion  on  prod¬ 
uct  tampering  or  threats  of  tampering. 
The  panel  was  part  of  the  national 
convention  of  the  society  of  Profes¬ 
sional  Journalists,  Sigma  Delta  Chi 


held  recently  in  Chicago. 

According  to  a  federal  government 
expert  on  product  tampering,  the 
assumption  that  media  coverage  of 
tampering  only  leads  to  more  tamper¬ 
ing  is  not  necessarily  so. 

Richard  C.  Swanson,  director  of 
the  U.S.  Department  of  Health  and 
Human  Services’  Division  of 
Emergency  and  Epidemiological 


Kenneth  L.  Adelman  will  be  there 
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Some  people  who  claim  to  speak  to  see  this  progress  reversed.  And  they  federal  and  state  governments  to  lower 

for  everybody  are  really  speaking  for  certainly  don’t  want  to  change  a  law  their  rates  still  further, 

almost  nobody.  that  has  revitalized  failing  railroads  and  Maybe  But  if  they  win,  most  other 

For  example,  therei  a  group  in  made  it  possible  for  all  railroads  to  rail  shippers  will  lose-through  higher 

Washington  calling  itself  Consumers  become  so  competitive  with  each  other  rates,  deteriorating  service  and-as 

United  for  Rail  Equity  (C.U.R.E.)  that  and  with  other  modes  of  transportation  railroads  dedine-perhaps  through  loss 

claims  to  speak  for  rail  shippers.  It^  a  that  rates  overall  are  dncpping.  ctf  service  altogether, 

group  that  is  supported  principally  by  Even  the  rates  paid  by  CU.R.Ei  If  you’re  a  journalist  interested  in 

the  coal  and  dectric  utility  industries.  supporters  for  shipping  coal  have  these  issues,  the  Association  of  American 

And  its  seeking  revisi(xis  to  the  Staggers  drqjped  fix  the  past  two  years.  Down  2  Railroads  will  be  happy  to  provide  you 

Rail  Act  of  1980  which-if  they  benefit  percent  in  1985  and  down  2.5  percent  in  with  more  information.  Because  we 

anyone-would  primarily  benefit  the  coal  1986.  They’re  now  at  their  lowest  level  think  that  to  tell  the  story  properly,  you 

and  utility  industries  at  the  expense  of  since  1981.  In  addition,  the  contracts  need  facts,  not  just  assertiais.  To  get  the 

most  other  rail  customers.  made  possible  by  the  Staggers  fects,  write  Media  Infixmation, 

Most  shippers-87  percent  of  those  Act  have  assured  many  utilities  ^  A  Association  (i  American  Railroads, 
surveyed  recently-are  happy  with  the  of  low  rates  in  the  future.  |  1  50  F  St.,  N.W,  Washington,  DC 

improved  service  and  rates  brought  Nevertheless,  CUR.Ei  I  I  20001,  Dqjt.T  11.  If  you’re  on  a 

abwt  by  deregulation.  They  don’t  want  members  think  they  can  use  deadline,  call  (202)  639-2555. 

ASSOCIATION  OF 

<£>  1967  Assooaticn  of  Amoican  Railroads  AMERICAN  RAILROADS 


NEWSPEOPLE  IN  THE  NEWS 


The  Associated  Press  has  reorgan¬ 
ized  its  human  resources  department 
with  Margy  McCay  appointed  direc¬ 
tor  of  personnel  and  Jack  C.  Stokes 
named  assistant  personnel  director 
and  director  of  recruiting. 

McCay,  formerly  assistant  person¬ 
nel  manager,  joined  AP  in  1974  and 
worked  as  a  newswoman  in  Des 
Moines  and  as  correspondent  in  Iowa 
City  and  Providence. 

Stokes,  an  AP  newsman  since  1971 , 
has  been  deputy  director  of  corporate 
communications  and  deputy  broad¬ 
cast  editor. 

Other  changes  included:  Ron 
Thompson,  to  director  of  labor  rela¬ 
tions  from  personnel  manager;  and 
Bruce  Richardson,  to  director  of 
employee  benefits  from  manager  of 
employee  benefits  and  labor  rela¬ 
tions.  Both  are  veteran  AP  newsmen. 


William  H.  Watson  has  been 
appointed  managing  editor  of  the 
Meriden  (Conn.)  Record-Journal.  He 
most  recently  was  managing  editor  of 
The  Hour,  Norwalk,  Conn.,  and  suc¬ 
ceeds  Ward  M.  Sheehan,  who  is  on 
special  assignment  until  Dec.  3 1  when 
he  will  leave  to  pursue  other  profes¬ 
sional  goals. 

Before  joining  The  Hour,  Watson 
was  a  regional  editor  with  Soundings, 
a  national  boating  newspaper  pub¬ 
lished  monthly  in  Essex,  Conn.,  and 
earlier  was  editor  of  the  Union  (S.C.) 
Daily  Times. 


Tom  Donnelly  has  been  named 
editor  of  Army  Times,  Springfield, 
Va.,  and  P.J.  Budahn  was  appointed 
editor  of  Times  News  Service. 

Donnelly  succeeds  Lee  Ewing, 
who  was  named  editor  of  Air  Force 
Times,  and  Budahn  succeeds 
Martha  Craver,  who  joined  Kiplin- 
ger  Washington  Editors  Inc. 

Donnelly  has  been  with  the  Times 
Journal  Co.  10  years  in  reporting  and 
editing  posts,  and  Budahn  has  been 
chief  Pentagon  reporter  the  past  two 
years. 

*  *  * 

Gene  Grant,  advertising  director 
of  the  Sacramento  Bee,  was  pro¬ 
moted  to  director  of  sales  and  mar¬ 
keting.  He  will  continue  to  manage 
the  advertising  division  in  addition  to 
having  responsibility  for  the  market¬ 
ing  division. 

Also  at  the  newspaper,  controller 
Rick  Frey  has  been  named  adminis¬ 
trative  director,  responsible  for  labor 
relations,  the  computer  center  and 
special  projects. 


A 


Margy  McCay  William  L.  Poitevint 


Ronald  Davidson 


William  L.  Donaldson,  director 
of  circulation  for  the  Omaha  World- 
Herald  since  1981,  has  been  elected 
vice  president  for  sales,  with  respon¬ 
sibility  for  advertising  and  circulation 
divisions  of  the  company. 

Donaldson's  27-year  career  with 
the  company  includes  service  as 
employee  relations  manager  follow¬ 
ing  his  initial  assignment  in  national 
advertising. 

Bob  McNutt,  vice  president  and 
advertising  director,  is  retiring  at  the 
end  of  the  year;  and  Thomas  Lager, 
display  advertising  manager,  will  suc¬ 
ceed  him  as  advertising  director. 
McNutt  joined  the  company  in  1953 
as  a  promotion  copywriter  and  held 
various  classified  and  display  man¬ 
agement  positions  prior  to  his  current 
position. 

Thomas  Kielty,  circulation  man¬ 
ager,  will  become  director  of  circula¬ 
tion  effective  Jan.  1.  He  has  held 
circulation  assignments  since  1981 
after  serving  21  years  in  advertising 
posts. 

*  *  * 

Don  Mikkelson  is  the  newly 
named  director  of  sales  at  the  Dela¬ 
ware  State  News,  Dover,  with 
responsibility  for  all  advertising  and 
circulation  functions. 

Mikkelson  most  recently  was  an 
account  executive  with  Knight-Rid- 
der  Newspaper  Sales  in  Los  Angeles 
and  prior  to  that,  national  advertising 
manager  of  the  Long  Beach  (Calif.) 
Press-Telegram. 

*  *  * 

Nicki  Dancy  recently  was 
appointed  classified  advertising  man¬ 
ager  of  the  Odessa  (Texas)  American. 

She  has  been  with  the  department 
since  July  and  previously  was 
regional  director  of  sales  for  the  Holi¬ 
day  Inns  in  Odessa  and  Midland, 
Texas. 


Ronald  Davidson  has  been  named 
advertising  director  of  the  Wichita 
(Kan.)  Eagle-Beacon  effective  Jan.  1 
when  William  L.  Poitevint  retires. 

Davidson  has  been  vice  president 
and  marketing  director  of  the  Colum¬ 
bus  (Ga.)  Ledger  and  Enquirer,  which 
is  also  part  of  the  Knight-Ridder 
group.  Earlier  he  was  with  the  Kings¬ 
port  (Tenn.)  Times-News,  advancing 
from  outside  sales  to  advertising  man¬ 
ager. 

Poitevint,  advertising  director  of 
the  Eagle-Beacon  since  1977,  joined 
Knight-Ridder  in  1968  at  the 
Pasadena  Star-News.  Prior  to  that  he 
spent  15  years  with  the  Los  Angeles 
Herald  Examiner  and  Herald  Express 
in  classified  and  retail  advertising.  He 
plans  to  return  to  California  with  his 
wife  Clara,  most  likely  settling  in  the 
Pasadena  area. 

*  *  * 

Naseem  Qader  joined  the  Long 
Beach  (CaUf.)  Press-Telegram  as  pro- 
motion/research  assistant.  She 
received  her  MBA  in  marketing  last 
June  from  California  State 
Polytechnic  University,  Pomona. 

*  *  * 

Four  general  managers  in  the 
Lavine  Newspaper  Group,  Chippewa 
Falls,  Wis.,  have  been  named 
publisher  of  their  respective  Wiscon¬ 
sin  newspapers. 

They  are:  Gary  Gaier,  Chippewa 
Falls  Herald  Telegram;  David 
McAdow,  Shawano  Evening  Leader; 
Greg  Smith,  Portage  Daily  Register, 
and  James  Bowers,  Barahoo  News 
Republic. 

John  Lavine,  president  of  Lavine 
Newspapers,  announced  the 
changes,  stating  that  he  will  continue 
his  overall  responsibilities  and  titles 
as  president  and  publisher/editor  and 
that  Gaier  continues  as  general  man¬ 
ager  of  the  group. 
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Roger  Black  has  joined  the  San 
Francisco  Examiner  as  a  consultant 
on  the  newspaper’s  redesign.  He  will 
work  with  Don  McCartney,  Exam¬ 
iner  design  director,  his  first  project 
being  redesign  of  the  television  pages. 

Black  formerly  was  art  director  of 
Newsweek  and  continues  with  the 
magazine  as  typographical  consul¬ 
tant.  He  earlier  was  director  of  edito¬ 
rial  art  at  the  New  York  Times  and 
served  as  chief  art  director  of  New 
York,  New  West  and  Rolling  Stone 
magazines. 

*  *  * 

Presidents  of  Multimedia  Inc.’s 
four  operating  divisions  have  been 
elected  senior  vice  presidents  of  the 
corporation. 

They  are: 

Donald  J.  Barhyte,  Multimedia 
Newspaper  Company,  headquartered 
in  Greenville,  S.C.; 

James  T.  Lynagh,  Multimedia 
Broadcasting  Company,  headquart¬ 
ered  in  Cincinnati; 

Peter  A.  Lund,  Multimedia  Enter¬ 
tainment  Company,  headquartered  in 
New  York;  and 

Donald  D.  Sbarra,  Multimedia 
Cablevision  Company,  based  in 
Wichita. 

Also,  Robert  E.  Hamby  Jr.  was 
elected  treasurer  and  chief  financial 
officer  of  the  corporation.  He  has 
been  vice  president  of  finance  and  an 
officer  and  member  of  the  manage¬ 
ment  committee. 

*  *  * 

T.J.  Tergliafera  was  promoted  to 
publisher  of  the  Hamilton  (Ohio) 
Journal  News  from  general  manager 
of  the  Hobbs  (N.M.)  News-Sun.  He 
first  joined  MediaNews  Group  when 
it  acquired  the  Del  Rio  (Texas)  News- 
Herald  and  was  publisher  there 
before  moving  to  Hobbs. 

In  Hamilton,  he  replaces  Charles 
G.  Pettit,  who  left  MediaNews  to 
become  president  ot  the  Scottsdale 
Progress. 

*  *  * 

Recently  joining  the  editorial  staff 
of  the  Orlando  Sentinel  were: 

Jodi  F.  Schneider,  to  an  assistant 
business  editor  of  the  new  weekly 
personal  finance  tabloid,  “Your 
Money,”  from  business  editor  of  the 
Boulder  (Col.)  Daily  Camera. 

Mariam  Marques,  to  the  editorial 
board  from  state  house  bureau  chief 
in  the  Annapolis  bureau  of  United 
Press  International. 

Kathleen  Parker,  to  newsfeature 
writer,  from  family  editor  of  the  San 
Jose  Mercury  News. 

George  White,  to  sportswriter 
from  daily  columnist  for  the  Houston 
Chronicle,  to  cover  golf  and  the  Uni¬ 
versity  of  Miami. 


Kenneth  W.  Wallace  will 
become  vice  president/advertising 
director  of  Parade  magazine  effective 
Dec.  14.  He  has  been  vice  president/ 
advertising  director  of  Sylvia  Porter’s 
Personal  Finance  since  April  1983  and 
prior  to  that  was  in  advertising  sales 
for  Reader’s  Digest. 


Ginger  S.  Perez  has  assumed  the 
responsibilities  of  managing  editor  for 
the  Obsever-News-Enterprise,  a  Park 
Group  daily  covering  Catawba 
County,  N.C.,  with  offices  in  New¬ 
ton. 

Perez,  who  began  her  career  as  a 
reporter/copy  editor/lifestyle  assis¬ 
tant  for  Pacific  Daily  News,  Guam, 
holds  a  bachelor’s  degree  in  journal¬ 
ism  from  the  University  of  North  Car¬ 
olina  at  Chapel  Hill. 


J.  Stephen  Buckley  joined  the 
Scranton  (Pa.)  Scrantonian-Tribune 
as  vice  president  and  general  man¬ 
ager.  He  has  held  a  similar  position 
with  the  Bloomsburg  (Pa.)  Press- 
Enterprise  since  1977  and  earlier 
worked  at  the  Miami  Herald  and 
Harte-Hanks  newspapers. 


Judy  Collis  is  the  new  general 
manager  of  the  Wewoka  (Okla.)  Daily 
Times,  moving  from  the  Seminole 
(Okla.)  Producer  where  she  had  been 
on  the  advertising  sales  staff  since 
1980. 

Collis  started  her  career  with  Don- 
rey  Media  Grpup  in  1977  as  a  feature 
writer  for  the  Holdenville  (Okla.) 
Daily  News. 

^  Carrier 
Insurance 


(2I3>  474-5594 

1754  WESTWOOD  BOULEVARD 
LOS  ANGELES,  CALIFORNIA  90024 
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Ray  Tsutsumi,  assistant  manager 
in  the  San  Jose  Mercury  News  adver¬ 
tising  art  department  for  20  years,  was 
promoted  to  manager. 

Prior  to  joining  the  newspaper  28 
years  ago,  Tsutsumi  worked  in  San 
Jose  for  Westbrook  Advertising, 
Sears  and  Hart’s  Department  Store. 


Bernard  M.  Griffin  has  assumed 
a  regional  role  as  a  vice  president  of 
the  Gannett  Central  Newspaper 
Group  in  addition  to  serving  as  presi¬ 
dent  and  publisher  of  the  St.  Cloud 
(Minn.)  Daily  Times.  He  will  work 
with  Gannett  papers  in  Fremont, 
Neb.,  Coffeyville,  Kan.,  and  Musko¬ 
gee,  Okla. 


Charles  C.  Tarantino  was 
appointed  classified  advertising  man¬ 
ager  of  the  Cleveland  Plain  Dealer, 
moving  up  from  assistant  manager. 
Stephen  G.  Casey,  who  has  been  a 
salesman  and  supervisor  in  the  classi¬ 
fied  and  retail  departments,  moved  up 
to  Tarantino’s  former  post. 

Tarantino,  with  the  Plain  Dealer 
since  1966,  succeeded  William  J. 
Ferenci,  who  retired  after  46  years 
with  the  newspaper. 


John  Martins,  formerly  assistant 
sports  editor  of  the  Haverhill  (Mass.) 
Gazette,  joined  the  York  County 
Coast  Star,  Kennebec,  Maine,  as 
sports  editor. 


Up  to  $750,000  on- 
duty  medical  protection 
for  youngsters  under  18. 
24-hour  protection  on  and 
off  duty  for  carriers  1 8  and 
older. 
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day.  Call  for  details.  Ask 
about  Carrier  and  Dealer 
Bonding,  too. 

Originator:  Carrier  Accident 
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David  Halvorsen 


Deans 


Suzanne  Thomas 


Editor  David  Halvorsen  of  the 
Alameda  Newspaper  Group,  Hay¬ 
ward,  Calif.,  has  been  named  vice 
president,  news. 

Also  in  key  promotions,  circulation 
director  Jeff  Hill  was  named  vice 
president,  circulation;  and  controller 
Patrick  Brown,  vice  president, 
finance. 

As  part  of  the  changes,  Mike 
Shores  was  promoted  from  assistant 
circulation  director  to  circulation 
director,  and  assistant  controller 
Larry  Spielman  was  named  control¬ 
ler. 

Halvorsen  joined  Alameda  as 
executive  editor  in  August  1985.  Pre¬ 
viously,  he  was  executive  editor  of 
the  San  Francisco  Examiner  and  held 
a  variety  of  editorial  positions  with 
the  Chicago  Tribune. 

Brown  has  been  with  Alameda  for 
two  years  and  before  that  was  with 
Southland  Corp.  and  Meredith  Co. 
Hill  started  with  the  company  in 
February  1986  after  traveling  across 
country  as  a  member  of  the  circula¬ 
tion  expansion  team  of  the  New  York 
Times'  national  edition. 

*  *  * 

Sue  Deans  was  recently  named 
managing  editor  of  the  Myrtle  Beach 
(S.C.)  Sun  News.  She  moved  from 
assistant  managing  editor/administra¬ 
tion  of  the  Daily  Camera,  Boulder, 
Colo.  Both  the  Sun  News  and  the 
Daily  Camera  are  owned  by  Knight- 
Ridder  Inc. 

Deans  joined  the  Boulder  newspa¬ 
per  in  1977  as  a  reporter  and  subse¬ 
quently  was  assistant  city  editor  and 
city  editor  prior  to  being  named 
a.m.e.  in  1984.  She  has  taught  jour- 

Correction 

In  an  Oct.  3 1  Newspeople  item.  The 
Lakeland  (Fla.)  Ledger  was  referred 
to  as  a  Tribune  Co.  paper.  The  Ledger 
is  in  The  New  York  Times  group. 


nalism  and  was  president  of  the  Col¬ 
orado  Associated  Press  Editors  and 
Reporters  group. 

He  *  * 

Suzanne  Thomas,  advertising 
director  for  the  Jackson  (Miss.)  Clar¬ 
ion-Ledger  since  1985  has  moved  to 
publisher  of  Pioneer  Press  newspa¬ 
pers’  Central  Group,  headquartered 
in  Park  Ridge,  111. 

She  succeeded  Robert  Rocka- 
FIELD,  who  also  holds  the  post  of 
executive  editor  of  the  group  and  con¬ 


tinues  in  that  capacity.  He  addition¬ 
ally  has  been  named  chairman  of  the 
company’s  editorial  board  and  chair¬ 
man  of  the  executive  editor’s  group. 

Earlier  in  her  career,  Thomas 
worked  on  the  editorial  side  in  Texas 
for  the  Nacogdoches  Daily  Sentinel 
and  the  Longview  Daily  News  and 
Morning  Journal  and  in  Louisiana  for 
the  Monroe  News-Star-World. 

*  *  * 

George  T.  Chappell  has  joined 
the  Manchester  (Conn.)  Herald  as 
editor,  moving  from  day  city  editor  of 
the  Springfield  (Mass.)  Union-News, 
and  Douglas  A.  Bevins,  executive 
editor  of  the  Herald  was  named  to  the 
additional  post  of  editor  of  the  edito¬ 
rial  page. 

Chappell  earlier  in  his  career  was 
news  editor  of  the  Manchester  Jour¬ 
nal  Inquirer  and  city  editor  of  the 
Hartford  Times. 

*  *  * 

David  Merves,  an  assistant  profes¬ 
sor  of  journalism  at  Miami-Dade 
Community  College,  was  elected 
president  of  the  Florida  Community 
College  Press  Association.  He  is 
adviser  to  the  campus  newspaper. 
Falcon  Times. 


OBITUARIES 


Frederick  Z.  Craig,  62,  editorial 
page  editor  of  the  Tucson  Citizen, 
died  Nov.  8. 

He  joined  the  newspaper  as  a  copy- 
reader  in  1964  and  was  copy  chief  and 
news  editor  before  he  was  named  edi¬ 
torial  page  editor  in  1981. 

Craig  began  his  career  in  1946  with 
the  Fort  Smith  (Ark.)  Southwest 
American.  He  subsequently  was  with 
the  Wichita  Eagle,  the  Arkansas 
Gazette,  Little  Rock,  the  Memphis 
Press-Scimitar,  and  the  Arizona 
Daily  Star,  Tucson. 

*  *  * 

John  T.  Hand,  66,  retired  copy  edi¬ 
tor  for  the  New  York  Daily  News,  died 
Nov.  16  after  a  short  illness. 

Hand,  who  served  in  the  Army  Air 
Corps  in  the  Pacific  in  World  War  II, 
was  graduated  from  St.  John’s  Uni¬ 
versity  in  1949  and  then  worked  for 
the  old  New  York  Daily  Mirror  as  a 
copy  editor.  After  the  Mirror’s 
demise,  he  was  with  the  Daily  News 
until  he  retired  in  1985. 

*  *  * 

John  R.  Hemstock,  70,  a  retired 
Chicago  Tribune  copy  editor,  died 
Nov.  13  at  his  home  in  San  Rafael, 
Calif. 


A  native  of  Hammond,  Ind.,  he 
joined  United  Press  after  attending 
Indiana  University  and  was  a  rewrite 
man  and  bureau  manager  for  southern 
Illinois.  He  later  was  a  sportswriter 
for  the  St.  Louis  Star-Times,  in 
rewrite  for  the  Chicago  Daily  News 
and  Delaware  bureau  manager  for  the 
Philadelphia  Bulletin. 

Hemstock  subsequently  was  with 
the  Chicago  American,  predecessor 
to  Chicago  Today  and  after  that  news¬ 
paper  ceased  publication  in  1974, 
joined  the  Tribune  as  a  copy  editor 
and  later  was  national  desk  rewrite 
man  until  he  retired  in  1980.  During 
World  War  II,  he  served  with  the  U.S. 
Coast  Guard  Temporary  Reserve. 

*  *  * 

Gillis  Purcell,  82,  who  served  41 
years  with  the  Canadian  Press,  24  of 
those  years  as  general  manager,  died 
Nov.  16  in  Toronto.  He  suffered  a 
stroke  last  summer. 

Purcell,  a  native  of  Brandon,  Man¬ 
itoba,  worked  for  local  papers  before 
joining  the  news  gathering  coopera¬ 
tive  in  1928.  He  became  general  man¬ 
ager  in  1945  after  serving  as  a  press 
officer  for  the  Canadian  Overseas 
Corps  in  World  War  11. 
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Study  finds  ad  mail 
is  usually  discarded 

A  recently  released  study  from  the 
Newspaper  Advertising  Bureau 
shows  that  Americans  in  1986  threw 
away  75%  of  the  advertising  mail  they 
received,  up  from  57%  in  1982. 

The  study,  “One  Day’s  Mail,”  also 
shows  that  the  higher  a  household’s 
income,  the  more  ad  mail  it  is  likely  to 
get  —  and  throw  away. 

The  88-page  study  reported  that 
consumers  hold  more  favorable  atti¬ 
tudes  toward  newspaper  advertising 
vis-a-vis  advertising  delivered  by 
mail.  Respondents  said  newspaper 
advertising  “makes  it  easier  to  com¬ 
pare  prices”  by  78%  to  19%  and  that  it 
“helps  me  decide  where  to  shop”  by  a 
77%  to  18%  margin. 

The  largest  proportion  of  direct 
mail,  38%  of  the  total  number  of 
pieces,  came  from  national  advertis¬ 
ers,  with  publishers’  mailings 
accounting  for  18%,  or  almost  half. 
Mail-order  items  made  up  22%  of  the 
total,  the  majority  in  the  form  of  cata¬ 
logs,  and  retail  stores  accounted  for 
23%,  divided  between  local  stores 
and  mass  merchandisers. 

It  is  cautioned,  however,  that  these 
proportions  reflect  the  fact  that  the 
study  was  done  in  January,  and  may 
not  be  typical  of  mail  advertising 
throughout  the  year. 

Polio  victim  retires 
after  70-year  career 
selling  a  NJ.  paper 

“Captain  John”  Richardson,  a 
polio  victim,  was  honored  recently  at 
the  Neptune  headquarters  of  the 
Asbury  Park  (N.J.)  Press,  in  recogni¬ 
tion  of  his  retirement  from  selling 
newspapers  in  downtown  Asbury 
Park  since  1917. 

Richardson,  who  began  selling  the 
paper  for  two  cents  a  copy  from  his 
red  wagon  in  front  of  the  original 
Press  building  on  Mattison  Ave.,  was 
presented  by  management  with  a 
motorized  wheelchair,  a  framed  and 
matted  color  caricature  and  a  Press 
satin  baseball  jacket,  cap  and  T-shirt. 

Several  community  businessmen, 
who  sponsored  a  fund-raising  drive  in 
1972  that  resulted  in  the  presentation 
of  a  specially  equipped  car  to 
Richardson,  attended  the  ceremo¬ 
nies. 

Richardson  was  dubbed  “Captain 
John”  by  the  late  founder  and 
publisher  of  the  Press,  J.  Lyle  Kin- 


mouth,  who  was,  according  to 
Richardson,  one  of  his  best  custom¬ 
ers. 

Richardson  also  cited  the  late  John 
Steinbach,  founder  of  Newberry’s 
department  store,  as  one  of  his  favor¬ 
ite  customers.  Richardson,  who  has 
sold  the  Press  from  the  same  spot  in 
front  of  the  chain  department  store  for 
the  last  33  years,  sold  from  inside  the 
store  in  the  winter,  and  when  it  rained 
his  chair  was  pulled  under  the  store’s 
vestibule.  The  managers  of  the  store 
also  allowed  Richardson  to  keep  his 
chair  inside  the  store  and  it  was  taken 
out  and  stored  daily. 

Better  basic  skills 
for  students  is  goal 
of  Herald  program 

The  Boston  Herald  has  introduced 
a  new  program  for  secondary  stu¬ 
dents,  developed,  in  part,  to  address 
the  issue  of  state-mandated  basic 
skills  tests  which  must  be  adminis¬ 
tered  to  all  students.  Last  year’s  test 
results  showed,  for  example,  that 
only  65%  of  the  ninth-graders  in  Bos¬ 
ton  passed  the  reading  test,  compared 
with  86%  for  the  rest  of  the  state. 

The  program,  “The  Boston  Herald 
in  Education,”  augments  traditional 
materials  and  addresses  higher-level 
English  skills  that  are  recognized  cur¬ 
riculum  objectives.  These  objectives 
are  correlated  with  newspaper  activi¬ 
ties  in  specific  lesson  plans. 

Prepared  by  Sandra  Lewis,  an  on- 
the-job  educator  in  English  and  jour¬ 
nalism,  the  program  consists  of  an 
educational  consultant  to  assist 
teachers  in  using  the  program,  self- 
contained  lesson  plans  focusing  on 
language  arts  skills  and  journalism, 
posters,  educational  contests  and 
Herald  journalists  to  speak  in  the 
classroom. 

4  million  classified 
ads  carried  by 
the  Mercury  News 

The  San  Jose  (Calif.)  Mercury 
News  recently  published  its  four-mil¬ 
lionth  classified  ad,  eight  days  earlier 
than  last  year,  according  to  classified 
ad  director  Ron  Beach. 

Strong  year-to-date  ad  count  per¬ 
formance  is  being  experienced  in 
employment,  up  19.6%,  and  mer¬ 
chandise  classifications,  up  7.1%. 
Combined,  these  classifications  rep¬ 
resent  46.3%  of  the  newspaper’s  1987 
classified  ad  count  volume. 


Puerto  Rican  paper 
files  for  bankruptcy 

The  president  of  El  Reportero  in 
San  Juan,  Puerto  Rico,  says  the  daily 
newspaper  is  seeking  protection  from 
its  creditors  under  federal  bankruptcy 
law  and  will  attempt  to  raise  $4.5  mil¬ 
lion  by  selling  stock. 

The  Rev.  David  Perez  Colon,  presi¬ 
dent  of  the  newspaper’s  executive 
board  and  head  of  the  State  Pastors 
Association,  said  the  decisions  were 
forced  by  a  $3-million  debt.  The  pas¬ 
tors’  association  owns  the  newspa¬ 
per. 

Perez  Colon  said  the  newspaper 
filed  for  protection  in  U.S.  Bank¬ 
ruptcy  Court  to  repay  about  80  credi¬ 
tors  and  offer  4.5  million  shares  in  the 
newspaper  at  $1  per  share. 

He  said  the  newspaper  would  use 
the  proceeds  to  build  a  new  office, 
buy  a  press  capable  of  printing  about 
50,000  copies  and  establish  12  mar¬ 
keting  districts  in  Puerto  Rico. 


Readers  asked  to 
fill  grocery  bags 
for  the  hungry 

Grocery  bags  from  the  Kroger 
supermarket  were  recently  inserted  in 
the  Houston  Post  with  a  message 
asking  readers  to  fill  the  bags  with 
non-perishable  food  items  and  deliver 
them  to  any  Kroger  store  or  to  the 
newspaper.  From  there  the  food  went 
to  the  Houston  Food  Bank  to  make 
Thanksgiving  dinner  for  people  who 
would  otherwise  not  be  able  to  have 
it. 

A  similar  promotion  was  conducted 
last  year  by  Kroger  and  the  Post. 
Over  75,000  pounds  of  food  were 
gathered  for  Houston’s  hungry. 
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"The  worst  criticism  I've  heard  of  Gannett  is  that  there  is  this  clone  machine  and  all  the  editors  are  really  interchangeable  parts. 

And  all  the  papers  will  eventually  look  like  USA  TODAY. " 

"What  was  heartening  and  exciting  was  the  wide  diversity  of  the  larger  newspapers  in  Gannett.  There  were  some  wonderfully 
long  stories,  and  some  good  short  ones  as  well.  The  newspapers  were  distinctive  in  the  way  they  looked  and  in  the  way  they  read. 
There  isn't  some  sausage  machine  that's  grinding  out  Ganhett  newspapers." 

Roy  Peter  Clark,  associatedirector  of  the  Poynter  Institute  for  Media  Studies  and  Best  of  Gannett  Judge 

OUTSTANDING  ACHIEVEMENT  BY  AN  INDIVIDUAL 


r 


Metro:  Linda  Hosek 
Honolulu  Star-Bulletin 


Community:  John  Severson 
Chronicle-Tribune  at  Morion,  Ind. 


OUTSTAKtDING  ACHllEVEMENT 
IN  WRITING 


MOST  improved! 
NEWSPAPER 


STTieSun^ 


Metro:  Ken  Fuson 
The  Des-Moines  Register 


Community:  Teresa  Allen 
Marin  (Calif.)  Independent  Journal 


The  San  Bernardino  County  (Calif.)  Sun 


OUTSTANDING  ACHIEVEMENT 
IN  PUBLIC  SERVICE 


The  Idaho  Statesman  at  Boise 

THIS  YEAR'S  JUDGES 

'  Maggie  Ba  lough,  assistant  managing  editor  of  the  Austin  (Texas)  American  Statesman  • 
Roy  Peter  Clark,  associate  director  of  the  Poynter  Irrstitute  for  Media  Studies 
■  EveretteE.  Dennis,  director  of  the  Gannett  Center  for  Media  Studies  at  Columbia  University 
Katherine  W.  Fanning,  editor  of  the  Christian  Science  Monitor 
Joseph  M.  Harper,  director  of  the  School  of  Journalism  and  Mass  Communications  at  Kent  State  University 
I  Walter  R.  Mears,  vice  president  and  executive  editorof  The  Associated  Press 

Burl  Osborne,  president  and  editor  of  T HE  Dallas  (Texas)  MORNING  NEWS 
James  V.  Risser,  director  of  the  Knight  Fellowships  for  Journalists  at  Stanford  University 
Sal  Ruibal,  managing  editorof  The  Columbia  (Mo.)  Daily  Tribune 
Christine  E.  Urban,  president  of  Urbon  and  Associates,  a  newspaper  research  firm 
De Wayne  Wickham,  freelance  journalist  and  president  of  the  Nationol  Association  of  Black  Journalists 

i  V 
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Individual  Metro,  Honolulu  Star-Bulletin,  Linda  Hosek 
Community,  PENSACOLA  (Fla.)  News  Journal,  Ginny  Graybiel 


iPOT  NEWt.  S  ”\ff 

Metro,  The  Detroit  News 
Community,  Florida  Today 

Fk#^rUKE 

Metro,  The  Des  Moines  Register,  Ken  Fuson 
Community,  Marin  Independent  Journal,  Teresa  Allen 


SPORTS 

Metro,  The  Cincinnati  Enquirer,  Tim  Sullivan 
Community,  The  Courier-News  at  Bridgewater,  N.J.,  Joe  Calabrese  and  Tom  Perry 

IMVESTIGA'^IVc/IN-DEPTH-NATIONAL 

Metro,  The  Des  Moines  Register,  James  Gannon,  Larry  Fruhling,  John  Hyde 
Community,  Reno  Gazette-Journal,  Steve  Sneddon 

BU-;INESS/CONSUMER  REPORTIf^G 

Metro,  The  Courier-Journal  at  Louisville,  Ky.,  Hunt  Helm,  Tom  Loftus,  Pam  Luecke 
Community,  The  Stockton  (Calif.)  RECORD,  Michael  Fitzgerald 

COLUMN. 

Metro,  The  Cincinnati  Enquirer,  Camilla  Warrick 
Community,  Reno  Gazette-Journal,  Cory  Farley 

EDITORIAL  COMMENTAr.Y 

Metro,  The  Courier-Journal  at  Louisville,  Bert  Emke 
Community,  The  Idaho  Statesman  at  Boise,  Tom  Knappenberger 

EDITORIA  CApITOCN’NO 

Metro,  The  Courier-Journal  at  Louisville,  Hugh  Haynie 
Community,  Norwich  (Conn.)  Bulletin,  Doug  MacGregor 

:NVEST1GATlVE/IN-DEPtH-LOCAl 

Metro,  Times-Union  at  Rochester,  N.Y.;.Sue  Smith 
Community,  Reno  Gazette-Journal,  Doug  McMillan 

SPECIALTY  REPORTING 

Metro,  The  Detroit  News,  Dwight  E  M.  Angell 
Community,  The  Burlington  (Vt.)  Free  Press,  Candace  Page 

STAFF  ENTERPRIbI 

Metro,  The  Des  Moines  Register;  Community,  Florida  Today 


BLACK  AND-WHPt  PHOTOGRAf^HY 

Metro,  TtHE  Des  Moines  Register,  David  Peterson 
Community,  ^hronicle-Tribune  at  Marion,  John  Severson 

COLOR  PHOTOGRAPHY 

Metro,  The  Courier-Journal  at  Louisville,  Gary  Chapman 
Community,  News-Press  at  Fort  Myers,  Fla.,  Joe  Burbank 

GRAPHr, 

Metro:  The  Detroit  Newsj 

INFORMATIONAL  GRAPHICS 

Community,  Florida  Today 

ILLUSTRATIONS 

Community,  News- PRESS  at  Fort  Myers,  Jim  Mazzotta 
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Mag  not  liable  for  illness  resulting  from  advertised  product 


By  M.L.  Stein 

A  California  appeals  court  ruled 
that  Seventeen  magazine  was  not 
responsible  for  the  illness  of  a  16- 
year-old  girl  from  Playtex  tampons 
she  used  on  the  basis  of  an  advertise¬ 
ment. 

In  unanimously  upholding  a  lower 
court  decision,  the  three-justice 
appellate  panel  said  that  “Seventeen 
did  not  in  any  way  endorse  or  sponsor 
products  advertised  in  its  pages.” 

The  suit  was  filed  against  Seven¬ 
teen  and  its  parent  company,  Triangle 
Publications,  in  June  1985,  by  Lisa 
Marie  Walters,  then  of  Newport 
Beach,  Calif.  She  sought  $10  million 
in  punitive  damages  and  unspecified 
general  damages. 

The  plaintiff  said  she  purchased  the 
tampons  after  reading  an  ad  in  Seven¬ 
teen  to  which  she  subscribed. 

As  a  result,  according  to  the  com¬ 
plaint,  Walters  became  violently  ill 
and  was  hospitalized  for  toxic  shock. 

Walters  alleged  the  ad  for  Playtex 
tampons  was  placed  in  the  magazine 
among  feature  articles  on  puberty. 


gynecology  and  menstruation, 
thereby  misleading  young  readers  to 
believe  Seventeen  endorsed  the  tam¬ 
pons. 

The  suit  alleged  negligence,  prod¬ 
uct  liability,  breach  of  warranty,  con¬ 
spiracy  and  fraudulent  advertising. 

The  appeal  court  knocked  down 
Walters'  arguments  of  being  misled 
by  the  tampon  ad,  saying:  “There  was 
no  representation  of  quality,  no  pro¬ 
motional  effort  and  no  attempt  to 
induce  the  public  to  buy  Playtex  tam¬ 
pons  beyond  merely  printing  the 
advertisement.” 

The  court  also  did  not  accept  the 
plaintiff  s  argument  that  the  ad  could 
be  confused  with  editorial  matter. 

“Even  a  small  child  could  easily 
distinguish  them  [ads]  from  regular 
copy.  They  bear  absolutely  no 
resemblance  to  feature  articles,”  the 
ruling  continued. 

The  three  justices  also  observed 
that  “In  the  absence  of  any  cause  of 
action  supported  by  traditional 
theories,  we  are  loath  to  create  a  new 
tort  of  negligently  failing  to  investi¬ 
gate  the  safety  of  an  advertised  prod- 


“Such  a  tort  would  require  publica¬ 
tions  to  maintain  huge  staffs  scruti¬ 
nizing  and  testing  each  product 
offered.  The  enormous  cost  of  such 
groups,  along  with  skyrocketing 
insurance  rates,  would  deter  many 
magazines  from  accepting  advertis¬ 
ing,  hastening  their  demise  from  lack 
of  revenue.  Others  would  comply  but 
raise  their  prices  beyond  the  reach  of 
the  average  reader.  Still  others  would 
be  wiped  out  by  tort  judgments,  never 
to  revive.  Soon  the  total  number  of 
publications  in  circulation  would  drop 
dramatically. 

“Perhaps  this  dire  possibility  is  one 
reason  the  United  States  Supreme 
Court  has  been  so  vigilant  about  link¬ 
ing  commercial  speech  to  the  First 
Amendment.” 

Bernadette  Van  Hook,  of  High- 
man,  Dillard  and  Arthur,  Newport 
Beach,  represented  Seventeen. 

Walters  was  represented  by  the 
Newport  Beach  firm  of  Yacobazzi 
and  Sterling,  which  served  notice  it 
will  appeal  the  ruling  to  the  state 
Supreme  Court. 


SUPER 

COVERAGE 


FOR 


SUPER 

TUESDAY 


Scripps  Howard  News  Service  provides  unprece¬ 
dented  coverage  of  the  political  climate  leading  to 
the  Super  Tuesday  primary  March  8. 

The  Scripps  Howard  political  poll  focuses  on  the 
14  southern  and  border  states  that  will  vote  in  this 
important  primary.  The  poll  is  a  cooperative  effort 
of  Scripps  Howard  newspapers:  Peter  Brown,  our 
chief  political  writer;  and  Tom  Hargrove,  a  polling 
specialist  with  the  Birmingham  Post-Herald. 

Our  next  poll  will  be  for  release  the  first  week  in 
February,  followed  by  two  more  polls  before 
Super  Tuesday. 

SHNS  clients  receive  this  poll  and  all  special 
projects  at  no  extra  charge  (although  many  news 
services  charge  for  specials). 

For  more  information  call 

Irwin  Breslauer  Brad  Bushell 

212-580-8559  1-800-221-4816 

gjg  SCRIPPS  HOWARD 
ill  NEWSSERVICE 

200  PARK  AVENUE 

NEW  YORK,  NEW  YORK  10166 

A  SCRIPPS  HOWARD  COMPANY 
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Court  upholds 
libel  award 

By  Robert  Hilldrup 

Is  a  public  school  teacher  a  public 
official?  Or  is  she  a  “private  person,” 
and  thus  required  to  prove  only  that 
a  newspaper  was  negligent  in  pub¬ 
lishing  a  story  on  parental  complaints 
about  her? 

The  Virginia  Supreme  Court  ruled 
unanimously  that  Richmond  teacher 
Vernelle  M.  Lipscomb  was  a  “private 
person.”  In  so  doing,  the  court 
upheld  a  $100,000  libel  award  against 
Richmond  Newspapers  Inc., 
publisher  of  the  Richmond  Times- 
Dispatch. 

At  the  same  time,  however,  the 
court  reversed  a  $45,000  punitive 
award  against  reporter  Charles  Cox 
who  wrote  the  story.  The  court  said  it 
failed  to  find  evidence  of  a  reckless 
disregard  for  truth  by  Cox,  although  it 
was  clear  that  he  was  negligent  in 
failing  to  interview  other  students  and 
school  officials. 

The  suit  grew  out  of  a  story  pub¬ 
lished  in  1981.  Lipscomb  still  teaches 
English  at  Thomas  Jefferson  High 
School  where  she  was  employed 
when  the  story  was  published.  Cox  is 
still  a  member  of  the  newspaper’s 


reportorial  staff. 

A  lower  court  jury  had  originally 
awarded  compensatory  damages  of 
$  1  million.  This  was  reduced  as  exces¬ 
sive  by  a  Richmond  Circuit  Court 
judge,  a  ruling  upheld  by  the  state 
Supreme  Court.  Attempts  to  reach 
the  plaintiff  for  comment  were  unsuc¬ 
cessful.  Her  lawyer  said  she  was 
“quite  relieved”  at  the  verdict. 

J.  Stewart  Bryan,  publisher  of  the 
Times-Dispatch  and  its  afternoon  sis¬ 
ter  paper,  the  News  Leader,  said  a 
rehearing  would  be  sought  in  the  state 
Supreme  Court  because  “We  still 
think  she  [Lipscomb]  was  and  is  [a 
public  official].”  Should  that  course 
fail,  Bryan  added,  the  paper  will 
appeal  to  the  Supreme  Court  of  the 
United  States. 

Richmond  Newspapers  Inc.  is  a 
division  of  Media  General. 

$90,000  judgment 
for  fired  pressman 

A  pressman  who  said  he  was  fired 
without  cause  by  the  Daily  World  of 
Aberdeen,  Wash.,  six  years  ago  has 
won  a  $90,000  judgment  against  the 
newspaper. 

Duane  Langeliers,  the  paper’s  gen¬ 
eral  manager,  said  the  newspaper  was 
considering  several  options,  includ¬ 


ing  asking  the  judge  to  set  aside  the 
judgment  and  a  possible  appeal. 

The  newspaper  had  argued  that 
Ralph  Brady,  63,  was  fired  on  Dec.  7, 
1981,  because  of  intoxication  and  that 
it  had  a  right  to  fire  workers  at  will. 

Brady,  who  had  worked  for  the 
paper  since  1949,  denied  the  allega¬ 
tion  and  claimed  he  was  treated 
unfairly  because  he  was  not  accorded 
rights  provided  for  employees  in  the 
newspaper’s  employee  handbook. 

Brady  sued  unsuccessfully  in 
Superior  Court  and  appealed  to  the 
state  Supreme  Court.  That  court 
decided  in  another  recent  case  that 
employers  do  not  have  the  absolute 
right  to  fire  workers  without  cause 
and  sent  Brady’s  case  back  for  trial. 

Brady’s  attorney,  John  Barlow, 
said  the  $90,000  was  for  wages  his 
client  lost  between  the  time  he  was 
fired  and  the  time  he  obtained  work  at 
a  supermarket. 

—  AP 

TvB  picks  Babb  to 
be  board  chairman 

James  G.  Babb,  executive  vice 
president,  Jefferson  Pilot  Communi¬ 
cations,  has  been  elected  chairman  of 
the  board  of  the  Television  Bureau  of 
Advertising. 


TMfORMGR? 


Insurance  words  don’t  always  mean  what  they 
are  intended  to  mean  to  non-insurance  people. 
Example:  In  insurance  lingo,  a  tort  reformer  is 
someone  trying  to  improve  the  civil  justice  system, 
not  a  baker  fancying  up  some  tortes. 

If  you  need  help  in  translating  “insurancese” 
into  plain  English,  give  us  a  call.  For  that 
matter,  if  you  have  any  kind  of  question  about 
personal  insurance,  call  us.  If  we  can’t  help, 
we  may  be  able  to  point  you  to  someone 
who  can. 


Public  Relations  Department 
STATE  FARM  INSURANCE 
(309)  766-2521  or  766-2625 
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Latest  public  perceptions  of  the  press 

Most  readers  are  uninterested  with  presidential  campaign  coverage  so  far 
and  feel  the  press  has  gone  too  far  reporting  on  politicians’  personal  lives 


By  George  Garneau 

News  consumers  are  ignoring  press 
coverage  of  the  presidential  race, 
according  to  a  survey  that  also  found 
most  people  think  the  press  went  too 
far  in  reporting  on  the  personal  lives 
of  presidential  hopefuls  Gary  Hart 
and  Pat  Robertson. 

Sixty  eight  percent  of  those 
surveyed  said  the  press  went  too  far  in 
reporting  Hart's  relationship  with 
Donna  Rice,  and  65%  said  coverage 
went  too  far  on  Robertson’s  out-of- 
wedlock  conception  of  his  first  child. 

Eighteen  percent  of  those  surveyed 
volunteered  the  criticism  that  the 
press  invades  candidates'  personal 
lives,  the  study  reported. 


Only  about  one  in  three  people 
objected  to  press  coverage  of  Dela¬ 
ware  Sen.  Joe  Biden’s  alleged  pla¬ 
giarism  or  Massachusetts  Gov. 
Michael  Dukakis’  campaign  attack 
videos. 

The  survey,  the  latest  in  a  series 
commissioned  by  Times  Mirror  Co. 
and  conducted  by  the  Gallup  Organi¬ 
zation,  involved  telephone  interviews 
in  October  and  November  with  1,501 
adults. 

It  was  said  to  have  a  margin  of  error 
of  3%. 

The  survey  found  most  people 
simply  were  not  interested  in  the  1988 
White  House  race,  with  only  an  aver¬ 
age  of  14%  of  respondents  very 
closely  following  news  of  the  candi¬ 
dates. 

Times  Mirror  said  no  other  story 
has  received  less  attention  in  the  two 
years  it  has  tracked  public  percep¬ 
tions  of  the  news. 

By  contrast,  the  rescue  of  a  child, 
Jessica  McClure,  from  a  well  in  Texas 
captured  the  close  attention  of  69%  of 


those  surveyed  —  four  times  the 
attention  garnered  by  election  cover¬ 
age.  By  comparison,  40%  said  they 
carefully  followed  the  stock  market 
crash,  and  37%  carefully  tracked  U  .S. 
naval  operations  in  the  Persion  Gulf. 

Respondents  overwhelmingly  — 
86%  —  said  the  press  should  pay 
most  attention  to  candidates’  experi¬ 
ence,  qualifications  and  stands  on 
issues.  Only  9%  chose  personal  char¬ 
acter  as  the  most  important  issue. 

However,  those  surveyed  were 
about  evenly  divided  in  assessing  how 
the  press  has  covered  candidates’ 
character,  experience,  qualifications 
and  positions  on  issues. 

"The  fact  is  we  are  on  very  unfa¬ 
miliar  ground  in  dealing  with  the  char¬ 


acter  of  candidates.  There  are  no 
guidelines,”  noted  George  Cotliar, 
managing  editor  of  the  Los  Angeles 
Times. 

Cotliar  said  he  was  not  surprised  by 
survey,  which  might  have  expressed 
the  public’s  discomfort  —  and  his  — 
with  how  the  press  has  focused  on 
candidates’  personal  lives,  beginning 
with  the  Miami  Herald'^  staking  out 
Hart’s  house. 

Cotliar  denied  the  study  indicated 
the  news  media  were  out  of  touch 
with  voters. 

“I  don’t  think  we  abdicate  our  role 
as  people  who  inform  the  electorate 
just  because  people  aren’t  tuned  into 
the  election  yet,”  he  said.  “1  think  it’s 
incumbent  on  us  to  relate  character 
information  in  as  appropriate  a  man¬ 
ner  as  possible  and  let  readers  decide 
if  it’s  something  they  are  interested 
in.  We  have  to  make  every  effort  to 
convey  to  voters  who  it  is  they  may 
vote  for.” 

After  Hart’s  and  Biden’s  with¬ 
drawal  decisions  not  to  seek  the 


Democratic  presidential  nomination, 
the  public  has  decided  the  press  is  too 
hard  on  candidates,  especially 
women,  those  with  religious  affilia¬ 
tions,  trailing  candidates  and  blacks. 

Almost  six  in  10  people  said  the 
press  is  too  influential  in  the  nominat¬ 
ing  process. 

But  the  same  proportion  said  scru¬ 
tiny  of  candidates’  private  lives  was 
worthwhile,  even  if  it  might  discour¬ 
age  qualified  people  from  running. 

The  majority  approved  of  the  press 
reporting  if  candidates  are  gay,  exag¬ 
gerated  their  academic  or  military 
records  or  failed  to  pay  income  tax, 
but  less  than  half  approved  of  report¬ 
ing  on  extramarital  affairs  or  a  past 
arrest  for  marijuana  possession. 

New  design  for 
Portland  Oregonian 

The  Portland  Oregonian  has  intro¬ 
duced  a  new  design  that  includes  Page 
One  summaries,  weather  graphics,  a 
reconfigured  digest  and  more  color. 

In  addition,  the  paper  has  added 
two  new  columnists:  staff  writer  Phil 
Stanford  and  local  television  person¬ 
ality  Margie  Boule. 

Other  appointments  include:  John 
A.  Hamlin,  graphics  editor  to  assis¬ 
tant  managing  editor/features;  Lora 
Cuykendall,  assistant  city  editor  to 
editor  of  the  Living  section;  John 
Hall,  who  came  to  the  Oregonian  this 
year  from  the  Dallas  Times  Herald,  to 
graphics  editor. 

Charlotte  Observer 
contributes  to  UNC 

The  Charlotte  Observer  has 
pledged  $50,000  toward  the  endow¬ 
ment  of  the  Walter  Spearman  profes¬ 
sorship  in  journalism  at  the  Univer¬ 
sity  of  North  Carolina.  The  contribu¬ 
tion  brings  the  endowment  total  to 
more  than  $190,000.  The  endowment 
goal  is  $333,000. 

Spearman  was  a  journalist  in  Char¬ 
lotte  in  the  1930s,  before  coming  to 
UNC  and  teaching  for  45  years.  He 
officially  retired  in  1978,  but  con¬ 
tinued  to  teach  full  time  for  two  years. 


Respondents  overwhelmingly  —  86%  —  said  the 
press  should  pay  most  attention  to  candidates’ 
experience,  qualifications  and  stands  on  issues.  Only 
9%  chose  personal  character  as  the  most  important 
issue. 
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Retroactive  pay  dispute  at  the  Washington  Post 


By  George  Garneau 

When  the  Washington  Post  gave 
out  retroactive  pay  raises  in  Septem¬ 
ber,  Megan  Rosenfeld,  a  feature 
writer  on  maternity  leave,  counted  on 
the  extra  money  to  help  pay  bills. 

She  counted  too  soon. 

Rosenfeld,  one  of  about  a  dozen 
people  on  maternity  and  other  leaves, 
found  out  after  her  colleagues  col¬ 
lected  retroactive  pay  raises  that  she 
would  get  none  until  she  returned  to 
work. 

Employees  on  leave  when  the  Post 
gave  raises  question  why  they  have  to 
wait  for  retroactive  raises  when  peo¬ 
ple  they  worked  alongside  hav  been 
paid  the  higher  rate  for  the  same  time. 

“1  cannot  see  any  logical  basis  for 
denying  me  this  retroactive  payment 
since  it  is  for  time  I  have  already 
worked,”  Rosenfeld  said  in  a  letter  to 
the  Post. 

“Its  almost  theft,”  she  told  E&P. 
“There’s  no  logic  to  it  except  to 
harass,”  she  said  calling  the  practice 
“sexist,  patronizing  and  totally 


unfair”  for  a  person  with  16  years  at 
the  company. 

The  situation  came  about  after  the 
Post,  saying  it  could  not  agree  with 
the  Newspaper  Guild  on  a  contract,  in 
August  imposed  its  own  terms, 
including  a  4%  pay  raise  retroactive  to 
July  1986,  and  a  4%  hike  beginning 
July  1987. 

For  the  average  Post  reporter, 
making  $50,000  a  year,  retroactive 
pay  hikes  amounted  to  $2,000. 

Rosenfeld,  a  part-time  Style  sec¬ 
tion  reporter,  was  expecting  about 
$1,000  in  back  raises  to  help  her 
through  lean  financial  times  after  her 
benefits  ran  out  and  before  she 
returned  to  her  part-time  job  after  the 
birth  of  her  second  child. 

It  is  all  according  to  terms  agreed  to 
by  the  Guild,  said  Lawrence  Wallace, 
Post  vice  president  for  industrial  rela¬ 
tions. 

A  clause  in  the  previous  Guild  con¬ 
tract  states  that  raises  for  people  on 
leave  are  effective  when  they  return. 

“That’s  what  we  agreed  to  with  the 
Guild  and  that's  what  we’ll  live  up 


to,”  Wallace  asserted. 

“They  are  not  working  for  us  when 
they  are  on  maternity  leave  and, 
therefore,  why  should  they  be  paid  as 
if  they’re  working  here  when  they  are 
not?”  Wallace  asked. 

Those  who  worked  during  the 
period  covered  by  retroactive  raises 
but  never  return  to  the  Post  get  no 
retroactive  pay  even  if  they  worked 
during  the  time  the  raise  took  effect. 

A  woman  who  was  on  pregnancy 
leave  and  chose  not  to  return  to  the 
Job  was  unaware  that  raises  were 
granted  covering  time  she  worked. 

“To  a  person  with  a  16-year 
employment  record,  to  say  you’ve 
had  a  baby  and  we  don’t  think  you'll 
come  back  to  work  seems  to  me  to  be 
the  height  of  rudeness  at  least,”  com¬ 
mented  Rosenfeld,  suggesting  the 
money  should  be  invested  and  earn¬ 
ing  interest  for  her. 

Rosenfeld,  who  said  she  owes 
$6,000  in  bills  and  has  $120  in  the 
bank,  will  have  to  wait  until  she 
returns  to  work  in  January. 


This  Christmas,  treat  yourself 
or  a  friend  to  a  special  gift. 

Editor  &  Publisher 

the  only  independent  weekly 
journal  of  newspapering 


Editor  &  Publisher,  Dept.  Ch-87 
11  West  19th  St.,  New  Vbrk,  N.Y.  10011 
Please  send  E&P  subscriptions  to: 


Company  Name . 


Company  Name  _ 


Company  Name . 


One  gift  subscription  Three  gift  subscriptions 

for  one  year . $40.00*  for  one  year . $90.00* 

Two  gift  subscriptions  *U.S.  snd  Csnsda  only.  All  other 

for  one  year . $75.00*  countries,  one  year  $75.00 


Nature  of  business . 


City _ State _ Zip  _ 

□  Home  address  □  Office  address 

□  Check  enclosed  □  Bill  me  □  Bill  my  company 


NEWS/TECH 

Preventing  VDT-related  ailments 

Newspaper  safety  managers  offer  suggestions  at  ANPA  symposium 


By  Jim  Rosenberg 

“It  used  to  be  that  most  of  our  time 
was  spent  in  the  production  area. 
Now  it’s  moved  into  the  clerical 
area,”  said  Los  Angeles  Times  safety 
and  environmental  affairs  manager 
Mike  Manfro  in  his  address  to  the 
seventh  annual  ANPA  Health  and 
Safety  Symposium  in  Orlando,  Fla. 

As  much  as  anything  else,  video 
display  terminals  are  responsible  for 
redirecting  safety  managers’  atten¬ 
tion.  By  performing  automatically  or 
at  the  touch  of  finger  functions  that 
once  required  distinct  physical,  sen¬ 
sory  and  mental  activities,  computers 
allow  workers  using  VDTs  and  key¬ 
boards  to  perform  faster  and  more 
easily  than  when  they  used  type¬ 
writers  and  file  drawers. 

But  the  extra  activity  helped  reduce 
strain  and  fatigue  by  creating  many 
tiny  relief  and  exercise  breaks  that  are 
no  longer  required  —  but  should  be. 

“If  your  employees  have  not 
experienced  problems  .  .  .  with 
VDTs,  be  thankful,”  Manfro  con¬ 
tinued,  noting  that  such  problems 
may  yet  arise  or  already  be  present, 
although  unexpressed. 

At  the  Times,  reported  problems 
were  mainly  showing  up  among  edito¬ 
rial  staffers,  while  at  other  newspa¬ 
pers,  its  safety  manager  noted,  most 
complaints  have  come  from  classified 
advertising  personnel. 

Fear  of  radiation  exposure,  partic¬ 
ularly  among  pregnant  employees, 
has  subsided  somewhat  as  experience 
and  awareness  have  increased. 

For  the  L.A.  Times,  “the  problem 
is  very  seldom  raised  anymore,” 
according  to  Manfro. 

Unaware  that  many  problems 
result  from  controllable  aspects  of 
VDT  use  rather  than  the  unit  itself, 
workers  elsewhere  still  attribute 
problems  to  effects  from  presumed 
radiation. 

Eye  strain  and  itchiness  can  be 
relieved  with  proper  screen  and  room 
illumination,  screen  cleaning/glare 
shielding,  and  proper  screen  posi¬ 
tioning.  Proper  VDT  height  and  dis¬ 
tance  are  important,  especially  for 
wearers  of  bifocal  lenses.  Glasses 
with  lenses  prescribed  for  use  at  a 
satisfactory  distance  from  a  VDT 


were  made  available  by  the  Times, 
but  Manfro  noted  little  employee 
interest. 

As  neck  and  back  strain  problems 
began  replacing  radiation  and  visual 
concerns,  there  appeared  the  more 
serious  problems  of  repetitive  strain 
injury  (RSI)  and  carpal  tunnel  syn¬ 
drome  (CTS). 

It  is  hoped  that  measures  to  allevi¬ 
ate  large-muscle  group  strain  or  injury 
can  also  prevent  the  serious,  career- 
threatening  RSI  and  CTS.  These  and 
similar  conditions  are  not  peculiar  to 
writers  and  typists. 

Pianists  can  be  susceptible  to  such 
injury,  and,  says  Thomas  Stewart, 
safety  manager  for  the  Orlando  Sen¬ 
tinel,  “there’s  a  lot  of  [CTS]  in  the 
mailroom.” 

The  cause  of  VDT-related  muscu¬ 
loskeletal  ailments  that  inhibit  or  pre¬ 
vent  dexterous  wrist-hand-finger 
movement  is  uncertain,  according  to 
Linden  Heck,  executive  director  of 
the  Center  for  Office  Technology  in 
Washington,  D.C. 


N.Y.,  has  enacted  VDT-related 
legislation,  covering  private  and  pub¬ 
lic  employees.  Heck  believes  that 
informed  persons  were  not  as  “credi¬ 
ble”  as  the  few  with  “horror  stories.” 

Outside  of  education  and  training 
sessions,  she  identified  contract 
negotiations  rather  than  legislative 
debate  as  the  proper  place  for  com¬ 
municating  concerns. 

Another  concern  of  VDT  users  is 
computer  monitoring  to  measure 
employee  accuracy  and  productivity, 
which  Heck  noted  will  probably  be 
legallv  prohibited  in  Washington, 
D.C.  ' 

In  Heck’s  view,  other  measures  are 
preferable  to  such  legislation.  She 
noted  that  when  employers  have 
addressed  the  ergonomics  of  VDT 
use,  there  have  been  no  problems 
with  monitoring  or  employee  objec¬ 
tions. 

“It  boils  down  to  the  ergonomics,” 
said  Manfro  —  the  interaction  of 
VDT,  furniture,  lighting,  the  user  and 
his  or  her  time. 


Breaks  from  VDT  work  are  considered  essential. 
Equally  serious  is  phone  cradling  while  working  at  a 
VDT. 


Addressing  a  recent  ANPA  health 
and  safety  symposium,  Heck  sug¬ 
gested  blame  may  lie  with  prolonged, 
uninterrupted  VDT  use  without 
proper  body  and  hand  posture. 

These  causes  —  which  also  con¬ 
tribute  to  eye,  neck  and  back  strain  — 
are  easily  modified,  which  is  good 
news  for  the  newsroom  and  the 
boardroom. 

Heck  cited  introduction  of  123  bills 
in  31  state  legislatures  in  the  last  four 
years  that  seek  to  regulate  introduc¬ 
tion  and  use  of  VDTs  and  related 
equipment,  stating  that  “VDTs  are 
truly  a  public-policy  issue  today.” 

She  believes  the  hardware  and  its 
regulation  will  eventually  affect 
everyone  in  the  newspaper  industry. 
The  26  million  VDTs  in  offices  today 
arrived  in  only  the  last  10  years. 

To  date,  only  Suffolk  County, 


According  to  Manfro,  the  Times 
has  difficulty  getting  its  people  to  take 
breaks.  Given  the  rash  of  musculo¬ 
skeletal  complaints  leading  to  com¬ 
pensation  cases  (some  serious,  some 
of  the  first-aid  type),  Manfro  was  not 
joking.  Breaks  from  VDT  work  are 
considered  essential.  Equally  serious 
is  phone  cradling  while  working  at  a 
VDT  (“one  of  the  biggest  culprits”). 

“We  absolutely  forbid  it,”  insisted 
Manfro,  noting  that  those  in  need  are 
given  headsets. 

Varying  work  activities,  as  in  the 
days  of  manual  typewriters  and  memo 
pads,  helps  to  reduce  strain  and 
fatigue.  Manfro  has  found  that  “the 
more  we  [at  the  L.A.  Times]  get  into 
this,  the  more  the  culprit  is  the  key¬ 
board.” 

Keeping  the  wrists  straight  is 
(Continued  on  page  36) 
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The  Harris  8300  integrated  newspaper  ^stem  is  used 
by  more  than  100  newspapers  and  publishers  world¬ 
wide.  That’s  because  the  8300  has  developed  a  reputa¬ 
tion  for  its  sjjeed  and  reliability.  The  8300  is  the  kind 
of  system  newspapers  depend  on  to  get  the  job  done. 
Whether  it  is  used  for  display  ad  composition  or  news 
layout  as  a  copy  desk  system  or  classified  ad  system, 
the  8300  is  versatile  enough  to  handle  your  n^s.  It’s 
an  integrated  system  with  the  capabilities  to  cost-effec¬ 
tively  produce  most  any  publication. 

Let  us  tell  you  more  about  the  Harris  8300.  Contact 
Harris  Controls  and  Composition  Division,  407  John 
Rodes  Boulevard,  Dept  EP,  Melbourne,  Florida  32901 
(TWX:  510-959-6418)  or  call  l-800-4-HARRlS,Ext4100. 
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Atex,  Harris  Corp.  sign  software  deais  with  XyQuest 


Versions  of  the  new  XyQuest  Inc. 
MS/DOS-based  text-editing  soft¬ 
ware,  XyWrite  III  Plus,  will  be 
offered  by  Atex  and  Harris  Corp. 

Just  introduced,  the  Atex  PC  Pub¬ 
lishing  Series  will  use  the  IBM  Per¬ 
sonal  System/2  as  its  primary  work¬ 
station  to  run  Writer  Software,  devel¬ 
oped  from  XyQuest’s  word  process¬ 
ing  package.  Designed  for  the  writing¬ 
reporting  needs  of  newspapers  and 
magazines,  the  product  contains 
extensive  editing  commands,  a  the¬ 
saurus  and  spelling  checker. 

The  first  product  of  the  new  pub¬ 
lishing  series,  the  software  is  also 
offered  as  a  part  of  the  package  that 
includes  an  Atex  140-key  keyboard 
and  the  IBM  PS/2  hardware.  Atex  will 
sell  and  support  IBM  models  25  and 
30.  Availability  of  models  50,  60  and 
80  is  expected  with  the  arrival  of  more 
network  interfaces. 

Functioning  in  stand-alone 
mode  —  in  which  a  unit  communi¬ 
cates  directly  by  modem  with  the 
Atex  host  system  through  an 
enhanced  Atex  PC  interface  —  or  in 
networked  configurations,  the  series 


nps 


Helps 
Improve  Quality 


in  non-rev 


MPS  offers  the  largest  selection  of  top 
quality,  precision-ruled  grid  sheets  for 
newspaper  production  Available  on 
card  stock  or  20  lb.  bond.  Custom  made 
sheets  can  also  be  supplied. 

Catalog  and  samples  available  on 
request 


IVIOQ  MIDWEST  PUBLISHERS 
Ijjnn  SUPPLY  CO. 

4640  N.  Olcott  Ave.  •  Chicago,  IL  60656 
TOLL-FREE  1  800  621-1507 
In  IL  1  800  843-9319. 


offers  Atex  editorial  system  users  the 
benefits  of  the  PC,  including  direct 
reporting  from  bureaus  and  remote 
locations. 

Harris  Corp.,  manufacturer  of  the 
8300  Integrated  Newspaper  System, 
has  also  signed  an  agreement  with 
Bedford,  Mass. -based  XyQuest  Inc. 
for  development  of  editorial  software. 
HarrisWrite,  an  enhanced  version  of 


the  XyWrite  111  Plus  word  processing 
and  editorial  software,  will  be  offered 
as  a  part  of  the  Harris  Reporter  Entry 
Network  (REN),  operating  on  stan¬ 
dard  Novell  Netware. 

Designed  for  reporters  and  editors, 
the  REN  provides  “a  higher  level  of 
integration”  with  its  8300  system  than 
“normally  found  with  third-party 
software,”  according  to  Harris. 


Harris  Corp.  reports  23%  net  income  hike 


Harris  Corp.  announced  its  first- 
quarter  8%  sales  increase  was 
reflected  in  a  23%  rise  in  net  income 
during  that  period,  ended  Oct.  2,  com¬ 
pared  with  figures  for  the  same  period 
in  1986. 

Increased  sales  in  all  sectors 
surpassed  the  $500,000  mark,  with 
profits  up  in  Semiconductor,  Govern¬ 
ment  Systems  and  Communications, 
and  little  changed  over  first-quarter 
1986  levels  for  Lanier  Business  Prod¬ 
ucts  and  Information  Systems. 

In  a  related  matter,  Harris’s  Con¬ 
trols  and  Composition  Div.  has  signed 
an  agreement  with  Integrated  Soft¬ 
ware  Systems  Inc.  ISSI  will  be 
responsible  for  software  support  for 
Harris  H2500/System  90  products  in 
North  America  and  elsewhere,  han¬ 
dling  upgrading,  customizing  and 
changes.  While  Harris  will  continue 


to  offer  hardware  and  spare  parts  for 
the  product  line,  ISSI  will  make  avail¬ 
able  full  support  facilities,  including 
SYSGEN  capabilities,  test  system, 
listings  and  software  copies. 

Alco  Gravure  adds 
high-speed  presses 

Alco  Gravure  Inc.  will  add 
advanced  high-speed  Albert  Frank- 
enthal  rotogravure  presses  to  its  oper¬ 
ations,  beginning  at  its  expanded  (jlen 
Burnie,  Md.,  facility.  A  new  four- 
color  press  is  expected  to  be  up  and 
running  there  next  summer. 

With  plants  in  six  states,  the 
employee-owned  firm  prints  inserts, 
magazines,  minitabs  and  other  prod¬ 
ucts  for  commercial  and  publications 
clients. 


VDT  ailments 

(Continued  from  page  34) 

important  for  minimizing  strain  and 
preventing  serious  injury.  Lowering 
the  keyboard  angle,  using  a  wrist  rest 
and/or  raising  the  seat  were  all 
described  as  helpful.  Newer,  low-pro¬ 
file  keyboards  may  not  require  wrist 
rests. 

Among  the  other  suggestions  for 
healthy  workstation  design  were  the 
following: 

•  Keep  the  screen  below  eye  level 
and  at  the  same  distance  as  the  docu¬ 
ment  holder. 

•  Adjust  seats  to  keep  feet  flat  on 
the  floor  and  lower  back  well  sup¬ 
ported  at  slightly  more  than  90°,  with 
knees  and  hips  at  right  angles  (pro¬ 
viding  a  footrest  for  shorter  persons 
who  must  raise  their  seat  to  use  the 
screen  and  keyboard  comfortably). 

•  Provide  armrests  on  seats  for 


elbow  comfort  and  relaxation  of 
shoulders. 

•  Clean  the  screen  and  adjust 
brightness  and  contrast  (consider 
glare  screens,  hoods  and  VDT  place¬ 
ment  with  respect  to  windows  and 
lights). 

Manfro  noted  that  these  generally 
satisfactory  recommendations  will 
vary  from  one  individual  to  another, 
just  as  individual  drivers’  comfort 
adjustments  in  a  car  will  vary. 

In  the  view  of  symposium  speak¬ 
ers,  the  problem  is  that  the  same  per¬ 
sons  who  check  or  adjust  mirrors, 
sunshades,  seats  and  steering  wheels 
often  make  no  comparable  accommo¬ 
dations  when  seated  at  a  VDT,  where 
they  may  spend  more  time,  more  nar¬ 
rowly  concentrate  visual  and  mental 
attention,  and  be  less  likely  to  engage 
in  varied  motion. 

Given  an  adequate  workstation  or 
environment,  workers  should  be  able 
to  prevent  VDT-related  ailments  —  if 
they  can  pull  themselves  away  from 
the  screen  every  hour  or  so. 
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<5MA'5  SL5-1000  HIGH  SPEED  IMSERTER  - 


Package  Monitoring  System  including  Product 
Repair  and  Zone  C^trol 


From  large  metropolitan  newspapers  to  medium 
size  and  small  dailies,  theSLS-1000  is  in  production 
and  dramatically  increasing  inserting  speeds.  In 
fact,  this  twenty-one  hopper  system  is  currently 
satisfying  the  inserting  requirements  of  the  New 
Vbrk  Daily  News  and  the  Pittsburgh  Press  while 
running  three  shifts  a  day  at  speeds  up  to  25,000 
cph.  That’s  productivity! 

The  high  speed  SLS-1000  offers  the  newest 
technology  for  the  mailroom  including  a  micro¬ 
processor  based  PACKAGE  MONITORING 
SYSTEM  (PMS)  with  Product  Repair  and  Zone 
Control. 

So,  as  your  insert  market  grows,  the  need  to 
expand  will  be  inexpensive  and  easy.  Because  of 
modular  expandability  from  two  to  over  twenty 
insert  hoppers,  you  can  implement  your  future 
system  NOW...! 


GMA’S  SLS-1000 

•  Micro-processor  based  PACKAGE 
MONITORING  SYSTEM  (PMS) 

•  Product  Repair  and  Zone  Control  System 

•  Speeds  up  to  25,000  cph 

•  Main  jacket  center  opening  -  without  lap 

•  Modular  expandability  -  from  two  to  over 
twenty  insert  hoppers. 

•  Gripper  delivery  system 

•  Ouarter  fold  capability 

•  Multiple  jacket  hoppers  and  drop  points 

•  Electric  clutch  feature 

•  Efficient  use  of  floor  space  and  skidding 

•  Ease  of  operation,  maintenance  and 
installation 

For  a  complete  professional  approach  to  satisfy 
your  mailroom  needs,  call  Graphic  Management 
Associates,  Inc. 


Graphic 
Management 
Associates,  Inc. 

The  Inserter  Company 


Manufexituring  and  Engineering 
934  Marcon  Blvd. 

Allentown,  PA  18103 
215-264-2460 


Headquarters  and  Sales 
11  Main  Street 
Southboro,  MA  01772 
617-481-8562 


TECHNICAL  BRIEFS 


Harris  Corp.  to 
repurchase  stock 

Harris  Corporation’s  directors 
approved  repurchase  of  as  much  as 
1.5  million  shares  of  the  company’s 
common  stock. 

Intended  uses  include  future 
employee  stock  purchase  and  stock 
option  plans.  A  similar  program  had 
been  announced  in  July. 

Mead  Data  now 
handles  requests 
by  telephone 

Mead  Data  Central  now  handles 
telephone  requests  for  news,  data  and 
analysis,  enabling  subscribers  and 
nonsubscribers  alike  to  draw  upon 
resources  of  the  Nexis  database. 

Toll-free  DialSearch  puts  callers  in 
touch  with  information  specialists  for 
research  assignments  utilizing  the  full 
text  of  wire  services,  newspapers  and 
other  publications,  including  exclu¬ 
sive  online  access  to  the  New  York 
Times,  as  well  as  government  and 
financial  documents. 

Print  charges,  processing  fee  and  a 
S70-per-hour  research  fee  are 
expected  to  make  the  cost  of  an  aver¬ 
age  project  approximately  SI 50,  with 
most  research  completed  within  24 
hours,  according  to  Mead  Data  Cen¬ 
tral. 

LIppIncott  elected 
API  chairman 

The  American  Paper  Institute’s 
board  of  directors  elected  Philip  E. 
Lippincott  as  its  chairman. 

The  chairman  and  president  of 
Scott  Paper  Co.  served  as  API’s  vice 
chairman  for  the  last  year  under  out¬ 
going  chairman  Burnell  R.  Roberts. 
His  post  as  vice  chairman  at  API  will 
be  filled  by  R.  Eugene  Cartledge, 
chairman  and  president  of  Union 
Camp  Corp. 

Hell  sells 
Xenotron  system 
to  Miami  papers 

Hell  Graphic  Systems  Inc. 
announced  sale  of  a  network-based 
display  ad  system  to  the  Miami  Her¬ 
ald  and  Miami  News. 

Its  Xenotron  Systems  Division  will 
supply  several  AdMaster  and  Art- 


Master  workstations  employing  an 
Ethernet  network.  Installation  is 
scheduled  before  year’s  end.  Possible 
additions  under  consideration  are  a 
Xenotron  DEC  VAX-based  data  base 
for  the  display  ad  system  and  pagina¬ 
tion  systems. 

Hell  also  announced  purchase  of  a 
Xenotron  commercial  data  base  sys¬ 
tem  by  New  York-based  Metro  Cre¬ 
ative  Graphics,  supplier  of  advertis¬ 
ing  and  product  art  publications  to 
newspapers  and  ad  agencies.  The  sys¬ 
tem,  consisting  of  ArtMaster  and 
PageMaster  workstations,  will  also 
manage  an  electronic  art  archive. 
Electronic  distibution  to  customers  is 
also  being  studied. 

Crosfleld  profits 
are  up  30% 

Crosfield  Electronics  Ltd. 
announced  sales  of  £96.6  million  at 
midyear,  up  28%,  showing  profits  up 
30%  to  £5.6  million  before  taxes  and 
interest. 

Strong  performance  was  noted  in 
recent  acquisitions,  as  well  as  growth 
in  color  graphics  business.  Managing 
director  Jim  Salmon  expressed  partic¬ 
ular  satisfaction  with  the  contribution 
of  Crosfields’s  communications  busi¬ 
ness  segment. 

CText  Installs 
16  systems 

CText  announced  installation  of 
publishing  systems  at  16  newspapers 
during  the  third  quarter  of  1987, 
including  21  editorial  and  classified 
advertising  workstations  at  the  Car¬ 
teret  Coanty  (N.C.)  News-Times. 

Thirteen  of  the  PC-based  systems 
function  with  Apple  LaserWriter  Plus 
typesetters. 

PAGE  now  has 
100  member  papers 

In  operation  for  less  than  four 
years,  PAGE  purchasing  cooperative 
now  counts  100  daily  newspapers 
among  its  owner-members.  With  the 
addition  of  Mead  Newspaper  Group, 
Erie,  Pa.,  the  nonprofit  group’s  total 
purchasing  units  now  surpass  120, 
including  weeklies. 

Combined  daily  circulation  of 
members  exceeds  two  million,  while 
PAGE  weeklies  account  for  more 
than  a  half  million  in  circulation.  Cor¬ 
porate  members  invest  $15,000  in 
equity  membership,  pooling  pur¬ 


chasing  power  to  achieve  a  level  of 
pricing  advantage  comparable  to  that 
available  to  publicly  owned  chains. 

Purchasing  projections  for  1987 
exceed  $26  million.  In  addition  to  vol¬ 
ume-discounted  items  ranging  from 
art  supplies  to  newsprint  and  press 
parts,  PAGE  loans  of  as  much  as  $3.5 
million  are  available  to  members. 

Georgia  dally 
buys  Muller  Martini 
mallroom  system 

The  Albany  (Ga.)  Herald  Publish¬ 
ing  Co.  recently  purchased  a  com¬ 
plete  mailroom  system  from  Muller 
Martini  Corp. 

The  system  includes  three  Model 
227  Inserting  Machines,  several  com¬ 
pensating  stackers  and  a  K&J  Floor 
Convey  System. 

Product 
enhancement 
department  started 

The  St.  Petersburg  {F\a.)  Times  has 
created  a  new  department.  Product 
Enhancement,  staffed  by  a  two-mem¬ 
ber  team  —  wellness  manager  Diane 
Constantino  and  press  foreman  Paul 
Ladouceur. 

The  thrust  will  be  tojoin  forces  with 
mechanical  departments  in  establish¬ 
ing  or  refining  standards,  disciplines 
and  processes.  They  will  work  with 
the  interdepartmental  quality  control 
committee  to  establish  priorities  and 
direction  for  the  new  department. 

Compugraphic 
signs  deal 
with  CAI 

Compugraphic  Corporation’s  Font 
Technologies  division  has  agreed  to 
incorporation  of  its  Intellifont  scaling 
technology  and  typeface  outlines  into 
a  Custom  Applications  Inc.  Post¬ 
Script  interpreter. 

The  Intellifont  process  for  generat¬ 
ing  bitmaps  assists  in  solving  “prob¬ 
lems  that  arise  when  the  end-user’s 
point-size  requirements  and  output 
device  resolution  are  unknown,” 
according  to  Compugraphic. 

CAI’s  interpreter  is  compatible 
with  a  variety  of  microprocessors.  Its 
code  is  designed  for  porting  to  most 
raster  image  processor  architectures 
used  by  printer  manufacturers. 
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Harte-Hanks 

(Continued  from  page  12) 


tem.  He  said  the  units  being  sold  to 
him  were  more  local  and  did  not  fit 
that  strategy. 

When  all  of  the  planned  sales  are 
completed,  Harte-Hanks,  which  once 
owned  29  dailies,  will  be  left  with  10 
dailies,  one  television  station  and 
over  50  non-daily  publications.  In 
addition,  the  company  will  have  sold 
all  of  its  cable  television  units  and 
retain  six  direct  marketing  units, 
three  marketing  services  companies 
and  five  shoppers. 

Everill  and  Mandt  are  following  in 
the  footsteps  of  Tucker  Sutherland, 
former  head  of  Harte-Hanks  newspa¬ 
per  operations,  who  in  1986  acquired 
several  small  papers  from  the  com¬ 
pany  in  order  to  form  Sutherland 
Media. 

The  sale  to  Sutherland  was  part  of  a 
larger  series  of  transactions  initiated 
in  November  1986  in  which  Harte- 
Hanks  sold  56  operating  units, 
including  seven  newspapers,  for  S200 
million. 

In  March  1986,  Harte-Hanks,  in 
transactions  with  Garden  State 


Newspapers  and  Taylor  Communica¬ 
tions,  dealt  away  several  newspapers 
including  the  Yakima  (Wash.)  Herald 
and  the  Hamilton  (Ohio)  Journal- 
News,  in  return  for  a  number  of 
smaller  dailies  and  an  undisclosed 
amount  of  cash. 

According  to  the  company  report, 
newspaper  revenues  in  the  quarter 
were  up  2.3%  on  the  strength  of  com¬ 
mercial  printing  to  $46.2  million.  For 
the  first  three  quarters,  newspaper 
revenues  were  up  only  2.8%  to  $137.9 
million. 

Broadcast  television  revenues 
were  down  10.4%  in  the  quarter  to 
$13.1  million. 

The  sale  of  the  cable  division  means 
Harte-Hanks  will  be  divesting  its 
strongest  performer  in  1987.  The  divi¬ 
sion  president,  Gary  Weik,  stated  in 
the  report  that  through  the  first  nine 
months  of  the  year  cable  revenues 
were  up  more  than  12%  while  cable 
operating  profits  were  21%  ahead  of 
last  year.  For  the  quarter,  the  com¬ 
pany  reported  cable  revenues 
increased  13.2%  to  $7.9  million. 

Harte-Hanks  shoppers  and  direct 
marketing  both  showed  revenue 
increases,  but  profitability  has  suf¬ 
fered  so  far  this  year. 

In  the  quarterly  report,  Everill 
stated  that  although  direct  marketing 


revenues  were  up  10%  in  the  third 
quarter,  profits  were  flat.  But  he 
expected  a  turnaround  in  the  fourth 
quarter. 

The  report  also  stated  that  “out¬ 
standing  performances  this  year” 
were  turned  in  by  citing  two  of  the 
direct  marketing  units  Everill  is 
acquiring  —  Albuquerque  and  Louis¬ 
ville. 

As  for  shoppers,  despite  third- 
quarter  revenue  growth  of  13%,  the 
publications  “are  not  achieving 
budgeted  profit  levels,”  Everill 
stated.  “The  problems  are  payroll 
(slightly  over  budget),  newsprint  (sig¬ 
nificantly  over  budget)  and  bad 
debt.” 

Shopper  revenues  reached  $41.6 
million  in  the  third  quarter  and  $120.2 
million  in  the  three  quarters. 

Revenues  from  direct  marketing 
totaled  $27.8  milfon  in  the  third  quar¬ 
ter  and  $79.7  million  in  the  three  quar¬ 
ters. 

Raleigh  Times  will 
drop  Sat.  editions 

The  Raleigh  (N.C.)  Times  is  drop¬ 
ping  its  Saturday  editions  after  Nov. 
28,  but  will  continue  to  publish  Mon¬ 
day  through  Friday. 


DR.  GOTT 


Dr.  Peter  Gott  writes  the  No.  1  syndicated 
medical  column  in  America.*  He  answers 
readers’  questions  with  facts  and  sensitivity. 
Dr.  Gott  is  a  valuable  resource  —  a 
practicing  physician  who  can  still  see  things 
from  the  patient’s  point  of  view. 

‘Featurank  1  Report,  Feature  Research,  Inc.,  Fall  1986 


DR.  GOTT  is  part  of  the  NEA  Advantage. 

For  more  information  call  Brad  Bushell  at  1-800-221-4816  (in  New  York,  212-692-3700). 
United  Media  Canada,  416-821-0661. 
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200  PARK  AVENUE 

NEW  YORK.  NEW  YORK  10166 

AN  AFFILIATE  OF  UNITED  MEDIA  A  SCRIPPS  HOWARD  COMPANY 


EDITOR  &  PUBLISHER  for  November  28,  1987 


39 


SYNDICATES 


She  discusses  camp  mail  and  iceboxes 

Humor  writer  Judy  Markey  —  who  often  draws  on  her  home  life  for 
column  ideas  —  likes  having  her  work  on  reader  refrigerators 


By  Tricia  Drevets 

Judy  Markey  opens  the  front  door 
of  her  suburban  Chicago  house  with 
one  arm,  holds  back  an  energetic 
Doberman  and  a  barking  German 
shepherd  with  the  other,  and  con¬ 
tinues  talking  into  the  phone  she  has 
cradled  between  her  chin  and  shoul¬ 
der. 

Once  the  door  is  shut  —  and  she  has 
one  arm  free  —  Markey  beckons  a 
visitor  toward  the  back  of  the  house 
and  disappears  into  the  kitchen  to 
finish  her  conversation  with  a  col¬ 
league  at  the  Chicago  Sun-Times. 
Dogs  barking,  phones  ringing,  driving 
kids  to  and  from  school,  doorbells 
ringing  with  Federal  Express  deliver¬ 
ies  —  so  goes  a  normal  day  for 
Markey,  a  North  America  Syndicate 
humor  columnist  whose  work  is  pub¬ 
lished  in  some  30  newspapers  nation¬ 
wide. 

A  frequent  contributor  to  Cosmo¬ 
politan  and  Woman 's  Day  magazines 
and  a  weekly  guest  on  Chicago’s 


Judy  Markey 

WGN-Radio’s  The  Boh  Collins  Show 
in  addition  to  being  the  writer  of  a 
thrice-weekly  newspaper  column, 
Markey  works  out  of  a  home  office. 
It’s  a  situation  that  gives  her  the  best 
of  both  worlds. 


“I  love  working  out  of  my  house,” 
she  said  later  with  her  legs  curled  up 
under  her  as  she  surveyed  her  airy 
second-floor  office.  “I’d  die  if  I  had  to 
put  on  nylons  and  heels  every  day.  1 
do  get  dressed  up  when  I  go  down¬ 
town  to  pick  up  my  mail.  I’m  the 
greatest  dressed  mail  picker-upper 
you’d  ever  see.  But  on  most  days  I’m 
happy  to  wear  my  daughter’s  cast-off 
Espirit  sweaters  and  jeans.” 

The  down  side  to  working  at  home 
can  be  the  frequent  interruptions, 
Markey  added.  “The  hard  part  is 
when  people  —  i.e.  short  people  that 
live  with  you  —  will  call  and  say,  ‘Hi, 
Mom,  I  left  my  gym  outfit  at  home, 
and  I  have  to  have  it  for  class.’  Before 
I  know  it  I’m  shutting  down  opera¬ 
tions  and  rushing  out  with  gym 
clothes.” 

But  such  is  stuff  of  which  columns 
are  made.  Markey’s  family  —  includ¬ 
ing  her  husband  Thomas,  her  16-year- 
old  daughter  Erin,  and  her  12-year- 
old  son  Adam  —  and  the  way  they 
relate  to  each  other  do  in  fact  provide 


‘Making  It’  making  debut 

A  “graphic  humor  column”  that  “satirizes  life  in  our 
present  times”  is  being  introduced  December  6  by  Univer¬ 
sal  Press  Syndicate. 

“Making  It:  A  Survival  Guide  for  Today”  covers  mat¬ 
ters  such  as  movie  colorization  (see  art),  computer  dating, 
high  school,  radio  stations,  business  cards,  and  yellow 
neckties.  A  Harper  &  Row  collection  of  the  cartoons  is 
scheduled  for  release  this  March. 

The  weekly  feature  —  available  in  black  and  white  or 
color — first  appeared  in  the  Hermosa  Beach  (Calif.)  Ea.sy 
Reader  in  1985  as  “Making  It  at  the  Beach.”  It  satirized 
life  on  Southern  California  beaches  for  a  year  before  going 
on  to  wider  topics. 

“Making  It”  is  by  Keith  Robinson,  a  graphic  designer 
whose  Strand  Cruisers  company  produces  catalogs,  bro¬ 
chures,  and  packaging  for  Mattel  Toys  and  others.  He  has 
also  worked  with  tv  special  effects  and  video  games. 

Robinson,  who  has  a  master’s  degree  in  computer  sci¬ 
ence  from  UCLA,  has  lived  in  Manhattan  Beach  since  his 
1955  birth.  He  is  president  of  the  California  city’s  histori¬ 
cal  society  and  chairperson  of  Pier  Pressure,  a  citizens’ 
group  fighting  to  restore  the  Manhattan  Beach  pier. 

“Making  It”  clients  include  the  Baltimore  Sun,  Dallas 
Morning  News,  Denver  Rocky  Mountain  News,  Detroit 
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Turner  was  dye-ing  to  change  this  film. 

Free  Press,  Houston  Chronicle,  Sacramento  Bee,  and  San 
Diego  Union. 
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frequent  fodder  for  her  writing. 

“When  you  write  three  columns  a 
week,  you  become  disgustingly  pred¬ 
atory,”  noted  Markey  with  a  laugh. 
“You  filter  through  everything  that 
happens  to  you  first  as  a  columnist 
and  then  later  as  a  genuine  human 
being.  Friends  relate  things  to  you 
differently,  usually  prefacing  every¬ 
thing  with.  This  won’t  be  in  the  col¬ 
umn,  will  it?”’ 

Has  she  ever  crossed  the  line  by 
putting  something  too  personal  in  her 


column?  “Well,  I  work  hard  at  not 
embarrassing  the  people  I  love,” 
Markey  responded.  “But  my  son  is  12 
and  just  the  fact  that  I  am  alive  and 
breathing  is  an  embarrassment  to 
him.” 

Markey  related  an  instance  in 
which  she  got  her  son’s  permission  to 
use  in  a  column  parts  of  his  letters 
home  from  camp.  “They  were  your 
basic  ‘If  you  don’t  come  get  me  I  will 
die’  camp  letters,”  she  recalled.  “I 
later  used  them  in  a  speech,  and. 


‘Briefcase’  comic  panei  is  offered 


"Since  you  can't  afford  to  stay  in  the 
hospital  any  longer,  we’re  moving  you  to  the 
presidential  suite  at  the  Hilton." 


John  Louthan  and  a  cartoon. 


“Briefcase”  —  a  comic  panel  that 
spoofs  the  business  world,  the  high 
cost  of  medical  care,  and  more  —  has 
begun  distribution  with  Universal 
Pres.s  Syndicate. 

Early  clients  include  the  Dallas 
Times  Herald,  Denver  Rocky  Moun¬ 
tain  News,  Houston  Post,  Los 
Angeles  Herald  Examiner,  Minne¬ 
apolis  Star  and  Tribune,  Philadelphia 
Inquirer,  Sacramento  Bee,  and  Seat¬ 
tle  Post  Intelligencer. 

The  daily  “Briefcase”  is  by  John 
Louthan,  an  Oklahoma  native  who 
graduated  from  Portland  State  Uni¬ 
versity  in  1971  with  an  arts  and  letters 
degree.  He  then  worked  as  an  adver¬ 
tising  representative,  stockbroker, 
owner/operator  of  three  retail  stores 
specializing  in  unfinished  furniture, 
and  stockbroker  once  again. 

Louthan  subsequently  became  a 
free-lance  comedy  writer  for  the 
Tonight  show,  Phyllis  Diller,  Merv 
Griffin,  and  Las  Vegas  entertainers; 
and  a  cartoonist  for  publications  such 
as  the  Saturday  Evening  Post,  Writ¬ 
ers  Digest,  Chicago,  and  Sales  and 
Marketing  Management. 


CS  now  distributing  ‘NewsQuips’ 


“NewsQuips,”  which  first 
appeared  in  the  Denver  Post  in  1984 
and  was  then  self-syndicated  for  three 
years,  is  now  being  distributed  by 
Creators  Syndicate. 


Ed  Scott’s  feature  is  a  daily  column 
of  short,  humorous  comments  relat¬ 
ing  to  breaking  news  events.  One 
example  this  month  was:  “A  Vincent 
van  Gogh  floral  painting  recently  sold 
for  $54  million.  Ironically,  the  late 
creator  probably  didn’t  get  a  dime  for 
the  work.  It’s  a  new  species:  late- 
blooming  ‘Irises.’” 

Scott  —  whose  “NewsQuips” 
have  also  appeared  on  NBC  affiliate 
radio  station  KNUS  in  Denver  —  has 
worked  as  a  commentator,  columnist, 
booking  agent,  actor,  and  more  over 
the  years.  The  Colorado  resident  (see 
E&P,  September  13,  1986)  even  pro¬ 
duced  and  starred  in  a  television  show 
called  Sheriff  Scotty. 


believe  me,  they  got  better  laughs 
than  my  material.  Well,  Adam  then 
said  he  never  gave  me  permission  to 
use  his  letters  in  a  speech.” 

On  her  husband’s  suggestion, 
Markey  now  pays  Adam  a  $17  “roy¬ 
alty”  fee  each  time  she  uses  his  camp 
letters  in  any  form.  And  the  columnist 
expects  there  will  be  other  royalty 
fees  in  the  future  if  Adam  has  any¬ 
thing  to  say  about  it. 

Ideas  for  her  column  come  in 
“clumps,”  Markey  said.  She  keeps 
lists  of  ideas  and  tries  to  stay  two-and- 
a-half  weeks  ahead  in  writing  her  col¬ 
umn,  which  she  calls  “the  best  job  in 
America.” 

It  is  a  job  Markey  got  in  a  rather 
unorthodox  way.  In  1980,  the  Markey 
family  had  just  returned  to  the  United 
States  after  six  years  in  Europe.  “I 
had  been  the  dutiful,  trilingual  corpo¬ 
rate  wife,”  she  said.  “About  all  the 
writing  I  did  was  writing  letters  back 
home  ....  1  guess  1  thought  I’d 
come  back  and  write  for  a  p.r.  firm, 
knocking  out  press  releases  on  Morris 
the  cat  or  something.” 

As  it  turned  out,  Markey,  then  36, 
combined  timing  and  chutzpah  to 
launch  a  writing  career  of  a  much 
greater  proportion.  Amazed  by  the 

(Continued  on  page  42) 
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Your  readers  will  take  a  shine  to  our 
new  star -Opinion  &  Analysis 
writer  David  Kirp.  He's  professor  of 
Public  Policy  at  the  University  of 
California,  Berkeley,  and  a  weekly 
social  policy  writer  for  the  Los 
Angeles  Herald  Examiner  and  San 
Francisco  Examiner.  And  he's  one 
more  bright,  incisive  mind  to  add  to 
our  team  of  writers  whose  opinions 
span  the  political  spectrum. 

Call  toll-free  80(M4S4555  for  a 
free  sample  of  David  Kirp,  now  part 
of  our  write  stuff.  Alaska,  California, 
Hawaii  and  Canada,  call  collect 
(619)  293-1818.  Get  the  package  that 
ties  up  readership  and  revenues. 
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M.G.  Lord  and  one  of  her  cartoons. 


Lord  back  at  Newsday  and  LATS 

Political  cartoonist  M.G.  Lord  has  returned  to  Long  Island/New  York  City 
Newsday  and  the  Los  Angeles  Times  Syndicate  (LATS)  following  a  year  at  the 
University  of  Michigan  on  a  humanities  fellowship  for  journalists. 

While  at  Michigan,  Lord  took  part  in  a  non-degree  master  of  fine  arts 
program,  worked  on  a  novel,  and  studied  Latin  American  literature,  history, 
and  politics. 

Lord,  one  of  a  handful  of  female  editorial  cartoonists  in  the  history  of 
syndication.  Joined  Newsday  in  1978  and  now  does  four  (and  sometimes  five) 
cartoons  a  week  for  LATS.  The  cum  laude  graduate  of  Yale  University  has  also 
contributed  articles  to  The  Nation,  GQ,  Savvy,  and  other  magazines  as  well  as 
short  satirical  pieces  to  National  Public  Radio. 


SYNDICATES  — 

(Continued  from  page  41) 
difference  between  American  super¬ 
markets  and  the  European  stores  to 
which  she  had  grown  accustomed, 
Markey  wrote  a  piece  in  which  she 
“tried  to  explain  how  most  of  the 
world  did  not  consider  it  normal  to  be 
able  to  purchase  a  sponge  in  the  shape 
of  a  bologna  sandwich,”  and  sold  it  to 
the  Chicago  Tribune.  Soon  Markey 
was  selling  stories  to  the  New  York 
Times,  McCall’s,  Cosmopolitan,  and 
Woman’s  Day. 

In  1982,  Markey  sent  off  a  few 
essay  samples  to  the  Chicago  Sun- 
Times  with  a  note  inquiring  about 
writing  a  column.  “What  a  dumb 
thing  to  do,”  she  said.  “But  1  didn't 
know  any  better.” 

Dumb  or  not,  it  worked.  The  Sun- 
Times  started  Markey  off  with  a 
weekly  column,  then  increased  it  to 
twice  a  week,  and  then  three  times. 
“The  Sun-Times  really  took  a  risk  on 
me,”  Markey  said.  “I  will  always 
cherish  them  for  that  ....  1  consider 
myself  a  syndicated  Chicago  Sun- 
Times  columnist.  When  I  go  on  tv  or 
something,  that’s  how  I  want  to  be 
identified.” 

The  columnist  often  receives  mail 
from  readers,  and  she  tries  to  answer 
each  letter  personally.  Markey 
recently  got  “trillions  of  letters”  after 
she  wrote  a  column  complaining 
about  children  who  ask  “Who  is  it?” 
when  she  is  calling  their  parents. 
“Most  of  the  people  who  wrote 
thought  I  was  the  wrong  one  not  to 
identify  myself,”  said  Markey, 
adding  that  she  later  apologized  in 
print  for  the  faux  pas. 

Markey  said  she  received  a  “warm, 
embracing  response”  from  readers 
after  a  column  discussing  a  newsletter 
for  terminally  ill  children  was  pub¬ 
lished.  And  the  letters  ran  the  gamut 
from  “sympathetic”  to  “enraged”  in 
response  to  her  column  about  a  man 
who  just  discovered  his  brother  was 
gay. 

A  collection  of  Markey’s  columns. 
How  to  Survive  Your  High  School 
Reunion  .  .  .  And  Other  Midlife 
Crises,  was  published  in  1984  by  Con¬ 
temporary  Books.  A  second  collec¬ 
tion,  You  Only  Get  Married  for  the 
First  Time  Once,  is  due  out  next  fall. 

Markey  said  her  readers  don’t  fall 
into  any  particular  category.  “I  write 
for  your  basic  20-  to  70-year-old,”  she 
commented,  adding  that  her  readers 
are  both  men  and  women. 

“I  write  for  people  who  are  smart, 
sassy,  and  who  ache  when  they  see  a 


Tricia  Drevets  is  a  Chicago-based 
free-lancer  who  frequently  writes  for 
E&P. 


bagel  filled  with  pork  and  cheese  at 
the  same  time.  I  mean,  what  can  you 
say  about  a  world  that  makes  Vanna 
White  a  household  word?  You’ve  got 
to  laugh  about  things  like  that.  What 
else  are  you  going  to  do?” 

When  asked  if  it  seems  as  though 
success  came  quickly  to  her,  Markey 
responded,  “Well,  I  was  36  when  I 
started.  I  couldn’t  play  the  ingenue 
for  very  long.  It  wouldn’t  work  with 
my  under-eye  problem  anyway. 

“And  you  bring  more  to  your  writ¬ 
ing  at  40  —  experience-wise  —  than 
you  can  when  you’re  younger,”  she 
continued.  “I’m  at  this  fabulous  age,  I 
think.  My  kids’  music  is  my  music. 
Yet  I  still  remember  Howdy  Doody. 
The  gap  between  my  kids  and  me  is 
much  narrower  than  it  was  between 
me  and  my  parents.  Yet  I  have  several 
decades  of  experience  of  being 
bumped  around  in  life.” 

Born  in  Ohio  and  raised  in  Beverly 
Hills,  Calif.,  Markey  said  she  is  com¬ 
pletely  at  home  in  the  Midwest.  “And 
when  I’ve  become  someone’s  friend 
in  another  city  —  someone  who’s  put 
my  column  up  on  the  icebox  —  that’s 
thrilling,”  she  said.  “I  am  what  I  am. 
I’m  a  kind  of  observer. 

“When  they  stop  calling  me  the 
‘new  Erma  Bombeck’  and  start  call¬ 
ing  someone  else  the  ‘new  Judy 
Markey,’  I’ll  know  I’ve  made  it.  But 
until  then.  I’ll  settle  for  being  on  all 
those  iceboxes.  Because  then  you 
know  you’ve  really  said  something  to 
those  people,  to  their  heart.  You  can’t 
do  better  than  that.” 


News  about  awards 

Mike  Peters  will  receive  the  Elzie 
Segar  Award  at  the  National  Car¬ 
toonists  Society’s  annual  Christmas 
party  December  13. 

Peters  does  “Mother  Goose  and 
Grimm”  for  Tribune  Media  Services 
and  editorial  cartoons  for  the  Dayton 
Daily  News  and  United  Feature  Syndi¬ 
cate. 

In  other  award  news,  Warren  T. 
Brookes  of  the  Detroit  News  and 
Heritage  Features  Syndicate  has  been 
named  “Best  Washington  Colum¬ 
nist”  by  D.C.’s  weekly  City  Paper. 
“The  Economy  in  Mind”  writer  was 
praised  for  his  “solid  reporting,  eco¬ 
nomic  sense,  and  unpretentious¬ 
ness.” 

Also,  “Wee  Pals”  cartoonist  Mor- 
rie  Turner  of  North  America  Syndicate 
has  been  named  to  the  California 
Public  Education  Hall  of  Fame. 

“Steve  Canyon”  cartoonist  Milt 
Caniff  of  NAS  and  King  Features  Syn¬ 
dicate  was  presented  with  First  Hon¬ 
orary  Membership  in  the  8th  Air 
Force  Historical  Society. 

“The  Lockhorns”/“ Agatha 
Crumm”/“What  a  Guy!”  cartoonist 
Bill  Hoest  of  King  was  honored  — 
along  with  his  mother,  craftsperson 
Dorothea  G.  Whittinghill  —  by  the 
Heckscher  Museum  in  Huntington, 
N.Y. 

Astrology  columnist  Sydney 
Omarr  of  the  Los  Angeles  Times  Syn¬ 
dicate  was  elected  to  West  Philadel¬ 
phia  High  School’s  Hall  of  Fame. 
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.  ,you  gotta  ac-centuate  the  positive! 


If  memory  serves  us  correctly,  the  reference  of 
that  old  song  lyric  is  to  love.  But  we  are 
confident  it  applies  to  awards  programs  too. 

The  more  awareness  about  your  awards  the 
better  the  volume  of  response.  Concomitantly, 
it  follows  that  the  quality  of  the  winning 
entries  would  be  higher. 

Your  advertisement  in  the  E&P  Awards  and 
Fellowship  Section,  December  26th  will  well 
support  your  awards  or  fellowship  program. 

Act  now  to  accentuate  the  positive.  Order  your 
ad  in  for  Editor  &  Publisher’s  1988  Direc¬ 
tory  of  Journalism  Awards  and  Fellow¬ 
ships.  The  results  will  have  you  singing. 

Space  Closing:  December  9th 
Copy  Closing:  December  15th 


The  1988  Editor  &  Publisher 
Directory  of  Journalism  Awards  and  Fellowships. 


Call  your  advertising  representative  or  Donald  Parvin,  Advertising  Manager  at  212-675-4380. 


New  York 
1 1  West  19th  Street 
New  York,  NY  10011 
(212)675-4380 


Chicago 

303  East  Ohio  Street 
Chicago,  IL  6061 1 
(312)645-0123 


Los  Angeles 

Suite  500,  3700  Wilshire  Blvd. 
Los  Angeles,  CA  9(M)10 
(213)  382-6346 


San  Francisco 

Suite  505,  433  California  St. 

San  Francisco,  CA  94104 

(415)421-7950 


Toronto 

148  King  Road,  E. 

King,  Ontario  LtXi  1 KO 
(4 16)  833-62(K) 
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Shop  talk 

(Continued  from  page  56) 


Greens,  the  Sylvana  Foas,  the  save-a- 
nickel  Mickels  —  those  people’s 
legacy  we  simply  would  not  allow  to 
be  tarnished. 

And  we  did  it  for  the  next  genera¬ 
tions  of  Unipressers,  who  someday 
might  look  back  on  us  with  the  same 
warmth. 

So,  as  UPI  seems  stuck  again  in  its 
seemingly  endless  Perils  of  Pauline 
imitation,  I  want  to  add  a  word  of 
hope: 

The  rumors  are  that  the  three  hired 
guns  from  the  Washington  Post  Com¬ 
pany  are  about  to  be  replaced  by  three 
real  Unipressers  —  guys  with  names 
like  Rossiter,  Ferguson,  Keats  — 
guys  with  lifetimes  of  service  who 
understand  the  proud  tradition  of  the 
Unipresser. 

Any  company  smart  enough  to 
recognize  —  finally  —  that  not  all 
journalistic  talent,  integrity  and  pro¬ 
fessionalism  is  concentrated  outside 
UPI,  that  company  may  have  a 
chance. 

People  have  been  counting  the 
United  Press  out  for  longer  than  most 
of  us  have  been  alive.  Yet  it  bounces 
back  with  the  resilience  of  a  punch- 
drunk  pug  who  never  knows  when  or 
how  to  quit. 

So  I  raise  a  toast  to  the  hope  that 
UPI  once  again  will  drag  itself  off  the 
canvas  and  show  the  naysayers  they 
have  underestimated  the  spirit,  heart 
and  determination  of  Unipressers. 


Tampering 

(Continued  from  page  22) 


“The  news  media  should  not  let 
themselves  be  used  by  cranks  or  peo¬ 
ple  with  a  grudge,”  Katov  suggested. 
“Skeptical  journalism  will  help  put 
the  hoaxes  [in  perspective].” 

Because  of  their  longer  deadlines, 
newspapers  have  been  good  about 
separating  obvious  hoaxes  from  more 
plausible  threats,  the  panelists 
pointed  out. 

“A  more  difficult  situation  comes 
with  the  wire  services  [which]  need  to 
file  every  five  minutes,”  said  Joan  S. 
Krga,  a  senior  vice  president  of  Hill 
and  Knowlton  public  relations  firm, 
who  advised  Gerber  Products  during 
a  period  when  there  were  widespread 
complaints  about  glass  in  baby  food. 
The  glass  particles,  which  were  small 
enough  to  be  virtually  harmless,  were 
later  found  to  be  a  packaging  problem. 

“You  can’t  be  ajudge  as  to  whether 
something  is  a  hoax,  but  all  it  takes  is 
five  minutes  to  make  that  extra  call.” 


Gannett  grants 

The  Gannett  Foundation  has 
approved  247  grants  totaling 
$1,679,142  in  62  communities  served 
by  Gannett  Co.  Inc.  newspapers, 
broadcast  stations,  outdoor  advertis¬ 
ing  companies  and  other  interests.  To 
date  in  1987,  the  foundation  has 
approved  nearly  $21  million  in  grants. 


SPJ,SDX 

(Continued  from  page  13) 


tures  that  have  helped  he  growth  of 
such  groups  as  Women  in  Communi¬ 
cations  and  the  National  Association 
of  Black  Journalists  have  not  previ¬ 
ously  been  a  strong  feature  of  the 
society. 

But  if  Sigma  Delta  Chi  has  suffered 
in  recent  years,  it  is  also  showing  a 
strong  determination  to  reinvent 
itself. 

At  the  Chicago  convention.  Region 
5  director  Dubin  outlined  plans  to 
double  revenues  in  the  next  three 
years. 

Among  the  ways:  increasing  con¬ 
test  fees  and  dues;  merchandising  a 
wide  range  of  products  such  as  T- 
shirts  and  jewelry;  selling  member¬ 
ship  directories;  increasing  advertis¬ 
ing  in  its  magazine.  The  QuilT,  mar¬ 
keting  more  professional  develop¬ 
ment  programs,  and  operating  a  job 
bank. 

A  proposal  for  graduated  dues 
based  on  salary,  however,  was 
defeated  by  delegates.  Instead,  pro¬ 
fessional  dues  will  increase  by  $7  to 
$47  annually. 

Membership  has  recently 
rebounded  somewhat.  This  year 
membership  showed  no  decline,  a 
development  hailed  by  treasurer 
Frank  Gibson  as  a  17%  increase. 

The  reorganization  plan  also  envi¬ 
sions  a  formal  networking  program 
designed  to  appeal  especially  to  grad¬ 
uating  journalism  students  and  youn¬ 
ger  journalists. 

Called  “CareerNet,”  the  program 
will  include  a  computerized  job¬ 
matching  service;  a  series  of  pam¬ 
phlets  on  job-related  topics;  and 
“Road  Shows,”  traveling  profes¬ 
sional  development  seminars. 

One  interesting  program  will  match 
journalists,  by  computer,  with  “men¬ 
tors,”  retired  or  seasoned  journalists 
who  can  help  with  career  challenges. 
The  program  is  called  Career  Connec¬ 
tions. 

Speaking  at  the  convention,  execu¬ 
tive  director  Vahlberg  waxed  lyrical 
about  the  society’s  future. 

“Come  dream  with  me,”  she  said. 
“Share  your  dreams  with  me.  Let 
your  imagination  soar.” 


News  tax 

(Continued  from  page  II) 


Other  store  chains  did  not  follow 
suit,  however,  and  D’Amico  said  the 
tax  policy  brought  complaints  from 
customers. 

“While  the  sales  tax  has  always 
applied  to  newspaper  sales,  it  has 
rarely  been  charged  to  customers  of 
stores  in  the  past,”  she  was  quoted  as 
saying.  “In  most  cases  the  tab  has 
been  picked  up  by  the  vendors.” 

Tim  Williams,  executive  director  of 
the  Arizona  Newspapers  Associa¬ 
tion,  said  Arizona  was  one  of  only  10 
or  12  states  that  charge  tax  on  news¬ 
papers. 

Gannett  expands 
ad  discount  program 

Gannett  Co.  has  officially 
announced  that  it  is  extending  its 
package  goods  advertising  discount 
program  to  wine  and  spirits  sellers. 

The  program,  according  to  a  Nov. 
19  announcement  by  Gannett 
National  Newspaper  Sales,  can  save 
advertisers  “more  than  30%  ’  on  their 
ads. 

GNNS  was  one  of  several  nat’  mal 
sales  representatives  recently 
approached  by  Jos.  E.  Seagram  & 
Sons  about  finding  a  way  to  make 
newspaper  advertising  more  attrac¬ 
tive.  The  distiller  reportedly  wanted 
to  substantially  reduce,  if  not  elimi¬ 
nate,  the  rate  differential  between 
national  and  retail  ads  (E&P,  Oct.  3, 
p.  49). 

GNNS  president  Gary  Sherlock 
said  at  the  time  that  Gannett  was  will¬ 
ing  to  make  available  to  Seagram  a 
rate  “we’ve  already  developed” 
which  offered  “substantial  volume 
and/or  frequency  discounts.” 

Sherlock  did  not  identify  the  pro¬ 
gram,  but  it  was  widely  reported  that 
Gannett  had  offered  to  Seagram  the 
same  discount  plan  it  makes  available 
to  package  goods  advertisers. 

The  GNNS  announcement  said  the 
package  goods  plan  “has  no  restric¬ 
tions  on  coupon  use  or  the  number  of 
brands  that  can  be  advertised  by  one 
company.” 

GNNS  said  an  average  discount  of 
31%  is  available  in  Gannett’s  large 
metro  dailies  and  comparable  rates 
are  available  in  the  company’s  com¬ 
munity  newspapers. 

All  food  and  beverage  advertising, 
including  wines  and  spirits,  as  well  as 
drugs,  toiletries,  pet  foods  and  sup¬ 
plies,  soaps  and  houshold  paper  prod¬ 
ucts  are  among  the  advertising 
categories  which  qualify  for  the  plan. 
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There’s  no  place 
like  New  England 

for  building  incomes  ■  ^  ^ 

and  housing  I 

winners. 


Aerial  view  of  Boston  Harbor 
during  celebration  of  Boston's 
350th  birthday. 

UPl/BenUAN  NEWSPHOTOS 


Brookline,  Mass:  David  Hoffman 


Culinary  Arts 

Education  for  Industry 

Johnson-Wales  College 

Rhode  Island  Dept,  of  Economic  Development 


New  Englanders  have  always  liked  to  “build  their 
own”  and  are  famous  for  it  —  from  inventions  like  the 
steamboat  and  sewing  machine  to  the  triumphant 
success  of  a  current  economy  based  on  high  tech  and 
services.  New  England  is  known  as  the  electronics 
hub  of  the  U.S.,  and  Route  128  (known  as  America’s 
Technology  Highway)  bristles  with  space/missle 
firms  and  high-tech  industries.  Between  1947  and 
1985  the  number  of  New  Englanders  employed  in 
services  such  as  health  care,  insurance,  banking  and 
data  processing  rose  from  370,000  to  1.5  million.  New 
England  also  profits  from  the  beauty  of  its  land.  In¬ 
creased  tourism  has  brought  new  revenues  into  the 
backcountry  of  mountains,  forests  and  lakes. 

In  New  England  unemployment  is  lowest  in  the  na¬ 
tion,  and  purchasing  power  per  household  is  highest. 


7%  OVER  $16,860 
U.S.  PHH.  AVERAGE 


exceeding  per  household  estimates  of  even  the 
affluent  Sunbelt  and  Pacific  regions. 

Newspaper  readership  is  also  tops,  with  daily 
newspaper  coverage  close  to  saturation  in  many  mar¬ 
kets.  No  wonder,  then,  that  the  local  New  England 
daily  newspaper  produces  outstanding  results  for 
advertisers. 


Smart  marketing  starts  with  New  England  daily  newspapers 

MASSACHUSETTS  CONNECTICUT  RHODE  ISLAND 

Boston  Globe  (M&S)  The  Advocate  (Stamford)  (AD&S)  The  Newport  Daily  News  (E) 

Boston  Herald  (M&S)  Bridgeport  Post-Telegram  (M&E)  Providence  Bulletin  (E) 

Cape  Cod  Times  (Hyannis)  (M&S)  Bridgeport  Post  (S)  Providence  Journal  (M&S) 

The  Enterprise  (Brockton)  (E&S)  The  Day  (New  London)  (M&S)  The  Westerly  Sun  (E) 

The  Daily  Transcript  (Dedham)  (E)  Greenwich  Time  (AD&S) 

Gardner  News  (E)  Hartford  Courant  (M&S) 

The  Lowell  Sun  (E&S)  Manchester  Journal  Inquirer  (E)  E/y 

Daily  Evening  Item  (Lynn)  (E)  Meriden  Record-Journal  (M&S)  ~ 

The  Middlesex  News  (E&S)  Middletown  Press  (E)  ^  y 

The  Patriot  Ledger  (Quincy)  (E)  New  Britain  Herald  (E)  -j. 

Salem  Evening  News  (E)  New  Haven  Register  (M&S)  <0  ^ 

Union-News  (Springfield)  (AD)  Waterbury  American  (E)  , 

Republican  (Springfield)  (S)  Waterbury  Republican  (M&S) 

The  News  Tribune  (Waltham)  (E)  ^  flBK 

Daily  Times  and  Chronicle  (Woburn)  (E)  VERMONT  ^ 

Worcester  Telegram  (M-S)  •  < 

Worcester  Gazette  (E)  The  Times-Argus  (Barre-Montpelier)  (E&S) 

Burlington  Free  Press  (M&S) 

Rutland  Herald  (M&S) 


Bangor  Daily  News  (M) 
Maine  Weekend 
The  Lewiston  Daily  Sun  (M) 
Lewiston  Journal  (E) 

Sunday  Sun-Journal  (S) 
Maine  Sunday  Telegram  (S) 
Portland  Press  Herald  (M) 
Portland  Express  (E) 


Concord  Monitor  (E) 

Union  Leader  (M) 

Nashua  Telegraph  (E&S) 

New  Hampshire  Sunday  News  (S) 


BENEFIT  FROM  OUR  VAST 
NEWSPAPER  AUDIENCE 


Classified  Advertising 


FEATURES 

AVAILABLE 


ANNOUNCEMENTS 


_ ENERGY _ 

"ENERGY  EXCERPT."  Great  for  how-to. 
auto  and  home  sections.  FREE  to  Cali¬ 
fornia  newspapers.  Illustrated,  camera- 
ready  energy  tips  in  attractive  1  and 
2-column  formats.  Produced  as  public 
service  by  California  Energy  Commis¬ 
sion.  Roy  Heatly'Associates,  2131 
Capitol  Avenue,  Sacramento,  CA 
95816.  (916)  442-5000. 


MOVIE  REVIEWS 

MINI  REVIEWS  (Cartoon  illustrated). 
Great  for  weekend  section  or  entertain¬ 
ment  pages.  Camera  ready.  Star  photos. 
Our  12th  year.  Cineman  Syndicate,  7 
Charles  Court,  Middletown  NY  10940; 
(914)  692-4572. 


_ REAL  ESTATE _ 

INMAN  REAL  ESTATE 
NEWS  FEATURES 

Cartoon,  graphic  service,  and  column 
(California  only).  Features  carried  by 
Miami  Herald,  Chicago  Sun-Times, 
New  York  Daily  News,  San  Francisco 
Examiner,  San  Diego  IJnion  and  many 
others.  Call  or  write  Bradley  Inman, 
5321  Manila  Ave.,  Oakland,  CA 
94618,  (415)  658-9252. 


_ HEALTH _ 

"SENIOR  CLINIC".  Only  syndicated 
specialist-written  health  column 
addressing  medical  problems  of  your 
mature  (50  plus)  readers.  Weekly,  600 
words  ((l&A).  Sixth  year,  30  newspap¬ 
ers.  “Warm,  witty  authoritative,  excel¬ 
lent  reader  response"  (Rochester  (NY) 
Democrat  &  Chronicle).  Four  weeks’ 
trial.  Samples,  rates.  Dr.  Frank  Macln- 
nis,  H.F.M.  Literary  Enterprises  ,  P.O. 
Box  307,  Edmonton,  Alberta,  Canada 
T5J  2J7  (403)  973-2361. 


ANNOUNCEMENTS 


NEWSPAPER  APPRAISERS 

COMPREHENSIVE  APPRAISALS 
rendered  in  confidence  with  care  for 
accuracy  and  detail.  Established, 
reasonable  prices.  James  W.  Hall,  Jr., 
Jim  Hall  Media  Services 
PO  Box  1088,  Troy,  AL  36081 
(205)  566-7198. 


NEWSPAPER  BROKERS 

Above  Average 
PERFORMANCE 
SYD  S.  GOULD  &  COMPANY 
2111  Thomas  Drive 
Panama  City,  FL  32407 
(904)  234-1117 


BILL  MATTHEW  COMPANY  conducts 
professional,  confidential  negotiations 
for  sale  and  purchase  of  highest  quality 
daily  and  weekly  newspapers  in  the 
country.  Before  you  consider  sale  or 
purchase  of  a  property,  you  should  call 
(813)733-8053  daytime; 
(813)446-0871  nights:  or  write  Box 
3364,  Clearwater  Beach  FL  33515.  No 
obligation  of  course. 
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NEWSPAPER  BROKERS 


BOLITHO-STERLING 
Brokers-Appraisers-Consultants 
Over  600  Newspaper  Sales 
ROBERT  N.  BOLITHO 
4210  Johnson  Drive,  Suite  lOOA 
Fairway,  KS  66205 
Office:  (913)  236-5400 
JAMES  C.  STERLING 
PO  Box  492,  Bolivar,  MO  65613 
(417)  326-8700 


Bruce  Wright-Media  Consultants 
27  Years  Publishing  Experience 
(916)  988-8959  -  P.O.  Box  910 
Orangevale  (Sacramento)  CA  95662 


Buyers  or  Sellers.  Contact  Dick  Briggs. 
No  obligation.  RICHARD  BRIGGb  & 
ASSOCIATES,  Box  579,  Landrum,  SC 
29356,  (803)  457-3846. 


Fournier  Media  Service  Inc. 
Appraisal*Brokerage*Consulting 
John  L.  Fournier  Jr. 

PO  Box  5789,  Bend.  OR  97708 
Office  (509)  786-4470 


JAMES  MARTIN  &  ASSOCIATES 
Suite  1000,  65  E.  State  Street 
Columbus,  Ohio  43215 
(614)  889-9747  (614)  889-2659 

JAMES  W.  HALL,  JR. 
Newspaper 

Sales,  Appraisals,  Consultations 
Jim  Hall  Media  Services 
408  Elm  St.  Troy,  AL  36081 

(205)  566-7198 


J.F.  HICKS  MEDIA  SERVICE 
31  N.  Wyoming,  Buffalo,  WY  82834 
Jim  Hicks  (307)  684-5750 


KARL  WRAY,  Newspaper  Broker 
2420  South  Ola  Vista 
San  Clemente,  CA  92672 
(714)  492-5241 


MEL  HODELL,  Newspaper  Broker, 
PO  Box  2277,  Montclair  CA  91763 
(714)  626-6440 


Pacific  NW  Newspaper  Associates 
Rod  Whitesmith,  (206)  892-7196 
Box  4487,  Vancouver,  WA  98662 


PHILLIPS  MEDIA,  INC. 
Newspaper  Brokers — Consultants 
PO  Box  607,  Berryville,  AR  72616 
RUPERT  PHILLIPS  (501)  423-6688 


R.C.  CRISLER  &  CO. 

36  years  in  communication  sales 
Confidential  and  professional  service. 
Brokerage-Consultation-Appraisal 
Financial  Planning 
Contact  Gloria  Bushelman 
600  Vine  Street,  Suite  1708 
Cincinnati,  Ohio  45202 
(513)  381-7775 


Sales  -  Appraisals  -  Consultations 
ATN,  INC.  -  Bill  or  Ed  Berger 
PO  Box  161503 
Austin,  TX  78716-1503 
(512)  476-3950 


SHOPPER-NEWSPAPER  BROKER 
John  T.  Cribb  (406)  266-4223 
CRIBB  MEDIA  SERVICE,  INC. 
Box  1220,  Townsend,  MT  59644 
Specializing  in  shopper  brokerage 


NEWSPAPER  BROKERS 


WAYNE  CHANCEY  CONSULTANTS 
PO  Box  86,  Headland  AL  36345 
(205)  693-2619 


NEWSPAPER  CONSULTANTS 

CONSULTATION  SERVICES 
Design  &  Graphics,  Advertising, 
Circulation,  Editorial;  Appraisals. 
Start  up  Specialist 

Howard  S.  Barbanel  &  Associates 
PO  Box  370773  Miami,  FL  33137 
(305)  865-2765 


NEWSPAPERS  FOR  SALE 

NEW  ENGLAND  weekly  group,  (4,800 
paid)  $650,000.  Boston  ethnic,  asking 
$  125,000/terms.  Please  write:  BARRY 
FRENCH,  Broker  -  Appraiser,  Ashlawn 
Road,  Assonet,  MA  02702. 


Central  Texas  twice  weekly  with  web 
operation.  $500K. 

Web  offset  plant,  north  central  Texas, 
approximately  $1  million  gross  sales. 
We  have  others,  free  list.  ATN,  Inc.,  Bill 
or  Ed  Berger,  PO  Box  161503,  Austin, 
TX  78716-1503,  (512)  476-3950. 

SOUTHERN  CALIFORNIA 
Beach  city  weekly  newspaper  grossing 
$300,00(5;  priced  at  $150,000.  Owner 
ill,  must  sell.  Terms. 

Desert  city,  isolated  area,  paper  gross¬ 
ing  $175,000;  half  is  job  printing. 
Good  profit.  Available  for  gross. 
$35,000  down.  Ideal  husband-wife 
operation.  Terms. 

Beach  city  adjudicated  weekly.  Gross- 
ihg  $105,000;  for  sale  at  $105,000. 
Terms. 

High  desert,  lohg  established  weekly. 
Isolated  area.  Available  for  gross, 
$105,000.  Good  husband-wife  setup. 
Terms. 

Karl  Wray,  Broker 
2420  South  Ola  Vista 
San  Clemente,  CA  92672 
(714)  492-5241 


WEST  SUNBELT  weekly  near  city. 
Doubling  each  6  years.  Now  at  $250K. 
Will  carry  itself.  (5ash  or  terms  to  quali¬ 
fied  buyer.  Box  2523,  Editor  &  Pub¬ 
lisher. 


NEWSPAPERS  WANTED 

COMMUNITY  NEWSPAPER  group 
seeks  to  purchase  large  circulatior 
weeklies  or  groups  of  weeklies.  Present 
management  given  option  to  remain. 
Write  Box  1951,  Editor  &  Publisher. 


NEWSPAPERS  WANTED 


Well-known  public  communications 
company  with  reputation  for  quality 
community  newspapers  seeks  small  to 
medium  sized  dailies,  weeklies  with 
potential  to  go  daily,  or  small  newspap¬ 
er  groups.  Company  is  well  financed, 
able  to  piay  cash,  experienced  in  acquis¬ 
itions,  and  interested  in  keeping 
management  in  place.  Confidentiality 
guaranteed.  Write  Box  2519,  Editor  & 
Publisher. 


PUBUCATIONS  FOR  SALE 


EXCEPTIONAL  QUALITY  periodical. 
First  time  offer.  Established  8  years 
exclusive  in  its  region.  Explosive  growth 
area.  Southeast  Florida.  Statewide- 
regional  recognition  and  linkages.  Some 
paid.  Gross  sales  in  exess  of  $280,000. 
Send  inquiries  to  Box  2438,  Editor  & 
Publisher. 


FEATURES  AVAILABLE 

THE  COMPUTER  FORMAT 
is  THE  lay  reader  column  about  Person¬ 
al  Computing.  Use  alone  or  in  series. 
$3.00  each  or  $30.00  for  Volume  I  (12 
cols.)  Call  or  write  for  samples. 

SYNDICATION  ASSOCIATES.  INC. 

PO  Box  1000,  BIXBY,  OK  74008 
(918)  366-6532 


_ INVESTORS _ 

COMMUNITY  EDITOR/PUBLISHER 
wants  prospective  partner  with  improv¬ 
able  operation  or  feasible  area  for  deve- 
lopment.  Pat  (714)  720-3881. 

COMPUTER  CONSULTANTS 

CIRCULATION  SYSTEM  CONSULTANT 
Tom  Christian  (813)  931-3649. 


WE  TALK  newspaper  production  AND 
computer  systems.  Let  ALPHA  help  you 
with  your  system  search,  selection  and/ 
or  Installation.  Call  ALPHA  computer 
consulting,  1-800-637-4663,  then  at 
the  tone  dial  25742  (ALPHA). 


_ INVESTMENTS _ 

GROWING  CITY  BUSINESS  MAGAZINE 
needs  capital  to  expand  in  high-tech 
white  collar  university  market.  Potential 
high  profit.  Inquiries  Mr.  Heath  (217) 
356-8110. 


The  Classified  Pages  of  EDITOR  &  PUBLISHER 
move  mountains ...  of  equipment,  supplies, 
services... for  the  newspaper  trade.  Call  us, 
when  you  need  Classified. 

EDITOR  &  PUBLISHER 
11  West  19th  Street 
New  York,  NY  10011 
(212)  675-4380 
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INDUSTRY 

SERVICES 


CIRCULATION  SERVICES 

150  PLUS  Top  Circulation  Ideas  of 
1987!  Same  day  mailing  service.  Full 
money  back  guarantee!  Send  $15  to: 
Jack  Einreinhof,  136  Yorkshire  Circle, 
Lynchburg,  VA  24502-2757. 

BURKE  CIRCULATION  SERVICES  - 
Sales,  Distribution,  Promotion.  Short  or 
Long  term  basis. 

(516)  588-2735 

DAILIES,  WEEKLIES,  NON-DAILIES. 
The  most  trusted  and  respected  circula¬ 
tion  professional  on  the  national  and 
international  level  (and  still  growing). 
KEVIN  S.  PAPPERT,  (313)  683-2963. 

LEVIS  SALES  SELLS!  The  finest  quality 
new  home  delivery  customers  via  tele¬ 
phone  sales  and  boy  crews,  national 
references,  for  action  call;  (201) 
966-5250. 

Circulation  Development,  Inc. 
Leader  in  Newspaper  Telemarketing 
Toll  Free  l-(800)  247-2338 

PROFESSIONALISM  AND  POSITIVE 
public  relations  in  boy  crew  and  tele¬ 
phone  sales.  In  house  or  outside  prog¬ 
rams.  Any  size  newspaper.  Permanent, 
temporary  or  periodic  service.  National¬ 
ly  recognized  in  youth  and  adult  sales 
motivation.  (314)  282-0974. 

PRESS  TIME  AVAILABLE 

PRESS  TIME  available.  Web  Black  and 
White  or  non-heatset  process  color. 
Deep  South,  modern  plant.  Competitive 
prices.  Ship  anywhere.  Contact  John 
Hancock  (205)  792-0099. 

CONSULTANTS 

CHESHIRE  LABELS.  1  up  to  4  up. 
Family-owned  business  will  maintain 
mailing  list  and  generate  computerized 
labels.  Reasonable  rates.  Call  Joe  Shan¬ 
non,  Shannon’s  Data  Service,  (502) 
361-8250. 

SERVICE  &  REPAIR 

ASSOCIATED  WEB 
TECHNOLOGY  INCORPORATED 

Web  Press  installation  service  and 
repair  training  and  start-ups.  Specializ¬ 
ing  in  Harris  and  Goss  presses. 

Larry  Welch,  Route  3,  Box  153,  Tuttle, 
OK  h089.  1-800-338-9656. 

WEB  SPECIALIST-Press  Repair,  Relo¬ 
cation,  Erection.  Personnel  Training 
and  Start-ups.  Reasonable  Rates. 

Hank  Bustos  (301)  521-5178 

To  subscribe 
to  E&P, 
complete 
the  bind-ln 
card  In 
Section  1 
or  call  E&P  at 
212  675-4380. 


EQUIPMENT 
&  SUPPLIES 


CAMERA  &  DARKROOM 

SQUEEZE  LENSES  for  SAU/TAB. 
Lens  repair/optimize.  Herb  Carlbom,  CK 
Optical,  213/372-0372,  PO  Box  1067, 
Redondo  Beach,  CA  90278. 


COMPUTER  SOFTWARE 

CROSFIELD  HASTECH  3  HS-2330 
CPU's  6  magician  terminals. 

No  reasonable  offer  will  be  refused.  Call 
today.  (813)  923-3635. 


PLATEMAKING 


NuArc  Flip-top  mdl  FT62V4UPNS 
NuArc  Flip-top  mdl  FT52LNS 
ONE  Corporation 

(404)  458-9351  Telex  700563 


MAILROOM 


227  S  1985  Muller  newspaper  inserter. 
(818)  885-5995. 


81  QFL  Quarter-folder  and  Labeler  and 
1250H  automatic  feeder  for  labeler. 
Four  years  old.  (214)  785-8744  ext. 
49.  PO  Box  1078,  Paris,  TX  75460. 


GOOD  RECONDITIONED  Cheshire  and 
Kirk-Rudy  labeling  machines  with 
single  and  multiwide  label  heads  and 
quarter  folders.  Call  Scott  or  Jim,  (800) 
527-1668  or  (214)869-2844. 


LONG  LIFE  PLASTIC  PALLETS 
Supplying  "Super  D”  40  x  48  Pallets  to 
Mailrooms,  Nationwide  Since  1972. 
PDQ  PLASTICS  INC.,  (201)  823-0270. 
PO  BOX  1001-EP,  Bayonne,  NJ 
07002. 


MUELLER  MARTINI  TYPE  227  insert 
feeder  machines.  5  into  1  capability 
complete  with  Type  231  compensating 
stackers  and  "U"  type  infeed.  Two  (2) 
only  serial  Nos.  932083  and  932085. 
In  operation  three  years.  $125,000 
U.S.  each.  Contact: 

R.D.  Lindsay 
London  Free  Press 
London,  Ontario  Canada 
(519)  679-1111 


NEWSPRINT  FOR  SALE 

28-30  LB  NEWSPRINT  ROLLS  all  sizes 
BEHRENS  International 
485  E.  17th  St.,  Suite  400 
Costa  Mesa,  CA  92627-3265 
Telephone:  (714)  646-5565 


PHOTOTYPESETTING 

A  Sacrifice  Sale,  Compugraphic  IV  (B) 
6-72  points;  first  year  not  used,  2nd 
year  1/2  day;  3rd,  4th,  5th  year  1/2  day 
Wednesday,  Thursday  and  Friday.  2 
Compukwik  processors.  20  New  type¬ 
faces,  40  slightly  used  typefaces;  2  new 
take-up  cassettes.  The  type  alone  is 
worth  this  package  price  $2,500.00. 
(919)  471-6333. 


BUY/SELL/BROKER  reconditioned  CG 
typesetting  equipment.  Large  supply  of 
C(j  parts  available.  Call  GRAPH-X  INC. 
(215)439-1942  Telex  846239 


CASH  FOR 

MARK  I,  IV,  V  PACESETTERS 
LINOTRON  202-CG8600 
(614)  846-7025 


COMPUGRAPHIC  8600,  45  pica  with 
fonts.  $17,000  or  best  offer.  (813) 
484-2611,  Bob  Vedder. 
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EQUIPMENT  &  SUPPLIES 


PHOTOTYPESETTING 


COMPUGRAPHIC  8400  Phototypeset¬ 
ter  with  8400  Ruling  Option  for 
$13,000.  Purchased  new  three  years 
ago  and  has  been  under  Compugraphic 
Maintenance  Agreement  since 
purchased.  Also  available  a  Selectline 
PermaDry  for  $1,750.00.  Three  years 
old  and  in  perfect  operating  condition. 
Contact  Shelton  Prince,  The  Selma 
Times-Journal,  PO  Box  611,  Selma,  AL 
36702-0611.  (205)  875-2110. 


USED  TYPESETTING  EQUIPMENT 
Nationwide  Brokers-10%  Sales 
Commission.  We  remove  the  risk  when 
buying  or  selling  between  individuals. 
Bob  Weber,  (216)  831-0480 


E&P  CLASSIFIEDS 
You  Can  Bet  On  Them! 


PRESSES 


GOSS  COMMUNITY  -  3  grease  units  with 
sidelay-and  community  folder,  15  hp 

GOSS  SUBURBAN  -  2  units  of  900 
available  now 

COLOR  KING  -  K-J6  upper  former 

Call  Web  Specialties  Inc. 

(916)  635-1610 


EQUIPMENT  &  SUPPLIES 


PRESSES 


GOSS 

Goss  Urbanite  5  units 
Goss  Urbanite  3  color  units 
Goss  Urbanite  folders,  roll  stands, 
drives  and  accesories. 

Goss  Community  units,  folders. 

Harris  folders,  roll  stands,  upper 
balloon  formers  &  drives 
Harris  V25  upper  balloon  former 
Goss  S/C  folder 

TKS  8  units  21  1/2”  (43"  circumfer¬ 
ence)  2  jaw  folders,  pasters  1977. 
Goss  Urbanite  1,000  Series,  7  mono, 
folder,  3  color  unit. 

MISCELLANEOUS 
3  Cary  Flying  Pasters 
Urbanite  skip  slitter  upper  formers 
3  Butler  Pasters,  1  Guilmont  1/4  folder 
&  trimmer. 

WANTED:  Newspaper  presses  and 
accessories 

IPEC  INCORPORATED 
97  Marquardt  Drive 
Wheeling  (Chicago).  IL  60090 
(312)  459-9700  Telex  206766 


CLASSIFIED 

ADVERTISING 

212  675-4380 


HOLIDAYS  ARE  NEAR,,, 

We  at  Editor  &  Publisher,  as  always, 
are  very  happy  to  have  your  ads  and 
present  them  to  the  great  newspaper 
industry  audience.  However,  due  to 
the  holidays,  deadline  changes  are 
necessary: 

For  the  December  26th  issue,  the 
deadlines  are: 

Thursday,  December  17th,  12  noon, 
for  line  ads. 

Tuesday,  December  15th, 
for  display  ads. 


For  the  January  2nd  issue,  the  dead¬ 
lines  are: 

Wednesday,  December  23rd,  12  noon, 
for  line  ads. 

Monday,  December  21st, 
for  display  ads. 
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EQUIPMENT  &  SUPPLIES 


_ PRESSES _ 

PRESS  EQUIPMENT 
Will  sell  as-is  reconditioned,  or  remanu¬ 
factured.  Extended  warranty  available 
on  remanufactured  equipment.  Will 
quote  F.O.B.  our  warehouse,  and  turn¬ 
key  installed  prices. 

Harris  VISA;  7  units,  1975 
Harris  JFl;  Folder  w/50  HP  Motor  & 
Drive 

Harris  JF7;  Folder,  w/upper  former 
Harris  JF4;  Folder 
Harris  VISA;  3  units,  1971 
Harris  VISA;  6  units,  1973 
*^'ll70°'°^  King,  S  units,  KJ6  Folder, 

This  is  a  partial  list  of  our  ever  changing 
inventory.  Call  us  with  your  equipment 
needs. 

We  buy  Printing  Equipment 
PRESS  ENGINEERING  &  SALES,  INC. 
747  Lauren  Parkway 
Stone  Mountain,  Georgia  30086 
Telephone:  (404)  297-9218 
Telex:  1S4111/  1S4197  OCOM  UT 
Facsimilie:  (404)  393-2604 


Editor  &  Publisher 
1 1  West  19  Street 
New  York,  N.Y.  10011 


PRESS  EQUIPMENT 

1  News  King  floor  unit 
fully  reconditioned 

2  News  King  units  "as  is” 

1  KJ6  1/2  and  1/4  page  folder 

4  Color  King  units  with  KJ6  folder 

6  Unit  News  King  with  KJ6  folder 

2  Community  oil  lubricated  add-on 
units 

2  Unit  Community  oil  lubricated  with 
(immunity  folder 

7  Unit  SSC,  1983,  21  1/2",  4-high,  3 
floor  Community  units 

13  Unit/4-folder  (Jommunity  SC  &  SSC 
1975/1985  consisting  of  floor  units; 
4-high;  stacked  units;  four  105 
.  Count-O-Veyors 

4  Unit  Goss  Suburban  with  Suburban 
folder 

4  Unit  Goss  Urbanite  II,  21  1/2”  cut¬ 
off,  3  pasters,  1985  vintage 
10  Unit  1000  Series  Urbanite;  6  floor 
position;  4  stacked;  upper  former;  skip 
slitter  1973/76 

1  Harris  V-15A,  unit  and  JF7  folder 
4  Unit  Harris  V-15A,  1970  vintage 
Community  splicers  manufactured  by 
AMAL;  Imprinter 

CALL  VS  IF  YOU'RE  CONSIDER¬ 
ING  SELLING  YOUR  PRESS! 
INLAND  NEWSPAPER  MACHINERY 
CORPORATION 
Lenexa,  Kansas 

(913)  492-9050  Tlx  42362 

2-UNIT  COLOR  KING  web  offset  press 
doing  excellent  quality  legal  publication 
on  book  stock.  Can  be  seen  running. 
Available  in  30  days. 

WE8  PRESS  CORPORATION 
Midwest  Office  (816)  931-5291 
4200  Pennsylvania,  Ste.  210 
Kansas  City,  MO  64111 
Contact:  terry  Morton 


EQUIPMENT  &  SUPPLIES 


PRESSES 


GOSS  UR8ANITE  II,  only  2  years  old. 
21  1/2  ”  cut-off,  60,000  pph. 

3  mono  units,  1  tricolor,  folder,  3 
pasters  plus  much  more.  Available 
immediately.  Offered  exclusively  by 
Inland  at  1-800-255-6746  or  (913) 
492-9050. 


Goss  Metro,  4  units,  1  deck 

Urbanite,  4  units,  2  3-colors 
Urbanite  'lOOO’series  folder 
Suburban,  8  units.  Urbanite 
folder 

SC  4  units  (circ.),  1978 
SC,  3  units,  1972-75 
Upper  formers  for  Goss  folders 
ONE  Corporation 

(404)  458-9351  Telex  700563 


HARRIS 

Harris  V15-A  add  on  units, 

Harris  V-25  add  on  units 
Harris  upper  former 
GOSS 

4  unit  community  SSC  21  1/2  ” 

5  unit  community  SSC  21  1/2  ” 

5  unit  community,  22  3/4  ” 

MISCELLANEOUS 
Goss/Harris  parts  in  stock. 

Cylinder  exchange  program  available. 
We  have  in  stock  V15-A,  V15-D,  V22, 
V25  Goss  community  cylinders  and 
copper  rollers. 

MIRACLE  INDUSTRIES,  INC. 

259  GREAT  HILL  RD. 
NAUGATUCK,  CT  06770 
(203)  723-0928  Telex  140186 


HARRIS 

-N-845,  8  units,  1-R8C2. 

-N-845,  5  units,  1-R8C2,  1974 
-V-15D,  8  units,  JF-25,  JF-4,  1980 
-V-15A,  4  units. 

-V-15  "Vanguard”,  2  units  (add-on) 
GOSS 

-Metro,  4  units,  1  half  deck,  22  3/4 
-Metroliner,  2  units,  half  deck,  22 
-Goss  SSC  add  on  units  1980,  22  3/4 
-Urbanite  add-on  units  and  folders 
8ELL-CAMP  INCORPORATED 
(201)  796-8442  Telex  130326 


NEWSPAPER  PRESSES 

Rebuilt  and  guaranteed 

GOSS  COMMUNITY  3-Unit  press, 

running  side  register,  folder  w/  20  H.P. 

drive,  complete  press  with  all 

accessories. 

GOSS  SC  FOLDER  rebuilt,  1/4  fold  tape 
delivery,  50  H.P.  Fincor. 

NEWSKING,  reconditioned  add-on  unit 
and  roll  stand.  1973  excellent 
condition. 

UPPER  FORMER,  Harris,  new  1979 
like  new.  Priced  to  sell. 

REBUILT  GOSS  COMMUNITY  Oil  bath 
presses,  add-on  units. 

All  machinery  is  on  our  floor  available 
for  immediate  delivery. 

WE  GUARANTEE  OUR  MACHINERY 
WANTED  TO  BUY 

Goss-Harris-King  presses  and 
accessories 

Call  us  before  your  trade! 

OFFSET  WEB  SALES,  INC. 

73  N.  Sunset  Drive 
Camano  Island,  WA  98292 
_ (206)  387-0097 _ 


EQUIPMENT  &  SUPPLIES 


_ PRESSES _ 

TURNKEY,  QUOTATION  AVAILABLE 
25  -  Nohab  Ampress  Units  1970-5 
6-128  Page  Folders 
6  -  13  Side  Color  Humps 
25  -  Angie  Bar  Assemblies 
25  -  42’’  Fully  Automatic  Auto-pasters 
Modern  Electronic  Thristor  Drives 
70,000  CPH 

23  9/16”  Cut-off,  90°  Stagger 
Fitted  with  Magnetic  Shims 
Complete  Platemaking  system  available 
Complete  Mailroom  available 
All  Equipment  manufactured  1970-5 
Part  of  the  equipment  can  be  inspected 
on  edition 

Part  of  the  equipment  is  available 
immediately 

Box  2484,  Editor  &  Publisher 


TWO  GOSS  MARK  V  8-UNIT  PRESSES 
Each  consisting  of: 

8  -  Standard  printing  units 
1  -  Half  deck 
8  -  Color  cylinders 

1  -  Double  3:2  Imperial  folder 
with  upper  formers  -  22  3/4” 

2  -  4-Bar  angle  bar  sections 

8  -  Full  digital  Goss  reels  (40”) 
Tension  lockup  -  with  K  &  F 
DiLitho  saddles 

Electric  compensators,  skip 
slitter 

HOE  COLOR  MATIC  -  22  3/4”  cutoff 
8  -  units 

1  -  double  3:2  folder 
6  -  color  cylinders 

2  -  color  halfdecks 

8  -  fully  automatic  reels 

MISC.  EQUIPMENT 

4  Goss  Mark  II  color  cylinders 
INLAND  NEWSPAPER  MACHINERY 
CORPORATION 

(913)492-9050  Tlx  4-2362 


_ PRESSROOM _ 

HARRIS  REEL  STANDS  (4).  10  years 
old.  Available  immediately.  Best  offer. 
Call  Clarence  Gicker  (215)  622-8800. 


EQUIPMENT  &  SUPPLIES 


COMPUTER  TERMINALS 

4-Harris  1420  terminals.  Good  for 
spare  parts  -  as  is  -  must  go.  Make  us  an 
offer.  Call  Mike  Cooper,  Daily  News, 
(507)  334-1853. 


MISCELLANEOUS 

Texas  Weekly  Bites  The  Dust! 
Complete  stat  camera/darkroom:  NuArc 
SB2024  camera,  P2500  processor, 
GAM  D1  densitometer,  $8500/total. 
Photo  darkroom:  Omega  ProLab  B66 
enlarger,  trays,  filters,  etc.  $500.  7  foot 
long  pasteup  table  with  40  page  slots,  2 
drawers  and  shelves.  Real  nice.  $500. 
6  TRS80  Model  12  Computers.  Work 
reat  with  I  DC  typesetting  package. 
4000.  (Bank  says  all  prices  are 
firm...)  Call  R.J.  Rock.  (214) 
257-1057  or  (817)  792-3734. 


HELP 

WANTED 

ACADEMIC 


JOURNALISM:  tenure-track  position  to 
teach  undergraduate  courses  in  report¬ 
ing,  writing,  editing,  and  media  ethics. 
Advise  student  newspaper.  Requires 
Master’s  degree  in  journalism,  mass 
communications  or  related  area.  Experi¬ 
ence  desirable.  Position  available: 
August  15,  1988.  Application  dead¬ 
line:  February  16,  1988  or  until  filled. 
Send  application,  resume,  record  of 
major  coursework,  and  three  recent 
letters  of  recommendation  (or  creden¬ 
tials),  tO:  Director  of  Human  Resources 
Management,  Northwest  Missouri  State 
University,  Maryville,  Missouri  64468, 
Affirmative  Action  Equal  Opportunity 
Employer.  Northwest  encourages 
women  and  minorities  to  apply. 


Attention  Advertisers: 

Please  note  these  remmders  when  sending  classi¬ 
fied  ad  copy: 

•  Please  specify  an  exact  classification  within  a  sec¬ 
tion  of  ads:  for  instance,  help  wanted-sales;  equip¬ 
ment  &  supplies-phototypesetting.  Help  us  put  your 
ad  where  it  will  do  you  the  most  good. 

•  Be  sure  to  indicate  how  many  times  you  wish  the  ad 
to  appear,  and  whether  an  E&P  box  number  is  re¬ 
quired. 

•  Orders  for  classified  display  advertising  should 
include  the  number  of  columns  and  inches  you  wish 
the  ad  to  be,  as  well  as  how  many  weeks  the  ad 
should  run. 

Remember  —  in  all  correspondence  regarding 
your  ad,  please  include  a  copy  of  the  invoice. 


Thank  you  for  helping  us  serve  you  better! 


E&P  Classified  Department 


NEW  DEADLINE: 
Effective  January  1988 
(line  ads  only) 

Tuesday,  12  noon  (EST) 
for  current  week’s  issue 
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Whether  it’s  a  press,  phototypesetting  or 
mailroom  equipment,  camera  and  dark¬ 
room  equipment  and  supplies,  or  com¬ 
puters  and  computer  software,  you’ll  find 
better  prospects  and  better  buys  in  E&P 
Classified. 

Rates  and  order  form  in  Classified  section. 
All  mail  and  calls  go  to: 

Editor  &  Publisher 

11  West  19*^  St. 

New  York,  NY  10011 
(212)  675-4380 


HELP  WANTED 


ATWOOD  CHAIR  OF  JOURNALISM. 
The  University  of  Alaska  Anchorage 
maintains  a  pool  of  nominees  and  appl¬ 
icants  from  which  the  Atwood  Chair  of 
Journalism  is  filled.  New  nominations 
and  applications  are  sought  at  this  time 
for  the  1988-1989  academic  year. 
Applications  will  be  reviewed  beginning 
January  15,  1988. 

This  is  a  distinguished  Visiting  Profes¬ 
sorship  filled  annually  by  a  nationally 
recognized  journalist  or  journalism 
educator.  Previous  teaching  experience 
is  desirable  but  not  required.  Applic¬ 
ants  should  exhibit  ability  and  desire  to 
teach.  Salary  is  $65,000,  plus  benefits 
for  nine  months.  A  moving  allotment  is 
also  paid. 

Send  inquires,  nominations,  and  appli¬ 
cations  to  Dr.  Sylvia  Broady,  Chair, 
Search  Committee,  Department  of  Jour¬ 
nalism  and  Public  Communications, 
University  of  Alaska  Anchorage,  3211 
Providence  Drive,  Anchorage,  AK 
99508. 

To  ensure  consideration  for  the  88-89 
academic  year,  applications  should  be 
received  by  January  15,  1988.  Inquir¬ 
ies  for  future  years  are  welcomed  at  any 
time. 

UAA  is  an  Equal  Opportunity/ 
Affirmative  Action  Employer  and 
Educational  Institution. 


When  you  need  Classified, 
we’re  here — every  week! 


latest 

newspaper 

news. 


HELP  WANTED 


MANAGER,  STUDENT  PUBLICATIONS 
Under  general  supervision  of  the  Direc¬ 
tor,  University  Center  Facilities  and 
Service  Programs,  the  Manager  of 
Student  Publications  is  responsible  for 
the  overall  management  of  the  Office  of 
Student  Publications. 

Responsibilities: 

Advises  the  student  staff  members  of 
The  Daily  Cougar,  The  Houstonian  year¬ 
book  and  Directions  magazine;  provides 
guidance  and  training  to  student  staff 
concerning  editorial,  advertising  and 
production  skills;  supervises  budgetary 
functions  of  the  department  and  accepts 
final  responsibility  for  fiscal  affairs  in¬ 
cluding  budget  preparation,  allocation, 
and  control;  and  determines  in  conjunc¬ 
tion  with  the  Advertising  Coordinator 
attainable  advertising  goals  for  The  Daily 
Cougar,  Houstonian  yearbook  and  Direc¬ 
tions  magazine  on  an  annual,  quarterly, 
and  monthly  basis. 

Qualifications: 

Minimum  B.S.  degree  in  Journalism, 
Advertising,  or  marketing;  a  master's  de¬ 
gree  or  higher  is  preferred;  three  to  five 
years  of  related  journalistic  and  manage¬ 
ment  experience;  and  demonstrated  ex¬ 
perience  in  managing  budgets.  Salary 
range  $21,000-$30,000.  Mail  resume 
to  be  received  not  later  than  December 
15,  1987. 

University  of  Houston 
Personnel  Department 
4800  Calhoun 
Houston,  TX  77004 
An  Equal  Opportunity  Employer 


The  expectations  of  life 
depend  upon  diligence.  The 
mechanic  that  would  perfect 
his  work  must  first  sharpen 
his  tools. 

Chinese  Proverb 


Director/School  of  Journalism 


The  School  of  Journalism  at  the  University  of  Southern 
California  is  seeking  to  appoint  a  new  director  in  1988, 
preferably  to  begin  by  August  1 .  We  need  someone  who  is  a 
nationally  known  journalist  or  educator  in  journalism  who  has 
had  top-level  experience  in  news  media  organizations  and 
who  is  either  familiar  with  or  willing  to  learn  the  essentials  of 
university  administration  and  academic  research.  We  are 
looking  for  a  woman  or  man  of  energy  and  ideas  who  will 
enjoy  working  with  a  faculty  drawn  from  the  profession  and 
from  academic  disciplines. 

The  school  has  650  undergraduate  and  80  graduate  stu¬ 
dents.  The  school  offers  undergraduate  and  graduate  (for 
the  Master's  degree)  sequences  in  print,  broadcast  and 
public  relations;  it  includes  the  Center  for  International  Jour¬ 
nalism  and  semesters  in  Washington,  D.C.  and  abroad.  USC 
is  an  Equal  Opportunity,  Affirmative  Action  Employer.  Appli¬ 
cations  with  resume  or  nominations  of  others  should  be  sent 
by  January  30  to: 

Professor  Edwin  O.  Guthman 
Chairman,  Search  Committee 
School  of  Journalism 
University  of  Southern  California 
Los  Angeles,  California  90089-1695 
(213)  743-8865 


EDITOR  &  PUBLISHER  for  November  28,  1987 


49 


HELP  WANTED 


ADMINISTRATIVE 


ART/PRODUCTION  MANAGER 
Major  chain  of  shopper  publications 
seeks  a  strong  leader  to  direct  its  art, 
production  and  typesetting  department. 
Must  have  the  ability  to  organize  and 
plan  for  efficient  work  flow  and  produc¬ 
tivity  while  directing  a  staff  30  + 
professionals.  If  you  have  superior 
professional  and  organizational  skills 
and  seek  a  rewarding  challenge  in  a  very 
competitive  and  fast  paced  environ¬ 
ment,  we  offer  an  attractive  salary, 
incentive,  company  paid  benefits  and 
an  excellent  work  environment.  Rush 
resume  and  salary  history  to  PO  Box 
447,  Great  Neck,  NY  11021. 


ASSISTANT  CONTROLLER  -  Zone  1 
company  seeks  career-minded  individu¬ 
al  as  assistant  controller.  Position 
reports  to  senior  management  and  deals 
with  all  levels  of  management.  Respon¬ 
sibilities  will  include  day-to-day 
management  of  all  accounting  opera¬ 
tions.  Must  possess  good  interpersonal 
skills.  Minimum  of  10  years  experience 
required.  Public  background  and  expo¬ 
sure  to  an  EDP  environment  a  plus. 
Excellent  benefit  package.  Qualified 
applicants  should  submit  their  resume 
including  salary  requirements  to  Box 
2552,  Editor  &  Publisher. 


VICE-PRESIDENT 
HUMAN  RESOURCES 

Suburban  Communications  Cor¬ 
poration,  one  of  the  nation’s 
leading  community  newspaper 
organizations  (6  subsidiaries,  800 
employees)  is  seeking  candidates 
for  Vice-President  -  Human 
Resources,  a  key  corporate  staff 
position.  We  are  a  dynamic, 
growing  company  with  a  young 
history. 

The  ideal  candidate  will  have  5-7 
years  experience  in  labor  rela¬ 
tions,  ERISA,  employee  bene¬ 
fits,  wage  and  salary  administra¬ 
tion,  personnel  policies,  benefits 
administration,  training, 
counseling.  Title  Vll,  EEO,  and 
will  help  confirm  the  company's 
orientation  that  its  people  are  its 
most  valuable  asset. 

We  are  seeking  an  individual 
who  is  a  human  resource  spe¬ 
cialist  but  also  a  generalist  with 
strong  business  skills.  Strong 
communication  skills  -  written 
and  interpersonal  -  as  well  as 
problem  solving  and  decision 
making  abilities  are  required. 

We  offer  an  excellent  benefit 
package  with  compensation 
commensurate  with  experience. 
Reply  in  confidence,  including  a 
resume  and  salary  history  to: 

Corporate  Secretary 
Suburban  Communications 
Corporation 
PO  Box  2428 
Livonia,  Ml  48151-9982 

No  telephone  calls  please. 

We  are  an  equal  opportunity 
employer. 


HELP  WANTED 


ADMINISTRATIVE 


ADVERTISING-SALES  MANAGEMENT 
Opening  for  advertising  pro  with 
outstanding  sales  and  management 
record  to  take  charge  of  department. 
Excellent  salary  plus.  Top  position  for 
top  talent.  Write  2544,  Editor  & 
Publisher. 


DIRECTOR/SCHOOL  OF  JOURNALISM 

The  School  of  Journalism  at  the  Univer¬ 
sity  of  Southern  California  is  seeking  to 
appoint  a  new  director  in  1988,  prefer¬ 
ably  to  begin  by  August  1.  We  need 
someone  who  is  a  nationally  known  jour¬ 
nalist  or  educator  in  journalism  who  has 
had  top-level  experience  in  news  media 
organizations  and  who  is  either  familiar 
with  or  willing  to  learn  the  essentials  of 
university  administration  and  academic 
research.  We  are  looking  for  a  woman  or 
man  of  energy  and  ideas  who  will  enjoy 
working  with  a  faculty  drawn  from  the 
profession  and  from  academic 
disciplines. 

The  school  has  650  undergraduate  and 
80  graduate  students.  The  school  offers 
undergraduate  and  graduate  (for  the 
Master’s  degree)  sequences  in  print, 
broadcast  and  public  relations;  it 
includes  the  Center  for  International 
Journalism  and  semesters  in  Washing¬ 
ton,  D.C.  and  abroad.  USC  is  an  Equal 
Opportunity,  Affirmative  Action 
Employer.  Applications  with  resume  or 
nominations  of  others  should  be  sent  by 
January  30  tO: 

Professor  Edwin  0.  Guthman 
Chairman,  Search  Committee 
School  of  Journalism 
University  of  Southern  California 
Los  Angeles,  California  90089-1695 
(213)  743-8865 


GENERAL  MANAGER  with  record  of 
broad  newspaper  experience  for 
25,000  circulation  daily  in  Zone  2. 
Marketing  experience  a  must.  Send 
resume  and  salary  history  to  Box  2535, 
Editor  &  Publisher. 


Pro  with  heavy  newspaper  business 
experience  needed  for  top  position  with 
New  Jersey  shore  area  weekly 
paper(42,000  circulation)  Knowledge 
of  all  areas  of  newspaper  and  manage¬ 
ment  background  a  must.  Salary 
$35,000.  Box  2540,  Editor  &  Pub¬ 
lisher. 


PLT  MGR /Zone  9  To  $45K 
GM/Zone  3  $  Open 

WKLY  MGR/Zone  5  To  $25K+ 
RAM/Zone  6  To  $30K 

CIRC  MGR/Natl.  To  $45K 
QC/Zone  3  To  $40K+ 

PRSRM  MGR/Zone  5  To  $75K 
PRSRM  SUPV/Zone  5  To  $25K4 
HEADLINER  PRESSMEN/ 

Zones  1  &  6  To  $27K 
PRSRM  MGR/Zone  6  To  $24K 
GOSS  PRESSMEN/ 

Zones  1  &  5  Open 

COMP  FRMN/Zone  1  To  $25K 
PRE-PRESS  MGR/ 

Zone  2  Open 


GRAPHIC  SEARCH 
ASSOCIATES 

,Post  Office  Box  373 
Newtown  Square.  PA  19073 

215  359-1234  ' 
800  342-1777 


CLASSIFIED  ADVERTISING 
Order  Blank 


Company. 


Classification _ 

Authorized  Signature- 
Copy — 


CLASSIFIED  ADVERTISING  RATES 

Effective  January  1,  1987 

LINE  ADS  POSITIONS  WANTED 

1  week  —  $5.50  per  line  1  week  —  $3.50  per  line 

2  weeks  —  $4.90  per  line,  per  issue.  2  weeks  —  $2.90  per  line,  per  issue. 

3  weeks  —  $4.10  per  line,  per  issue.  3  weeks  —  $2.50  per  line,  per  issue. 

4  weeks  —  $3.25  per  line,  per  issue.  4  weeks  —  $2.30  per  line,  per  issue. 

Add  $6.00  per  insertion  for  box  sen/ice.  Add  $3.50  per  insertion  lor  box  service. 

Count  as  an  additional  line  in  copy.  Count  as  an  additional  line  in  copy. 

Count  approximately  37  characters  and/or  spaces  per  line. 

3  lines  minimum. 

NO  ABBREVIATIONS. 

DEADLINE:  Every  Tuesday,  2  pm  (ET) 

For  Saturday’s  issue. 

Payment  must  accompany  all  Positions  Wanted  ads. 
DISPLAY  CLASSIFIED 

The  use  of  borders,  boldface  type,  cuts  or  other  decorations,  changes  your 
classified  ad  to  display.  The  rates  for  display-classified  are:  1  time-$80  per 
column  inch;  2  or  more  times-S75  per  column  inch,  per  insertion. 

DEADLINE:  8  days  prior  to  publication  date. 

Contract  rates  available  upon  request. 

Box  number  responses  are  mailed  each  day  as  they  are  received. 

Editor  &  Publisher 

11  West  19th  Street,  NY,  NY  10011.  (212)  675-4380. 
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HELP  WANTED 


ADVERTISING 


ADVERTISING  MANAGER  for  18,000 
daily  with  TMC  in  Zone  5.  Competitive 
market.  The  individual  we  seek  will 
have  3-5  years  sales  experience  and 
may  now  be  the  number  2  person  with  a 
larger  daily.  We’re  growing.  We  need  a 
solid  manager  who  can  train  and  lead 
our  present  sales  staff.  If  you’re  ready 
for  the  move  tell  us  about  yourself  by 
writing  Box  2521,  Editor  &  Publisher. 


ADVERTISING  DIRECTOR 
Resort-area  monthly  lifestyle  magazine 
in  Zone  2  needs  an  experienced, 
dynamic  leader  with  proven  people 
skills,  integrity,  ideas  and  the  energy  to 
implement  them  in  a  competitive  mark¬ 
et  with  tremendous  growth  potential. 
Please  send  resume  and  cover  letter  to 
Box  2541,  Editor  &  Publisher. 


ADVERTISING  SALES 
Versatile  salesperson  needed  for  grow¬ 
ing  ad  staff  at  busy  trade  journal 
publishing  house.  Looking  for  a  self- 
motivated  individual  on  the  way  up. 
Must  be  free  to  travel  and  comfortable 
with  direct  sales  calls  and/or  phone 
work.  Willing  to  train  exceptional  person 
with  a  good  track  record  of  sales  perfor¬ 
mance  and  gains.  Better  than  competi¬ 
tive  pay,  very  desirable  location  in  Zone 
6.  Send  resume  and  salary  history  to 
Box  2543,  Editor  &  Publisher. 


ADVERTISING 
MAGAZINE  AD  REP 
$142,000/YR 

...plus  an  $8, 000/year  car  allowance,  a 
rather  liberal  expense  account  &  3 
weeks  vacation.  That’s  what  our  top 
display  ad  rep  will  earn  this  year.  If  you 
have  magazine  OR  newspaper  experi¬ 
ence  (5  years  min.)  we’d  like  to  talk 
with  you.  We’re  an  established  West 
Coast  ABC  regional  chain  with  180,000 
circulation.  We  need  a  bright,  tenacious 
Jr.  Account  Exec.  Must  understand 
fishing,  hunting,  boating  industry.  We’ll 
pay  expenses/health/pension  benefits. 
Cover  letter/resume  to:  PO  Box-19000, 
Seattle,  WA  98109. 


ADVERTISING  SALES 
Leading  Spanish  language  daily  news¬ 
paper,  member  Fortune  500  communi¬ 
cations  firm,  seeks  experienced  retail 
salesperson.  Growth  potential  for  biling¬ 
ual,  New  York  savvy  individual,  who  is 
an  aggressive  self-starter  with  a  passion 
for  selling.  Salary  plus  commission  plus 
excellent  benefits  package.  Send 
resume  to:  Advertising  Director,  El 
Diario-La  Prensa,  143  Varick  St.,  New 
York,  NY  10013. 


ASSISTANT  MANAGER-  Growing  group 
of  Brooklyn,  New  York  weeklies  has  an 
outstanding  opportunity  for  experienced 
display  sales  pro  with  telemarketing 
experience  and  management  potential. 
6  month  salary  guarantee  plus  liberal 
commission.  Resume  and  salary 
requirements  to  Box  2505,  Editor  & 
Publisher. 


CLASSIFIED  AD  MANAGER 
We  are  a  large  upstate  New  York  daily 
and  Sunday  newspaper  seeking  a  quali¬ 
fied  candidate  to  head  up  our  classified 
advertising  department.  Excellent 
career  opportunity  as  we  are  part  of  a 
large  newspaper  group.  Our  classified 
department  is  on  the  move  with  lineage 
gains  and  an  increase  in  personnel. 
Base  salary  and  commission  plan.  Send 
resume  with  qualifications  to  Advertis¬ 
ing  Director,  Observer  Dispatch,  221 
Oriskany  Plaza,  Utica,  NY  13501. 


HELP  WANTED 


ADVERTISING 


CLASSIFIED  ADVERTISING  MANAGER 
A  super  opportunity  exists  for  the  right 
person  to  work  for  a  family-owned  news¬ 
paper  with  a  circulation  of  approximate¬ 
ly  100,000  located  in  Zone  4.  This 
individual  must  possess  ability  to 
understand  all  phases  of  classified 
advertising  and  direct  a  staff  of  23. 
Attractive  salary  with  excellent  bene¬ 
fits.  We’re  an  equal  opportunity  employ¬ 
er.  Send  resume  and  salary  history  to 
Personnel  Department,  Daytona  Beach 
News  Journal,  901  6th  St.,  Daytona 
Beach,  FI  32015. 


CLASSIFIED  MANAGER  -  27,000 
daily.  Zone  6;  must  be  experienced  and 
motivated.  Excellent  salary  and  benefits 
package.  Send  resume  including  refer¬ 
ences  to  Box  2534,  Editor  &  Publisher. 


ADVERTISING  DIRECTOR  for  medium¬ 
sized  daily  programmed  to  double  circu¬ 
lation  in  5  years.  Zone  8  city  is  one  of 
this  country’s  fastest-growing,  high 
demographic  communities.  Require¬ 
ments:  experience  as  an  ad  director  of  a 
daily  newspaper  and  a  history  of  getting 
things  done.  We’re  looking  for  hands- 
on  leadership  ability.  Fully  qualified 
candidates  call  Penny  at  (612) 
375-7052. 


NATIONAL  ADVERTISING  MANAGER 

Independent  44,000  daily  25  miles 
south  of  San  Francisco  is  seeking  self 
starter  with  proven  leadership  skills. 
Light  on  paperwork,  heavy  on  field  calls 
with  corporate  and  agency  clients, 
possibly  some  major  retail  accounts. 
Retail  background  helpful.  Some  travel. 
Excellent  salary,  benefits  and  incen¬ 
tives,  including  company  car.  Starting 
about  1-1 5-88.  Send  resume  and  salary 
requirements  to  Executive  Search, 
Personnel  Dept.,  San  Mateo  Times,  PO 
Box  5400,  San  Mateo,  CA  94402.  No 
calls. 


RETAIL 

ADVERTISING 

MANAGER 

Only  the  best  and  brightest  need  apply. 
We’re  looking  for  the  one  who  can 
recognize  opportunities  and  implement 
solutions. 

The  Morning  News  Tribune  is  currently 
seeking  a  motivator,  qualified  in  direcv 
mail  and  competitive  sales  with 
management  experience.  Individual  will 
be  responsible  for  overall  retail  advertis 
ing  operations.  A  Bachelor’s  degree  ir 
advertising  or  related  area  and  progres¬ 
sively  responsible  advertising  experi¬ 
ence  required. 

Position  supervises  2  retail  sales  mana¬ 
gers,  establishes  standard  of  perfor¬ 
mance  for  retail  salespersons,  designs 
marketing  strategies  and  prepares  and 
tracks  annual  lineage,  revenue  and 
expense  budget  for  retail  advertising. 
We  offer  a  competitive  wage  and  benefit 
package  which  includes  company-paid 
medical,  dental,  retirement  plan  and 
matching  401(k)  plan  to  employees. 
Send  resume  or  call  Human  Resources, 
The  Morning  News  Tribune,  PO  Box 
11000,  Tacoma,  WA  98411;  (206) 
597-8575. 

Equal  Opportunity  Employer  -  Minori¬ 
ties  and  women  encouraged  to  apply. 


CAMERA  MAN,  stripping,  platemaking 
and  general  camera  work  for  a  web 
commercial  printer.  Excellent  fully  paid 
benefits  and  pension.  Salary  commen¬ 
surate  with  experience.  Call  (215) 
365-1155. 


HELP  WANTED 


CIRCULATION 


30,000  daily  and  Sunday  Zone  4.  Seek¬ 
ing  assistant  circulation  manager  with 
potential  to  assume  additional  responsi¬ 
bility.  Ideal  candidate  will  be  circula¬ 
tion  manager  of  a  smaller  daily  with 
some  large  daily  district  manager  exper¬ 
ience.  Degree  preferred.  Strong  empha¬ 
sis  required  in  generating  sales  and 
sales  promotion  material.  Single  copy 
and  motor  route  delivery  experience 
helpful.  Progressive  family  owned  small 
group.  Good  salary  plus  MBO  bonus  and 
benefits.  Send  resume  to  Box  2526, 
Editor  &  Publisher. 


CIRCULATION  SALES  MANAGER 
Zone  4  100,000  plus  daily  needs  an 
enthusiastic  creative  individual  to  lead 
our  already  successful  sales  team. 
Experienced  in  telephone,  crew  and 
carrier  sales  required.  Send  resume 
with  salary  history  and  promo  samples 
to:  Douglas  Sumrell,  Circulation  Direc¬ 
tor,  Evening  Post  Publishing  Co.,  PO 
Box  758,  Charleston,  SC  29403. 


CIRCULATION  SALES  &  MARKETING 
MANAGER.  Proven  circulation  builder 
wanted  for  200,000  -i-  suburban  weekly 
group.  Great  opportunity  for  highly 
motivated,  imaginative  manager  with 
people  skills  who  can  develop  and 
implement  programs  for  staff,  readers 
and  telemarketing  Corporate  growth 
opportunities,  good  working  environ¬ 
ment  plus  salary  and  benefit  package. 
Send  resume  to  Bernie  Gitt,  Sentinel 
Newspapers,  P.O.  Box  16008,  Denver, 
CO  80216. 


HELP  WANTED 


CIRCULATION 


CIRCULATION  MANAGER 
Well-organized,  take-charge  manager 
needed  for  progressive  7-day  newspaper 
of  25,000  in  Southwestern  Ohio. 
Competitive  salary  and  benefits  and 
great  career  opportunity.  Send  resume 
to  Robert  W.  Murphy,  Publisher, 
Middletown  Journal,  52  S.  Broad  St., 
Middletown,  OH  45044. 


COMPUTER  TECHNOLOGY 


INFORMATION  ENGINEERING  ASSO¬ 
CIATES,  Inc.  high  tech  startup  develop¬ 
ing  page  makeup  and  comm,  products 
for  newspaper  and  magazine  publishing 
needs  individual  contributors. 

Programmer/Analyst  Pascal,  C,  MS- 
DOS.  Develop  pagination  and  comm 
products  for  publishing.  Salary  plus 
bonus. 

Applications  Specialist.  Installations, 
training  and  application  development. 
Must  be  computer  literate.  Some  typo¬ 
graphy.  Some  travel  US  &  Inti. 

Technical  Support.  Maintain  PC  net, 
MS  DOS,  applications,  customer 
systems.  Sm  hdrwr  &  sftwr.  Advance  to 
programming  or  mktng  support.  F/T. 
P/T  intern  for  coll  stdnt  OK. 

Asst.  Office  Mgr/Admin.  Asst.  Manage 
office  systems  and  support  activities. 
WP,  telcom  exp.  Literate,  flexible, 
intelligent  problem  solver,  good  work 
habits,  positive  mental  attitude.  SmI  hi- 
tech  CO.  Good  oppty  for  career  changer. 

7  Railroad  Ave. 
Bedford,  MA  01730 


To  answer  a  BOX  NUMBER 
when  responding  to  an  Editor 
advertisement,  be  sure  to  11  Wes 
address  it  to  the  correct  NeW  Yo 
number  listed  and  mail  it  to; 
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The  Chicago  Tribune 
Wants  Good  Circulators 

The  Chicago  Tribune  has  converted  its  method  of  distri¬ 
bution  to  an  Independent  Delivery  Agent  system  in  the 
Chicago  Primary  Market.  We’re  looking  for  qualified  and 
experienced  circulators  to  help  us  manage  the  new  sys¬ 
tem.  These  positions  are  an  opportunity  for  you  to  join 
one  of  the  best  circulation  teams  in  the  industry  and 
could  be  a  springboard  for  an  exciting  new  career! 

DIVISION  MANAGERS:  These  individuals  will  be  re¬ 
sponsible  for  a  specific  geographic  area  and  will  be  the 
liaison  between  the  publisher  and  independent  delivery 
agent.  Qualified  candidates  will  have  experience  in  both 
home  delivery  and  single  copy.  Leadership  ability  and  a 
proven  track  record  in  all  areas  of  circulation  manage¬ 
ment,  including  experience  with  adult  delivery,  are  im¬ 
portant. 

FIELD  SERVICE  TEAHTRAINERS:  These  people  must 
have  the  ability  to  work  with  and  train  others.  A  working 
knowledge  of  circulation  is  a  must.  Circulators  with  field 
experience  will  be  given  priority. 

Interested  individuals  should  send  their  resumes  and 
salary  history,  in  strict  confidence,  to: 

Jim  SoIIenberger 
The  Chicago  Tribune  Company 
Employee  Relations  (HH) 

777  W.  Chicago  Avenue 
Chicago,  IL  60610 


Editor  &  Publisher 
11  West  19th  Street 
New  York,  NY  10011 


(fhicaao  (Tribune 


A  great  city  deserves  a  great  newspaper. 


HELP  WANTED 


HELP  WANTED 


EDITORIAL 


EDITORIAL 


A  NEWSLETTER  needs  top  news  and 
analysis  skills:  Heavy  phones,  light 
travel,  tight  writing,  nonsmoker.  Prefer 
knowledge  of  entertainment  or  consum¬ 
er  electronics.  Publisher,  Box  85486, 
Los  Angeles,  CA  90072. 

An  aggressive  Zone  2,  seven-day  news¬ 
paper  set  in  one  of  the  nations’s  most 
scenic  spots  is  seeking  talent  for  the 
following  positions: 

ASSISTANT  SPORTS  EDITOR:  Candi¬ 
date  must  have  at  least  three  years  writ¬ 
ing  sports  for  a  daily.  This  position 
requires  a  dedicated,  ambitious  self¬ 
starter.  Strong  writing  skills  and  leader¬ 
ship  qualities  are  musts. 

BUSINESS  WRITER:  One  year  of  daily 
reporting  experience  a  must.  Business 
writing  experience  is  a  plus  but  not 
mandatory.  If  you  have  strong  writing 
skills  and  an  interest  in  the  topic,  the 
job  is  yours. 

GENERAL  ASSIGNMENT  REPORTER: 
The  right  combination  of  talent,  experi¬ 
ence  and  aggressiveness  earns  this 
position.  Daily  reporting  experience  not 
required  but  experience  with  a  college 
paper  and/or  an  internship  are  big 
pluses.  Send  resume  and  references. 
Box  2531,  Editor  &  Publisher. 


NEW  DEADLINE; 


ATTENTION  MINORITY  JOURNAL¬ 
ISTS.  Are  you  interested  in  an  editing 
career  on  a  daily  newspaper?  The  1987 
Editing  Program  For  Minority  Journal¬ 
ists  offers  a  number  of  full  fellowships 
in  its  8  weeks  summer  training  session 
at  The  University  of  Arizona,  Tucson. 
This  intensive  program  in  editing 
techinques  results  in  a  full  time  editing 
job  on  a  daily  newspaper  at  the  end  of 
the  program.  Prefer  at  least  one  year 
professional  journalism  background. 
For  details  and  application  contact: 
EPMJ,  University  of  Arizona,  Journal¬ 
ism  Department,  Tucson,  AZ  85721, 
(602)  621-5777  or  (415)  642-3503. 
Application  deadline  February  15, 
1988. 


BUSINESS  WRITER 
Business  Writer  for  York  Daily  Record,  a 
42,000-circulation,  7-day  AM  in 
extremely  competitive,  rapidly  expand¬ 
ing,  diversifying  market  30  minutes 
from  state  capital,  1  hour  from  Balti¬ 
more,  2  hours  from  Philadelphia  and 
DC.  Some  business  writing  experience 
preferred.  Lots  of  work,  page  one  expo¬ 
sure  and  good  pay.  Apply  to  Jim  Mullay, 
Business  Editor,  York  Daily  Record, 
1750  Industrial  Highway,  York,  PA 
17402. 


Effective  January  1988 
(line  ads  only) 
Tuesday,  12  noon  (EST) 
for  current  week’s  issue 


Award-winning  small  Texas  daily,  part  of 
a  rapidly  growing  Dallas  based 
company,  seeks  creative,  versatile 
staffers  to  fill  position.  Need  news 
editor  with  layout,  editing  and  writing 
skills  to  work  a  night  shift  on  AM  paper. 
Reporter  with  news  and  feature  experi¬ 
ence  needed  for  general  assignment/ 
government  beat.  Reporter  and  news 
editor  candidate  should  contact 
Editor,Terry  Bertling.  Need  sports  writer 
early  in  1988  with  layout  and  writing 
skills  to  cover  competitive  5A  high 
school.  Sports  candidates  should 
contact  Sports  Editor  Jim  Deeken.  Good 
benefits  and  opportunities  to  grow  with 
company.  All  candidates  should  send 
resume,  salary  requirements  and 
samples  of  work  to  The  Huntsville  Item, 
P.O.  Box  539,  Huntsville,  TX  77340. 


COMPUTER  GRAPHICS 
Growing  newspaper  looking  for 
computer  graphics  person.  Ideal  candi¬ 
date  would  have  at  least  2  years  of 
newspaper  experience  on  Macintosh. 
This  is  a  Gannett  newspaper  located  1 
hour  from  New  York  City.  Send  resume 
and  a  week's  tearsheets  to  Charles  Nutt, 
Executive  Editor,  The  Courier-News,  PO 
Box  6600,  Bridgewater,  NJ  08807. 


COPY  DESK  CHIEF 

Assistant  news  editor  with  a  flair  for 
design  and  snappy  heads  for  25,000 
daily  in  Northern  Virginia.  Must  have 
talent  to  run  4-5  person  copy  desk, 
knowledge  to  demand  perfection  in 
style,  and  potential  to  learn  expanding 
responsibilities.  Macintosh  experience 
helpful.  Will  consider  strong  rim  editor 
with  desire  to  break  into  management. 
Send  resume  and  work  samples  to  C. 
Nesbit,  Managing  Editor,  Potomac 
News,  14010  Smoketown  Rd.,  Wood- 
bridge,  VA  22192.  Minorities  encour¬ 
aged  to  apply. 


COPY  EDITORS 

The  NEW  YORK  TIMES  is  seeking 
skilled  copy  editors  whose  passion  for 
language  and  accuracy  is  coupled  with 
demonstrated  wide-vision  news  judg¬ 
ment.  We  require  5  years  of  experience 
on  major  metropolitan  dailies  that  still 
value  painstaking  desk  work.  We  look 
for  broad  interests,  a  zest  for  partner¬ 
ship  with  reporters  and  potential  for 
advancement  in  the  newsroom. 

Send  your  resume  and  a  letter  outlining 
your  professional  goals  to: 


William  G.  Connolly,  Senior  Editor 
The  New  York  Times 
229  W.  43rd  Street 
New  York,  NY  10036 


An  equal  opportunity  employer. 


Classified 


. . .  where  newspaper 
people  meet  and 
strike  a  match! 

Find  your  editor,  advertising  manager, 
artist,  sales  representative,  circulation 
manager,  public  relations  or  production 
person  with  an  ad  in  Editor  &  Publisher. 
We  reach  the  working  journalists  you 
want  to  reach,  every  week  ...  1 1 3,000 
strong. 


It's  your 

people-to-people 
meeting  place  .  .  . 


All  mail  and  calls  go  to: 

Editor  &  Publisher 
1 1  West  1 9  Street 
New  York,  N.Y.  10011 
212  675-4380 
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HELP  WANTED 


EDITORIAL 


COPY  EDITOR 

The  Times-Picayune  of  New  Orleans  is 
seeking  a  copy  editor.  Candidates 
should  have  at  least  two  years  of  copy 
desk  experience.  They  should  be  able  to 
demonstrate  a  strong  command  of  the 
English  language  and  the  ability  to  write 
bright,  accurate  headlines. 

All  copy  desk  positions  require  evening 
work.  Send  resume  tO: 

The  Personnel  Manager; 

Attn;  Copy  Desk  Position; 

The  Times-Picayune; 

3800  Howard  Avenue; 

New  Orleans,  LA  70140 

An  Equal  Opportunity  Employer,  M/F 


COPY  EDITORS  for  an  international 
weekly  newspaper  specializing  in  the 
coverage  of  India,  Edit,  rewrite,  layout 
and  headline.  The  multi-edition, 
expanding  newspaper  has  its  editorial 
headquarters  in  New  York.  Previous 
experience  on  the  copy  desk  of  a  weekly 
or  daily  newspaper  or  magazine  and 
with  ATEX  or  other  system  is  essential. 
The  newspaper  is  committed  to  high 
editorial  standards.  Send  cover  letter 
and  resume  to  Publisher,  India  Abroad, 
43  W.  24th  St.,  New  York,  NY  10010. 


COPY  EDITOR  -  Mid-Atlantic  east  coast 
daily  with  100,000  circulation  has 
openings  for  copy  editors  with  back¬ 
ground  in  news,  lifestyles,  sports  and 
page  design.  Minimum  two  years  exper¬ 
ience  on  daily  newspaper.  Send  resume 
and  work  samples  to  Box  2538.  Editor 
&  Publisher. 


COPY  EDITOR 

50,000  circulation  daily  newspaper.  If 
every  story  you  edit  is  better  when 
you're  through;  if  you  write  bright,  on- 
target  headlines  and  layout  attractive 
pages,  we  want  to  talk  to  you.  New 
England  area  applicants  only.  Send 
resume  and  samples  to  Neil  Roiter, 
Managing  Editor,  The  Standard  Times, 
555  Pleasant  St.,  New  Bedford,  MA 
02742.  No  phone  calls,  please. 

COPY  EDITOR 

Progressive  Northern  New  Jersey  daily 
newspaper  has  an  opening  for  a  copy 
editor  with  2  or  more  years  experience 
to  work  full  time,  5  nights  a  week. 
Excellent  salary  and  benefits.  Please 
submit  resume  and  salary  requirement 
to  Helen  Moore,  c/o  The  Record,  150 
River  St.,  Hackensack,  NJ  07601  or 
call  (201)  646-4227  between  8:30 
am-5:00  pm.  Equal  Opportunity 
Employer  M/F. 


Editor  &  Publisher 
11  West  19th  Street 
New  York,  NY  10011 


EDITOR  and  REPORTER  position  avail¬ 
able  in  the  cool  pines  of  Prescott,  AZ. 
Immediate  openings  for  editor  and 
reporters  of  a  daily  newspaper  serving 
reater  Prescott,  AZ,  communities. 
4,000-circulation.  Looking  for  enthu¬ 
siastic,  self-starters  with  the  desire  to 
be  part  of  an  editorial  team.  Degree  in 
journalism  or  commensurate  experience 
necessary.  Excellent  benefit  package. 
Send  resume  and  clips  along  with  salary 
requirement  to  Personnel,  PO  Box  312, 
Prescott,  AZ  86302. 


EDITOR  for  medium-sized  daily  prog¬ 
rammed  to  double  circulation  in  5 
years.  Zone  8  city  is  one  of  this  coun¬ 
try’s  fastest-growing,  high  demographic 
communities.  Requirements:  experi¬ 
ence  as  editor  of  a  daily  newspaper, 
skilled  to  lead  a  staff  through  a  major 
product  restructuring,  a  history  of 
getting  things  done  and  editorial  writing 
skills.  Fully  qualified  candidates  call 
Penny  at  (612)  375-7052. 

EDITOR  &  PUBLISHER  for  Novel 


HELP  WANTED 


EDITORIAL 


DESK  EDITOR  -  Medium-sized 
(41,000)  PM  daily  is  looking  for  assis¬ 
tant  wire  editor  to  make  specialty  pages 
and  inside  pages  glow  with  attractive 
layouts  and  snappy  heads.  If  you  qual¬ 
ify,  call  Eric  Riess,  Managing  Editor, 
The  Herald,  1  Herald  Square,  New 
Britain,  CT  06050. 


EDITOR 

for  New  York  City  weekly  newspaper 
group.  Challenging,  rewarding  position 
includes  management  of  staff  and  free¬ 
lancers,  assignment  supervision, 
production  coordination  and  communi¬ 
ty  relations.  Management  experience 
necessary,  as  is  willingness  and  ability 
to  help  news  staffers  reach  their  poten¬ 
tial.  Salary  to  $31,000  plus  benefits. 
Send  cover  letter,  resume  and  selective 
clips  tO:  Ed  Weintrob,  Publisher,  Brook¬ 
lyn  Paper  Publication,  26  Court  St., 
Brooklyn,  NY  11242. _ 

EDITORIAL  WRITER 

Midwest  PM,  circulation  140,000,  is 
looking  for  an  experienced  editorial 
writer,  preferably  also  skilled  in  editing 
and  page  layout.  This  is  a  two-person 
staff,  so  versatility  is  a  must.  The  paper 
is  a  Zone  5  regional  daily,  located  in  a 
growing,  prosperous  community.  Send 
resume  and  work  samples  to:  Box 
2511,  Editor  &  Publisher. 


EDITORIAL  DEPARTMENT  ARTIST 
Mac  experience  to  create  graphics  and 
pen-and-ink  art  to  illustrate  stories. 
Successful  applicant  must  be  able  to 
develop  own  ideas  from  news  budgets 
and  should  have  experience  with  news¬ 
paper  color  and  designing  cover  pages. 
Zone  1  daily.  Resume  and  samples  to 
Box  2557,  Editor  &  Publisher. 


EDITOR  needed  to  direct  staff  of  3  on 
an  award-winning  weekly  in  Zone  5. 
Experience  in  features,  editorial,  news 
and  layout.  Photo  and  darkroom  experi¬ 
ence  helpful  but  will  train.  Salary 
commensurate  with  experience.  We  are 
looking  for  an  aggressive  self-motivator 
who  wants  to  get  the  job  done.  Send 
resume  and  samples  to  Box  2515, 
Editor  &  Publisher. 


Editorial 

SR.  REPORTER 

Leading  paper  of  the  communications 
industry  seeks  no-holds-barred  reporter 
hung|7  for  exclusive  stories.  Neither  the 
position  nor  the  salary  are  for  beginners. 
Please  apply  if  you  have  the  proven  exp. 
stalking  business  stories  and  want  the 
oppty  to  do  so  with  a  high  profile 
publication. 

ASST.  MANAGING 
EDITOR 

We're  looking  for  a  high  energy  Asst. 
Managing  Editor  with  an  organized 
mind  and  a  knack  for  nurturing  repor¬ 
ters  and  making  copy  sparkle.  Please 
apply  if  you  have  busines  reporting  exp. 
as  well  a  some  proven  mgmt.  expertise. 

For  the  above  positions  previous  work  in 
the  computer  or  telephone  industries  a 
plus.  Send  persuasive  cover  letter/ 
resume/clips/salary  history,  to:  Recrui¬ 
ter  EE,  CMP,  600  Community  Dr., 
Manhasset,  NY  11030. 


Editorial 

ASST.  MAGAZINE  EDITOR 

Fast  growing  national  electronics  busi¬ 
ness  newspaper  is  expanding  the  staff 
of  its  magazine  supplements.  We  seek 
one  expd  feature-oriented  Writer/Editor 
with  strong  interviewing  skills.  High 
visibility  post  with  heavy  industry 
contact.  Copy  editing  and  production/ 
VDT  skills  a  plus.  Rush  resume/clips/ 
salary  history  to:  EBN,  Recruiter  E,  600 
Community  Drive,  Manhasset,  NY 
11030. 

ber  28,  1987 


HELP  WANTED 


EDITORIAL 


EXPERIENCED  all-around  journalist  to 
back  up  editor-publisher  at  growing 
Southern  Nevada  small  town  weekly. 
(702)  384-2078. 


EXPERIENCED  BUSINESS  WRITER 
wanted.  1he  person  we  are  looking  for 
has  the  potential  to  move  into  the  busi¬ 
ness  editor’s  slot  within  a  year.  South¬ 
eastern  Georgia  coastal  location.  Excel¬ 
lent  salary  and  benefits.  Send  resume 
and  clips  tO:  Wallace  Davis,  Executive 
Editor,  Savannnah  News-Press,  PO  Box 
1088,  Savannah,  GA  31402. 


FEATURE  EDITOR 

Our  ideal  person  has  2  years  of  report¬ 
ing,  2  years  of  editing,  an  intense  inter¬ 
est  in  features,  an  eye  for  graphics,  a 
sense  of  humor  and  very  high  expecta¬ 
tions.  Feature  editor  will  head  2  ^rson 
department  at  25,000-35,000  circula¬ 
tion  PM  paper  in  east  half  of  Zone  5. 
Send  letter,  resume,  5  feature  writing 
clips  and  5  layout  clips  to  Box  2546, 
Editor  &  Publisher. 


FEATURES  EDITOR 
For  16,000,  6-day  daily  in  Southern 
Ohio.  Will  plan,  edit  and  layout  our  daily 
lifestyles  section  front.  Other  editing 
duties  involved.  Experience  in  layout  a 
must.  A  Gannett  paper  that  provides 
excellent  training.  Send  resume  and 
tear  sheets  to  Marvin  Jones,  Chillicothe 
Gazette,  50  W,  Main  St.,  Chillicothe, 
OH  45601. 


Every  successful  man  I  have 
heard  of  has  done  the  best  he 
could  with  conditions  as  he 
found  them,  and  not  waited 
until  the  next  year  for  better. 
E.W.  Howe 


FINE  ARTS  EDITOR  to  direct  3-person 
staff  and  write  in  one  specialty  area  of 
Houston's  dynamic  arts  scene.  Must  be 
knowledgeable  and  experienced  in 
criticism  and  news.  Fine  arts  coverage 
ranges  from  world  premiers  at  the 
Wortham  Theater  Center  to  warehouse 
arts  community.  Stories  appear  in  daily 
arts  and  people  section.  Weekend 
Preview,  Zest  magazine  and  on  page 
one.  Please  send  resume  and  samples 
of  your  work  to  Susan  Bischoff,  Assis¬ 
tant  Managing  Editor,  Houston  Chroni¬ 
cle,  PO  Box  4260,  Houston,  TX  77210. 


GOVERNMENT  JOBS  $16,040  - 
$59.230/yr.  Now  Hiring.  Call  (805) 
687-600(5.  Ext.  R-4261  for  current 
federal  list.  (Fee  required) 


HELP  WANTED 


EDITORIAL 


GROW  WITH  FLORIDA 
Talented  and  experienced  desk  people 
who  want  chance  to  be  creative  and 
competitive  in  a  mid-sized  beach  city 
newspaper.  Florida  is  growing  and  so 
will  you  as  a  member  of  our  staff.  Box 
2547,  Editor  &  Publisher. 


HAVE  AN  IMPACT! 

Small  SW  Virginia  daily  and  university 
town  needs  reporter  versatile  in  news, 
features,  layout.  Advance  within  nation- 
al  group.  Call  Gayle  (703)  639-2436. 

LAYOUT/COPY  EDITORS 
We  are  looking  for  one  experienced  copy 
editor  with  a  flair  for  layout  and  head¬ 
line  writing;  anxious  to  work  with  repor¬ 
ters  in  making  good  stories  better.  Also 
entry-level  position  open  on  copy  desk 
for  person  with  2-3  years  reporting 
experience  and  interested  in  a  new 
challenge  on  30,000  PM  paper.  Send 
resume,  samples  of  work  to  Donald  P. 
Davis,  Exec.  News  Editor,  Pottsville 
Republican,  111  Mahantongo  St., 
Pottsville,  PA  17901. 


MANAGING  EDITOR 
Trader  Publications,  an  expanding  and 
award-winning  group  of  community 
newspapers  based  in  Northern  West¬ 
chester,  is  looking  for  a  person  with 
layout  and  supervisory  experience  and  a 
strong  news  features  background.  3-5 
years  experience  preferred.  Must  be 
available  in  January.  Salary  mid  to  high 
20s.  Send  resume  to  Celeste  Calzitto, 
Executive  Editor,  Trader  Publications, 
272  N.  Bedford  Rd.,  Mount  Kisco,  NY 
10549.  Please  no  phone  calls. 


MANAGING  EDITOR  for  4,500  paid 
circulation  rural  weekly  and  print  shop 
in  Virginia’s  Switzerland.  N^  exper¬ 
ienced  reporting,  editing,  photos, 
layout,  staff  supervision.  Send  resume, 
salary  history,  layout  and  writing 
samples  to  Publisher,  Recorder,  Box 
10,  Monterey,  VA  24465. 

MANAGING  EDITOR-Rhode  Island 
Monthly-A  new  state  wide  glossy 
magazine-is  looking  for  a  managing 
editor.  Join  a  team  of  professionals  in 
publishing  a  great  magazine.  You  will 
be  responsible  for  working  with  free¬ 
lancers,  editing  copy,  writing  headlines, 
developing  story  concepts,  as  well  as 
writing  and  reporting.  If  your're  looking 
for  a  quality,  creative  environment ,  write 
to  Dan  Kaplan,  Editor,  Rhode  Island 
Monthly,  60  Branch  Ave.,  Providence, 
Rl  02904. 


NATIONAL  NEWSPAPER 
SEEKS  2  REPORTERS 

The  Chronicle  of  Higher  Education,  a  national  weekly  with  a 
circulation  of  80,000,  is  seeking  two  reporters  to  jttin  its  40- 
person  editorial  staff  in  Washington,  D.C.  One  will  cover  gov¬ 
ernment  and  political  affairs  affecting  colleges  and  universities, 
including  issues  ranging  from  statewide  efforts  to  reform  educa¬ 
tion  to  the  Presidential  campaign's  impact  on  higher  education. 
The  other  will  cover  a  variety  of  ptersonal,  professional,  and 
business-related  issues  affecting  professors  and  college  adminis¬ 
trators,  such  as  academic  freedom,  the  job  market,  and  the  day- 
to-day  workings  of  universities. 

Previous  experience  covering  education  is  not  retjuired,  but 
candidates  must  be  able  to  make  technical,  complicated  matters 
relevant  to  readers  and  should  demonstrate  an  ability  to  write 
lively,  comprehensive  features.  Willingness  to  travel  several 
times  a  month  is  a  necessity. 

Send  resume  and  writing  samples  to  Malcolm  Scully,  Acting 
Managing  Editor,  The  Chronicle  of  Higher  Education,  1235  23rd 
Street,  N.W.,  Washington,  D.C.  20037.  No  phone  calls,  please. 
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HELP  WANTED 


EDITORIAL 


MANAGING  EDITOR 
Rapidly  growing  weekly  newspaper  in 
Western  Mass,  seeks  experienced 
professional  to  help  with  copy  editing, 
story  assignments,  writing  and  produc¬ 
tion  coordination.  Competitive  salary 
and  benefits  in  lovely  university  town. 
Send  letter,  resume  and  salary  require¬ 
ments  to:  Nick  Grabbe,  Editor;  Amherst 
Bulletin;  109  Main  St;  Amherst,  Mass. 
01002. 


MANAGING  EDITOR  for  startup  region¬ 
al  monthly  focusing  on  international 
business.  State  experience  in  business 
publishing  and  salary  requirements. 
Publication  located  in  Westchester/So. 
Ct.  region.  Write  Editor,  Northeast  Int’l 
Business,  350  Theodore  Fremd  Ave., 
Rye,  NY  10580. 


MANAGING  EDITOR  for  growing  Arizo¬ 
na  daily.  Strong  background  in  news 
writing,  editing,  working  with  pictures 
required.  Strong  local  news  and 
features  necessary.  Good  salary,  bene¬ 
fits.  Career  opportunity.  Send  clips, 
resume,  references  and  salary  require¬ 
ments  to  Box  2542,  Editor  &  Publisher. 


MANAGING  EDITOR  for  communica¬ 
tions  business  weekly.  Visible  position 
for  take  charge  news  editor.  Reply  to 
Box  2557.  Editor  &  Publisher. 

MANAGING  EDITOR 
We  will  soon  be  interviewing  candidates 
for  the  managing  editorship  of  a  presti¬ 
gious  7-morning  newspaper  of  34,000 
circulation  in  one  of  the  more  attractive 
areas  of  Zone  1.  Send  resume  for  job 
description  and  complimentary 
subscription.  Box  2555,  Editor  & 
Publisher, 


MANAGING  EDITOR  NEWS  EDITOR 
The  News,  a  7,200  circulation  daily  (6 
days)  which  strives  to  be  the  best  small 
town  newspaper  anywhere,  is  looking 
for  a  front-line  editor  who  is  committed 
to  community  journalism  must  work 
well  with  a  young  staff,  handle  daily 
deadlines  with  grace  under  pressure, 
and  function  as  a  major  player  on  an 
aggressive  management  team.  Report 
to  Executive  Editor.  2-3  years  daily 
editing  and  2-3  years  daily  reporting 
experience  preferred.  Send  resume  and 
cover  letter  to  Richard  J.  Osborne, 
Executive  Editor,  The  News,  25  Elm 
St.,  Southbridge,  MA  01550.  No 
phone  calls  please. 


HELP  WANTED 


EDITORIAL 


NEWS  EDITOR,  for  11,000,  6-day 
afternoon  daily  in  NW  Ohio  college 
town,  to  edit  AP  and  local  copy,  layout 
pages  and  assign  stories.  Writing/ 
editing  skills  must  be  top-notch.  Appl¬ 
icants  preferred  from  Ohio,  Indiana  and 
Michigan.  Send  letter  and  resume  to: 
John  Kauffman,  Managing  Editor,  320 
Nelson  St.,  Tiffin,  OH  44883. 


NIGHT  CITY  EDITOR  sought  to  help 
lead  aggressive,  competitive  staff.  Edit¬ 
ing  experience  preferred,  but  reporter 
seeking  to  move  on  to  desk  will  be 
considered.  Send  resume,  supporting 
material  to  M.E.  Jim  Willis,  Birming¬ 
ham  Post-Herald,  P.O.  Box  2553, 
Birmingham,  AL  35202. 

NIGHT  WIRE  EDITOR 
Experienced.  Needed  tor  growing  south 
border  daily  (20,000).  Only  hard¬ 
working  professionals  need  apply.  Non- 
smoker.  If  you  can  hustle  on  deadline, 
keep  errors  from  slipping  by  and  have 
real  talent  for  electronic  layout  and  use 
of  color,  send  resume  and  references  to 
Box  2525,  Editor  &  Publisher. 


PUBLISHER  OF  small  weekly  in 
English-speaking  Caribbean  needs  an 
assistant  who  can  do  it  all-relieve 
publisher  in  writing,  editing,  make-up 
and  even  running  business  side.  Possi¬ 
bility  of  equity  in  business  for  right 
person.  Send  resume  and  salary 
requirements  to  Box  2536,  Editor  & 
Publisher. 


REPORTERS  40,000  Connecticut  AM 
seeks  experienced,  enthusiastic  repor¬ 
ters  who  can  handle  features  and  hard 
news  on  suburban  assignments.  Applic¬ 
ants  must  be  able  to  originate  fresh 
story  ideas,  pursue  news  beyond  offi¬ 
cial  hand  outs  and  write  for  real  people. 
We  want  professionals  who  can  work 
with  editors  and  on  team  projects. 
Salary  $18,000-$26,000.  Send  clips, 
resume  and  references  to  State  News 
Desk,  Waterbury  Republican,  Box 
2090,  Waterbury,  CT  06722.  No  phone 
calls  please.  Applicants  from  Zones  1 
and  2  preferred. 

REPORTER  The  Miami  News  is  looking 
for  a  talented  writer  and  reporter  with  at 
least  3-5  years  experience  on  a  daily 
paper  preferred.  Send  resume  and  best 
clips  by  overnight  mail  to:  Paul  Kaplan, 
City  Editor,  The  Miami  News,  1  Herald 
Plaza,  Suite  660,  Miami,  FL  33132. 


HELP  WANTED 


EDITORIAL 


FEATURE  WRITER 

The  Miami  News  is  looking  for  a 
talented  writer  and  reporter.  3-5  years 
experience  on  a  daily  paper  preferable, 
including  city  side.  Send  resume  and 
10  best  clips  by  overnight  mail,  show¬ 
ing  writing  ability  ranging  from  short 
trend  pieces  to  humor,  profiles  and  in- 
depth  projects.  Send  to:  Daisey  Harris, 
Lifestyle  Editor,  The  Miami  News,  1 
Herald  Plaza,  Suite  660,  Miami,  FL 
33132. 


REPORTER  top-notch,  fast  growing  city 
business  paper  in  Southwest  has  imme¬ 
diate  opening.  Business  reporting  or 
daily  newspaper  experience  required. 
Reply  to  Box  2549,  Editor  &  Publisher. 

SPORTS  EDITOR  needed  to  direct  four- 
person  staff  in  sports  coverage  in  lively 
university  city  for  20,000-circulation 
Idaho  State  Journal,  5-day  PM  and 
Sunday.  Must  be  sharp  and  fast,  exper¬ 
ienced  writer  with  desk  skills.  Located 
in  great  outdoors  area,  low  cost  of 
living.  Salary  $20,000  plus.  Westerner 
preferred.  Send  resume,  clips  and  refer¬ 
ences  to  Managing  Editor,  Idaho  State 
Journal,  Box  431,  Pocatello,  Idaho 
83201. 


THE  GREENVILLE  (SC)  NEWS  is  look¬ 
ing  for  an  enterprising  statehouse  repor¬ 
ter.  Salary  commensurate  with  ability. 
Contact  Tom  Hutchison,  (803) 
298-4314  or  PO  Box  1688,  Greenville, 
SC  29602. 


THE  SACRAMENTO  UNION  is  seeking 
experienced  and  versatile  copy  editors. 
Advancement  is  possible  for  the  right 
candidates.  We  seek  the  ability  to  write 
bright  headlines  and  to  work  quickly 
and  accurately.  Send  resumes  to 
Personnel  Dept.,  Sacramento  Union, 
301  Capitol  Mall,  Sacramento,  CA 
95812. 


The  Providence  Journal-Bulletin  is 
seeking  a  newspaper  page  designer  to 
sell  a  section  editor  position,  supervis¬ 
ing  page  make-up.  The  design  desk 
does  page  one,  all  inside  news  pages, 
the  daily  sports  and  business  fronts  and 
includes  a  picture  desk  as  part  of  it's 
operations.  To  apply  send  a  portfolio, 
resume  and  cover  letter  to  Donald  W. 
Zimmerman,  Assistant  Director 
Personnel,  The  Providence  Journal 
Co.,  75  Fountain  St.,  Providence,  Rl 
02902.  An  equal  opportunity  employer. 

WE  CAN  HELP  YOU  SECURE  the  jour- 
nalism  position  you  want.  Free  Market¬ 
ing  Report.  Write:  Northwest  Marketing, 
Box  3658-J,  Lacey,  WA  98503. 

WRITER  Strong  newspaper/magazine 
experience  in  education,  labor  but 
generalist  need  not  shy  away.  Must  be 
able  to  handle  many  assignments  swift¬ 
ly.  Feature  orientation  a  definite  plus. 
Submit  short  but  complete  resume 
including  salary  history  to  Box  2548, 
Editor  &  Publisher. 


E&P  CLASSIFIEDS 

(212)  675-4380 


_ MAILROOM _ 

MAILROOM  FOREMAN-Zone  2,  large 
metropolitan  newspaper  seeking  an 
experienced  mailroom  supervisor. 
Experience  must  include  full  under¬ 
standing  of  all  mailroom  equipment  and 
procedures.  Ability  to  evaluate,  recom¬ 
mend  and  implement  changes  to 
improve  the  current  operation.  Know¬ 
ledge  of  Newstrac  II  tray  system, 
1472P  inserting  machine,  and  personal 
computer  spread  sheet  application 
desirable.  Excellent  opportunity  and 
challenge  for  the  right  individual.  Send 
resume  and  salary  requirements  to  Box 
2207,  Editor  &  Publisher, 


HELP  WANTED 


MAILROOM 


PRODUCTION  MANAGER 
National  Inserting  Systems  of  Allen¬ 
town,  PA  has  an  immediate  require¬ 
ment  for  a  Production  Manager.  This 
individual  should  have  general  news¬ 
paper  production  experience  as  well  as 
mailroom  inserting  systems  knowledge. 
Job  responsibilities  include  organiza¬ 
tion  skills,  human  resources  knowledge 
and  the  attainment  of  production  goals. 
Excellent  salary  and  benefits.  Please 
reply  to  Manager,  Human  Resources, 
NATIONAL  INSEiRTING  SYSTEMS. 
794  Roble  Rd.,  Allentown,  PA  18103. 


_ MARKETING _ 

MARKETING/TECHNICAL  support 
representative  with  strong  communica¬ 
tion  skills,  previous  marketing  experi¬ 
ence,  ability  to  work  independently  and 
ability  to  travel  needed  for  Zone  9. 
Responsibilities  include  marketing  of 
all  services,  providing  technical  support 
to  customers,  analyzing  market  poten¬ 
tial  of  new  products  and  maintaining 
documentation  and  open  communica¬ 
tion  lines  with  corporate  personnel. 
EOE  M/F.  Resume  to  Box  2533,  Editor 
&  Publisher. 


_ PRESSROOM _ 

NIGHT  ASSISTANT  FOREMAN 
We  are  looking  for  the  right  person  with 
double  width  press  experience  to  work 
with  pressroom  foreman  and  crew  on  a 
Harris  N-1650.  We  are  a  26,000,  7 
days  per  week  publication  in  South 
Central,  PA.  Great  opportunity/ 
challenge  for  the  right  individual.  Send 
resume  to  The  Daily  News,  ATT:  Blake 
Sanderson,  S.  8th  and  Poplar  Streets, 
Lebanon,  PA  17042. 


PRESSMAN/SUPERVISOR  experience 
on  Goss  community  or  suburban  press. 
Ability  to  supervise.  Excellent  fully  paid 
benefits  and  pension.  Call  (215) 
365-1155. 


PRESSPERSON.  Goss  community 
multi  web  and/or  4-color  experience 
required.  2nd  and  3rd  shifts  available. 
Excellent  pay  and  benefits.  Zone  7. 
Send  resume  to  Western  Web,  PO  Box 
1184,  Sioux  Falls,  SD  57101  or  call 
toll  free  1-800-843-6805,  ask  for  Mr. 
Lesner. 


_ PRINTING _ 

PRESSMAN  needed  for  urbanite  press. 
Newspaper  insert  printing.  New  plant  in 
Maryland.  Call  (301)  273  7200. 


PRODUCTION 


DIRECTOR  OF  OPERATIONS 
Zone  4  Daily  (100,000 -t-)  seeks  an 
experienced  professional  to  assume  a 
new  position  within  our  company. 
Responsibilities  will  include  supervi¬ 
sion  of  press,  pre-press,  plant  mainte¬ 
nance,  data  processing  and  related 
departments. 

Qualified  applicants  should  have  prior 
newspaper  experience  with  heavy 
emphasis  in  production,  preferably 
complemented  with  a  thorough  know¬ 
ledge  of  computerized  systems. 
Successful  candidate  must  possess 
excellent  oral  and  written  communica¬ 
tion  skills.  College  degree  is  required. 

Competitive  salary  and  complete  fringe 
benefit  package.  Send  resume  to  Box 
2532,  Editor  &  Publisher. 


Take  a  GIANT  STEP  .  .  . 
towards  a  better  job  .  .  . 
by  placing  an  ad  in  the 
“Positions  Wanted”  section. 


I  CORPORATE 
WRITER 

Amoco  Corporation  is  seeking  a  writer  of  proven  ability 
for  its  publications  section  in  Chicago.  A  journalism  de¬ 
gree  is  a  plus,  but  persons  with  degrees  in  other  liberal- 
arts  disciplines  (history,  philosophy,  political  science,  etc.) 
also  will  be  considered  if  proof  of  writing  ability  is 
provided.  Photographic  experience  is  also  a  plus.  The 
ideal  candidate  will  have  3  to  4  years  of  news  and  feature¬ 
writing  experience  on  a  newspaper,  magazine  or  cor¬ 
porate  publication.  This  is  an  opportunity  that  offers  a 
competitive  salary,  outstanding  ben¬ 
efits,  and  career  advancement.  Send 
your  resume  and  samples  of  your 
writing  and  photography  to: 

Human  Resources  Department 
AMOCO  CORPORATION 
200  E.  Randolph  Dr.,  MC  3801 
Chicago,  I L  60601  | 

An  Equal  Opportunity  Employer  M/F/H/V 
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HELP  WANTED 
PRODUCTION 


POSITIONS  WANTED 
ADVERTISING 


POSITIONS  WANTED 
EDITORIAL _ 


ATTENTION!!! 

1987-1988 

JOURNALISM 

SCHOOL 

GRADUATES 

EDITOR  &  PUBLISHER 
extends  to  you,  as  a  gradua¬ 
tion  gift, one  FREE  insertion 
in  the  “Positions  Wanted” 
section  of  its  January  2, 1 988 
issue.  In  addition,  if  you  run 
your  ad  1  more  time  you  will 
be  charged  the  2-time  rate  of 
$3.05  per  line  for  the  2nd  ad. 
If  you  run  your  ad  2  more 
times  you  will  be  charged  the 

3- time  rate  of  $2.60  per  line 
for  the  2nd  and  3rd  issues, 
and  if  you  run  your  ad  3  more 
times  you  will  be  charged  the 

4- time  rate  of  $2.40  per  line 
for  each  of  the  last  3  issues. 
Whether  or  not  you  take 
advantage  of  the  multiple  rate 
discount,  YOUR  AD  in  our 

January  2,  1988 
REVIEW  &  FORECAST 
issue  is  free! 


—GUIDELINES— 

1.  Ads  must  not  exceed  7 
lines  (37  characters  per  line). 
We  reserve  the  right  to  edit 
copy  to  fit  space  require¬ 
ments. 

2.  Use  of  E&P  box  numbers 
will  be  accepted. 

3.  Journalism  school  and  gra¬ 
duation  date  must  be  speci¬ 
fied  to  E&P  (but  not  neces¬ 
sarily  in  ad  copy). 

4.  All  ads  must  be  MAILED  to 
E&P  with  prepayment 
enclosed  for  additional  inser¬ 
tions.  No  ads  by  phone, 
please. 

5.  Deadline  for  receipt  of  ads; 
December  15,  1987. 

EDITOR  &  PUBLISHER 
would  like  to  welcome  you 
into  the  wonderful  world  of 
journalism! 


Editor  &  Publisher 
Classified  Advertising 
11  West  19th  St. 
New  York,  NY  10011 


COMPOSING  ROOM  MANAGER  for 
growing  newspaper.  Business  back¬ 
ground.  Composing/make-up  experi¬ 
ence  and  people  skills.  Send  detailed 
resume  including  salary  requirements 
to  Personnel  Supervisor,  Wolfe  Publica- 
‘ions,  Inc.,  Drawer  C,  Fishers,  NY 
14453. 


MAILROOM/PRESSROOM 
Immediate  openings  for  Mailroom 
Machine  Operators.  3-5  yrs.  experience 
in  set  up  operation,  and  maintenance  of 
Harris  1372  or  1472  inserters.  Also 
Offset  Press  Workers.  5  yrs.  experience 
on  GOSS  metro  offset  press.  All  posi¬ 
tions  require  night  and  weekend  work. 
Excellent  sala^  and  benefits  including 
relocation  assistance.  Send  resume  to 
Employment  Manager,  THE  MIAMI 
HERALD,  1  Herald  Plaza,  Miami,  FL 
33132  or  call  (305)  376-2881  for  info. 
EOE. 


Port  Arthur  News,  a  Cox  Enterprises 
Newspaper  on  the  Texas  coast  has  an 
immediate  opening  for  an  ASSISTANT 
PRESSROOM  MANAGER  with  Urbanite 
experience.  We  are  also  seeking  exper¬ 
ienced  shift  managers  in  pre-press, 
pressroom  and  mailroom  due  to  increas¬ 
ing  commercial  work.  For  possible 
employment  with  a  great  corporation  in 
an  area  famous  for  its  fishing  and  hunt¬ 
ing,  send  resume  including  references 
and  salary  history  to  Operations,  Port 
Arthur  News,  PO  Box  789,  Port  Arthur, 
TX  77640. 


_ TYPESETTING _ 

EXPERIENCED  TYPESETTER/KEY 
LINER  experienced  with  Compugraphic 
equipment.  Good  pay  and  benefits. 
Zone  7.  Send  resume  to  Shopping 
News,  PO  Box  1184,  Sioux  Falls,  SD 
57101-1  184  or  call  toll  free 
1-800-843-6805,  ask  for  Mr.  Lesner. 


POSITIONS 

WANTED 


ADMINISTRATIVE 

MARKETING  SERVICE  MANAGER 
Currently  managing  the  promotion 
department  of  a  48,000  AM  coordinat¬ 
ing  in-house  and  all  media  promotion, 
public  relations,  community  services 
and  market  research  presentations. 
Desires  equal  or  better  opportunity.  Ten 
years  experience  in  advertising  &  prom¬ 
otion.  Zone  2  and  3.  Call  Michael 
Guessford  at  (904)  629-0011  between 
9-5. 


PUBLISHER 

Newspaperman  with  23  years  of  experi¬ 
ence  in  all  phases,  including  positions 
on  large  and  small  dailies,  is  ready  to  be 
publisher  of  a  community-oriented 
small  daily.  No  skeletons  in  my  closet. 
Complete  resume,  solid  references 
available.  Box  2550,  Editor  & 
Publisher. 


_ ADVERTISING _ 

AD  DIRECTOR  -  Ambitious  young  mid¬ 
level  manager/account  executive  seek¬ 
ing  growth  in  career.  Proven  sales  and 
management  experience  involving  both 
Display  and  Classified  Departments. 
Background  of  Financial/Food/Retail 
and  Real  Estate  Account  sales  in 
competitive  markets  of  Detroit  &  South¬ 
ern  California.  Will  consider  relocation. 
Write  for  copy  of  resume  to:  Box  2518, 
Editor  &  Publisher. 
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ADVERTISING  MANAGER 
A  15,000  ABC  daily  is  commencing  a 
search  for  a  working  ad  manager. 
Successful  applicant  should  be  thor¬ 
oughly  grounded  in  the  fundamentals  of 
"frequency  contract".  (We  are  not 
orientated  to  tin-cup  promotions). 
Salary,  production  bonuses  and  the 
usual  fringe  benefits.  Write  in  confi¬ 
dence  to  Box  2556,  Editor  &  Publisher. 


ADVERTISING  MANAGER  with  excel¬ 
lent  credentials.  12  years  sales  experi¬ 
ence  with  top  publishing  and  broadcast¬ 
ing  media  (New  York  market)  plus  7 
years  as  ad  director  with  largest  New 
York  ethnic  weeklies.  Seeks  manage¬ 
ment  position  with  a  general  market 
publication  in  the  NY/NJ/CT  major 
metropolitan  area.  (212)  687-0810 
9-5pm. 


ARTIGRAPHICS 

ARE  YOU  LOOKING  for  an  illustrator 
with  Macintosh  skills?  Artist  with  10  + 
years  experience  can  deliver  with 
award-winning  illustrations,  fresh 
designs  of  news/feature  pages  and  crea¬ 
tive  maps/charts  that  entertain  as  well 
as  inform.  Experienced  in  all  areas  of 
color  production.  I  seek  a  position 
which  challenges  my  abilities  in  an 
atmosphere  of  creative  growth.  Will 
relocate  for  the  right  position.  Call 
James  at  (201)  231-9492. 


_ CIRCULATION _ 

CIRCULATION  DIRECTOR 
AVAILABLE 

Extensive  experience  with  large  and 
medium  size  papers.  Also  experience  as 
a  consultant  for  large/med  &  small 
papers.  Resume  and  strong  references 
in  confidence  upon  request.  Write  Box 
2553,  Editor  &  Publisher. 


AWARD-WINNING  Zone  2  Reporter 
seeks  GA  post  on  solid  metro.  8  yrs. 
daily  &  wire  exp.  on  courts,  politics, 
cops,  travel,  business  and  columnist. 
Frank  Scandale  (201)  486-5244. 


COLUMNIST  who  will  keep  you  up  late 
at  night  laughing  through  the  tears  is 
looking  for  a  job  in  a  town  to  raise  a  new 
family.  Anyways,  Ed  says  he's  OK... 
Huh?  Columnist,  103  E.  Stocker  St., 
Glendale,  CA  91207.  (818)  246-5823. 


NEED  ONE  GOOD  REPORTER?  Need 
two?  Hire  one  or  both  of  us.  Both  have 
2  +  years  general  assignment,  beat  and 
feature  experience  at  large  Zone  6 
metropolitan  daily.  Good  writers,  accu¬ 
rate  reporters.  Like  features  and  news 
but  interested  in  news  spots.  Will  go 
anywhere  but  Zone  6  or  7;  prefer  East  or 
West  Coast,  Florida  or  Chicago  area. 
Box  2537,  Editor  &  Publisher. 


REPORTER  WITH  year  experience 
seeks  position  with  small  or  mid-size 
daily.  Master's  degree.  Knows  sports. 
Prefer  Zone  2.  Contact  Mike,  (717) 
523-8035. 


SPORTS  WRITER/COLUMNIST  with 
2-1/2  years  at  38,000  daily  seeks 
career  advancement.  Have  covered  high 
schools,  major  colleges  and  pros  and 
have  extensive  desk  experience.  Box 
2554,  Editor  &  Publisher. 


WANT  GOOD  WORK?  Then  return  this 
versatile  writer/editor  to  newspaper  beat 
as  your  copy  editor  or  reporter!  Resume, 
samples  available.  Prefer  Zones  5  or  6. 
Box  2516,  Editor  &  Publisher. 


CIRCULATION  CONSULTANT 


EXPERIENCED  CIRCULATOR:  Service 
oriented,  promotion  minded.  Seeking 
position  with  daily  or  weekly.  Box  2512, 
Editor  &  Publisher. 


COMPUTER  TECHNOLOGY 

"I  will  work  for  nothing,  forever,  after 
you  pay  what  we'i|  call  an  employment 
fee  of  $2,495.  I'll  file  your  stories  from 
your  front-end  systems  and  then 
retrieve  them  and/or  conduct 
research...  all  automatically  in  seconds! 
I'll  improve  your  bottom  line  and 
product  or  return  your  fee.  You  can  cost- 
justify  me  in  a  hurry!  That's  how  fast 
progressive  journalists  should  write  for 
the  facts  in  care  of:  Kim  Sexton,  Stauf¬ 
fer  Gold,  P.O.  Box  458,  Independence, 
MO  64051.  I'm  from  Missouri  and  I'll 
show  you!" 


PROFESSIONAL 
CIRCULATION  CONSULTANT 
Our  consultation  is  accomplished  in 
professional  manner  without  disruption 
in  the  circulation  dept. 

Our  goal  is  to  reduce  your  expenses  and 
simultaneously  increase  your 
circulation. 

Our  study  covers  home  delive^,  street 
sales,  circulation  promotion  and 
marketing. 

We  also  study  collections,  service,  CS 
systems,  office  procedures  and  field 
activities. 

We  have  been  successful  with  10,000 
daily  to  500,000  D/S.  We  have  many 
references  for  your  inspection.  Call  in 
complete  confidence  to: 

Professsional  Circulation 
Consultants 
(201)  232-2756 


SHOP  TALK  AT  THIRTY 

Spirit  among  the  workers  stiii  exists  at  UPl 


By  Ron  Cohen 

The  indomitable  spirit  that  has  been 
United  Press  International's  trade¬ 
mark  since  1907  has  not  faltered 
despite  the  recent  sorry  headlines 
about  UPTs  future. 

The  spirit  did  not  falter  during  the 
blackest  days  of  1984,  when  Uni- 
pressers  dug  deep  into  their  own 
pockets,  giving  back  25%  of  their 
salaries  to  keep  the  dream  alive. 

It  did  not  falter  through  the  late 
winter  of  1985,  when  top  management 
and  the  owners  were  making  their 
fight  for  control  of  UPI  a  nasty  little 
public  spectacle. 

It  did  not  falter  through  the  fateful 
days  of  the  early  spring  of  1985  when 
hundreds  of  Unipressers  were  invol¬ 
untarily  made  eligible  for  Downhold 
membership  in  a  desperate  effort  to 
stave  off  the  bankruptcy  court. 

It  did  not  falter  even  though  string¬ 
ers  hadn't  been  paid  in  months,  even 
though  staffers  who  hadn't  seen  an 
expense  reimbursement  check  in  six 
months  still  continued  to  subsidize 
the  company  out  of  their  ow  n  pockets 
for  the  honor  of  covering  the  news, 
even  though  paychecks  bounced 
higher  than  Cincinnati's  Central  Trust 
Tower. 

It  did  not  falter  the  day  we  thought 
the  final  indignity  had  occurred,  the 
filing  for  Chapter  1 1  bankruptcy  pro¬ 
tection,  when  the  paychecks  bore  the 
dark  words  “debtor  in  possession.” 
When  you  cashed  one  of  those  babies 
the  teller  would  smirk.  “Debtor  in 
possession”  was  worse  than  Hester 
Prynne's  Scarlet  “A.”  but  at  least 
they  were  paychecks  and  at  least  they 
weren't  rubber. 

Through  all  the  turmoil,  the  frustra¬ 
tion,  the  sinking  realization  we 
weren't  going  to  get  much  help  from 
an  industry  that  always  had  piously 
talked  of  wire  service  competition 
while  keeping  its  purse  locked  like  Ft. 
Knox  —  through  all  that  the  wire 
never  stopped. 

Sure,  in  some  places  it  was  a 
shadow  of  its  former  self.  To  save  the 
company  we  pared  nearly  a  dozen 
states  back  to  a  single  staffer.  We 


(Cohen  is  formerly  managing  editor  of 
United  Press  International  and  is  now 
with  Gannett  News  Service.  This  is  a 
speech  he  gave  before  the  Downhold 
Club,  a  loosely  organized  group  of  for¬ 
mer  UPI  staffers  who  met  recently  in 
New  York  City.) 


Ron  Cohen  addresses  the  Downhold 
Club. 


called  'em  “The  Nuked  States.”  and 
prayed  for  our  buddies  who  had  lost 
their  jobs  or  had  accepted  more  stable 
employment. 

Those  left  behind  redoubled  their 
efforts,  to  overcome  the  embarrass¬ 
ing  spectacle  that  threatened  to  make 
UPI  the  industry's  laughingstock. 

On  Saturday,  April  27,  1985,  the 
weekend  of  the  bankruptcy  filing. 
UPl's  management  was  involved  in 
very  delicate  talks  with  its  lender. 
Foothill  Capital  Corp.,  over  surren¬ 
der  terms.  The  talks  were  being  held 
in  the  Beverly  Hills  home  of  Foothill 
chairman  John  Nicholl,  and  the  tele¬ 
vision  set  in  the  den  was  tuned  to 
CNN.  By  then,  everyone  in  America 
knew  UPl's  bankruptcy  was  immi¬ 
nent.  so  CNN  set  up  shop  on  a  slow 
news  day  in  UPl's  newsroom  in 
Washington. 

They  interviewed  Washington 
metro  editor  Vinnie  DelGiudice.  a 
sort  of  modern-day  Tommy  Zumbo, 
who  had  fashioned  out  of  a  bedsheet  a 
crude  sign  that  said.  “Surrender. 
Hell!”  and  hung  it  over  the  slot.  Vin¬ 
nie  was  the  darling  of  the  medium 
with  his  tough-talking  New  Jersey 
accent,  and  his  spirit  and  determina¬ 
tion.  His  banner  so  charmed  the 
Foothill  bankers  that  they  decided  to 
go  ahead  with  their  support  of  the 
bankruptcy  filing,  assuring  that  UPI 
would  live  to  see  another  day. 

That  “Surrender,  Hell!”  sign  hung 
through  13  months  of  bankruptcy  to 
spur  on  Unipressers,  and  it  was  more 
than  Just  a  symbol. 

Six  weeks  later,  TWA  Flight  847 
from  Athens  to  Rome  was  hijacked  to 


Beirut,  touching  off  the  17-day  hos¬ 
tage  ordeal  that  quickly  became  the 
news  story  of  the  year. 

UPl's  Beirut  staffer  Bill  Smerdon 
had  been  kidnapped  that  morning  by 
Shiite  terrorists,  blindfolded,  bound 
and  stuffed  into  the  trunk  of  a  Pugeot 
504.  They  drove  him  around  for  sev¬ 
eral  hours,  then  stole  his  wallet  and 
passport  and  finally  let  him  go. 

When  he  ran  back  to  his  brethren  at 
the  Beirut  bureau,  there  was  no  time 
for  a  proper  welcome.  They  were 
swamped  with  the  hijack  story.  Smer¬ 
don  quickly  dismissed  his  own  har¬ 
rowing  adventure,  and  pitched  in. 

So  did  Unipressers  around  the 
globe,  ignoring  the  company's  pre¬ 
carious  status  and  indifferent  to  its 
monumental  manpower  problems. 
The  result  was  coverage  second  to 
none. 

At  the  conclusion,  unsolicited,  the 
editorial  staff  of  the  Atlanta  Constitu¬ 
tion  called  to  say  that  nobody  ever 
could  have  guessed  what  wire  service 
was  bankrupt. 

UPI  —  poor,  bankrupt  UPI  — 
won  a  special  Overseas  Press  Club 
award  for  its  hijack  coverage. 

Following  TWA  came  the  Achille 
Lauro  hijacking,  the  devastating 
Mexican  earthquake,  the  killer  mud¬ 
slides  in  Colombia.  That  year,  1985, 
was  the  worst  in  the  history  of  U.S. 
commercial  aviation  —  fatal  jet 
crashes  seemed  almost  a  weekly 
occurrence.  In  January,  with  UPI  still 
in  bankruptcy.  The  Challenger 
exploded  and  America  lost  a  little 
more  of  its  innocence. 

It  was  a  helluva  news  year;  it  was  a 
helluva  year  to  be  bankrupt,  but  UPI 
was  always  competitive. 

As  managing  editor  during  that 
stormy  period,  I  am  damned  proud  of 
what  we  accomplished  editorially. 
We  did  it  for  ourselves,  of  course,  for 
our  own  professional  pride,  but  we 
also  did  it  for  two  other  groups  of 
people. 

We  did  it  for  the  old  Unipressers 
who  had  taught  us  the  trade,  for  the 
Cronkites,  for  the  Tatarians,  for  the 
Baillies  and  Bartholomews,  for  the 
Fran  Learys  and  the  H.L.  Steven- 
sons,  for  the  Jack  Foxes,  the  Doc 
Quiggs,  the  Milt  Richmans,  the  Leo 
Petersens,  the  Oscar  Fraleys,  the 
Merriman  Smiths,  the  Henry 
Minotts,  the  Lou  Carrs,  the  Dottie 
Brookses,  the  Ted  Majeskis,  the  Fred 
(Continued  on  page  44) 
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Colorliner 


You  don't  have  to  choose 
between  paging  and  color.  Not 
anymore.  The  75,000  cph  Goss"' 
Colorliner''*  provides  both  with 
its  stacked  unit  arrangements. 
Plusoptimum  printquality 
from  short  couple-to-couple  ’ 
web  leads,  three-form-roller 
inking  and  direct-to-plate 
dampening. 

And  you  can  expand  color 


economically  by  adding  couples 
orstacked  units  when  require¬ 
ments  change — without  sacri¬ 
ficing  paging. 

The  menu-driven,  touch- 
entry  Advanced  Press  Control 
System  (APCS )  accelerates 
makereadyand  improves 
on-the-run  productivity.  And 
microprocessor-based  informa¬ 
tion  systems  monitor  and  log 


operations  for  management 
evaluation. 

Paging  and  colorflexibility. 
It's  not  either/or  anymore  with 
the  Goss  Colorliner  press. 

For  more  information,  con¬ 
tact  Goss  Newspaper  Products, 
Graphic  Systems  Division, 
Rockwell  International,  3100 
South  Central  Avenue,  Chicago, 
IL  60650.  312/656-8600. 


Rockwell  International 

. .  .where  science  gets  down  to  business 


Aerospace  /  Electronics  /  Automotive 
General  Industries /A-B  Industrial  Automation 


CHARLES  E.  SCRIPPS 


Charles  E.  Scripps,  chairman  of  the  Scripps  Howard  Board  of  Directors,  believes  no  one  should 
be  handicapped  by  illiteracy.  In  keeping  with  the  company’s  motto,  "Give  light  and  the  people 
will  find  their  own  way,"  he  urges  Scripps  Howard  operating  units  to  support  literacy  projects  in 
their  communities.  And  through  the  Scripps  Howard  Foundation,  grants  of  $10,000  or  more  sup¬ 
port  those  efforts.  •  In  recognition  of  his  distinguished  leadership  in  the  fight  against  illiteracy, 
the  Scripps  Howard  Foundation  National  Journalism  Awards  program  offers  the  Charles  E. 
Scripps  Literacy  Awards  to  newspapers  and  broadcast  stations  that  have  joined  the  fight.  Cash 
prizes  of  $2,500  and  bronze  plaques  will  be  awarded  to  the  winning  newspaper  and  broadcast 
station,  and  $5,000  special  grants  will  be  awarded  to  the  literacy  projects  or  programs 
designated  by  the  winners.  Contest  finalists  will  receive  medallions.  •  The  chairman  of 
Literacy  Volunteers  of  America,  Arthur  Colby,  will  judge  the 

entries  along  with  Acel  Moore,  associate  editor  of  The  \ 

Philadelphia  Inquirer,  and  a  representative  \ 

of  the  broadcasting  industry.  •  In  \ 

presenting  last  year's  awards  to  \\e  \ 

the  El  Paso  Herald-Post  and  iot^^  \ 

Detroit  television  station  WXYZ,  ^  \ 

Barbara  Bush  said,  "I’m  convinced  ot  \ 

^  ^  '  A\VC^®  ^  1 

today’s  torrent  of  support  for  liter- 
acy  would  be  but  a  trickle  without 

,,s\veb  p\ace  g  t\o 

the  media”  Don’t  let  your  contribu- 

tion  to  the  campaign  go  unnoticed.  2^-  ^ 

Distinguish  yourself. 
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